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Register  before  Dec.  I  and  pay  $795 — a  $200  savings! 
Gall  The  Kelsey  Group’s  Natalie  Kaye  today  to  register. 
609-921-7200  ext.  223  or  fax  your  request  to  609-921-21  12 


I  Interactive  Newspapers  *95 


The  D^nitive  Cotrference  for  Irformation  Technology  in  the  Newspaper  Industry 


Feb.  5-8,  1995,  Hyatt  Regency  at  Reunion  Center,  Dallas,  Texas 


The  Role  of  Newspapers 
on  the  Information  Superhighway 

On  the  Infomnation  Superhighway,  a  newspapers  success  is  no  accident  It’s  a  result  of 
hand  work,  smart  decisions  and  a  thorough  knowledge  of  the  ever-evolving  interactive 
newspaper  business.  That's  where  we  come  in.  Interactive  Newspapers  ‘95  is  the  confer¬ 
ence  on  information  technology  in  the  newspaper  industry.  Whether  you’re  currently 
investigating  opportunities,  already  involved  in  multimedia,  or  simply  need  to  understand 
the  interactive  issues  and  implications  for  the  newspaper  industry,  this  conference  is  for  you. 


Interactive  Nev/spapers  *95  provides  you  with  a  unique 


Put  all  facets  of  multimedia — fax,  audiotex,  online,  PDAs,  database  marketing — in  perspective. 
Investigate  new  business  opportunities  for  newspapers. 

Learn  about  the  newest  challenges  in  the  interactive  world. 

Network  with  technology  experts  and  newspaper  executives  from  around  the  world. 

See  new  products  firsthand  in  our  full  exhibit  hall. 


Among  the  scheduled  sessions: 


❖  The  Editorial  Perspective 
How  the  shift  from  traditional  news  media  to 
interactive  multimedia  could  change  writing  and 
reporting  forever.  This  unique  perspective  comes 
straight  from  the  top — Louis  Boccardi,  President 
and  CEO  of  the  Associated  Press,  the  world’s 
largest  newsgathering  organization. 


Newspapers  Now  &  Tomorrow 


Information  technology  is  just  one  new  arena 
publishers  are  entering.  This  status  report,  deliv¬ 
ered  by  Uzal  Martz,  President/Publisher, 
Pottsville  Republican  and  Vice  Chairman  of  the 
Newspaper  Association  of  America,  provides  per¬ 
spective  on  ways  publishers  are  enhancing  their 
offerings,  on  and  off  the  printed  page. 


International  Interactivity 


***  The  Mediamorphosis 

What’s  the  latest  in  the  debate  over  printed  vs. 
electronic  publishing?  Find  out  from  one  of  the 
most  renowned  visionaries  in  electronic  media. 
Roger  Fidler,  Director  of  Kni^t-Ridder’s 
Information  Design  Laboratory,  delivers  this 
enlightening  keynote  address. 


What  are  the  issues  faced  by  interactive  news¬ 
paper  professionals  around  the  world?  Members 
of  this  panel  of  top  international  experts  explain, 


Tutorial 


Optional  session  on  the  basics  of  interactive 
newspapers. 


Join  more  than  800  newspaper  professionals,  technology  experts  and  multimedia  publishers  for  this  exceptional 
three-day  program  that's  packed  with  important  sessions,  breakout  discussions  and  much  more. 
Sponsored  by  The  Kelsey  Group,  Editor  &  Publisher,  and  The  International  Newspaper  Marketing  Association. 
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We  WCXJLD  UKE  to  say  thank  vou  to  all  the  NEWSfVVPERS  THAT  HAVE  PUT 

THEF 

(TRUST  AND 

CONFIDENCE  M  MiCROVOICE  TO  DELIVER  THE  BEST  AUDtOTEXT  PRODUCTS  AND  SERV 

MTHEBUSMESS. 

In  a  rcconl  iiidcpciKlciit  survey  ol 
aiidioicxt.  service  bureaus  and 
venders,  ycni  ranked  Micro  Voice  as 
the  ininiber  one  audiolext  prov  ider  in 
the  liiisiness.  'I'lie  survey,  conducted 
liy  Strategic  I’erlormance  (iroup. 
measured  satislaction  among  audio¬ 
text  users  in  the  newspaper  industrv 
leased  on  the  Ibllovving  criteria: 

•  Customer  Serv  ice 
•  Sales  Idrectiveness 
•  Technical  Support  - 
•  Marketing  Support 
•Serv  ice  Bureau  Operations 

c  Mkio\oKV  \|>()lk.ilutns.  hk'. 


It's  nice  to  knem  we're  doing  our 
We  are  v  erv  proud  of  this  honor,  espe¬ 
cially  due  tr)  the  Tact  it  ha,s  been 
bestowed  upon  us  by  oUr  peers;  the 
people  w  ho  depeiul  on  their  audiotext 
ec|uipment.  service  and  programs 
everydav.  While  we  are  thrilled  with 
this  honor,  we  admit  we  weren't 
exactly  surprised.  At  MicroVoice.  we 
strive  to  be  number  one  with  you 
everydav.  and  if  you're  not  currently  a 
MicidVoiee  client,  ycni  should  be.  I'he 
newspaper  business  is  changing  last. 
11  vt)ur  paper  is  considering  imple¬ 


menting  audiotext  and  customer  ser¬ 
vice,  ^responsiveness.  lollow-up  and 
technical  expertise  is  number  i>ne  w  ith 
vou.  call  and  speak  with  an  audiotext 
representative  at 

1-800-553-0003. 


^idamoice 

The^'J  Aucliotext  Solution 
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CALENDAR  OF  EVENTS 


NOVEMBER 

5  M  T  W  T  PS 

1  2  3  4  5 

6  7  8  9  10  11  12 
13  14  15  16  17  1819 
20  21  22  23  24  25  26 
27  28  29  30 


DECEMBER 

S  M  T  W  T  PS 

1  2  3 
4  5  6  7  8  910 
11  12  13  14  15  1617 
18  19  20  21  22  23  24 
25  26  27  28  29  3031 


JANUARY 

1  2  3  4  5  6  7 
8  9  10  11  12  1314 
15  16  17  18  19  20  21 
22  23  24  25  26  27  28 
29  30  31 


He  was  under  a  desk,  filing  his  story 
in  the  flicker  of  c^arette  l^hter, 
when  the  Romanian  dictator  was  being 
overthrown. 

He  was  there  to  see  the  fall  of  the  Berlin 
Wall. 

He  travelled  with  Kissinger  on  peace 
shuttle  missions. 

Wilbur  Landrey,  chief  correspondent 
for  the  Times,  has  been  covering  world 
events  for  five  decades.  He's  an  expert, 
and  he's  eager  to  share  his  thoughts. 
His  columns  often  read  like  letters 
from  an  old  fiiend. 

Bill  spends  as  long  as  five  months  at  a 
time  on  the  road,  in  Budapest,  Prague, 
Moscow,  Belgrade  and  Sixijevo.  Other 
times  he  writes  from  our  Paris  bureau 
or  from  his  25(l-year-old  stone  house  in 
Brittany,  France. 

Whatever  the  dateline,  his  goal  is  to 
put  things  into  perspective  for  the 
people  of  the  Tampa  Bay  area. 

Wilbur  Landrey  is  one  of  the  reasons 
readers  turn  to  the  Times  to  find  out 
what's  happening  in  their  neighbor¬ 
hood,  their  country  and  around  the 
world. 

&t.pet0rsburg  ®imes 

Tampa  Bay’s  Best-Sdling  Newspaper 


NOVEMBER 

24-25  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 

FEBRUARY 

2-5  —  Investigative  Reporters  and  Editors/Society  of  Professional 
Journalists/National  Press  Club  Federal  Government  Coverage  Con¬ 
ference,  National  Press  Club,  Washington,  D.C. 

4-8  —  Interactive  Newspapers  ’95  Conference,  Hyatt  Regency  Re¬ 
union  Center  Hotel,  Dallas 

R- 11  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 

21  -23  —  Newspaper  Association  of  America/International  News¬ 
paper  Color  Association/International  Federation  of  Newspaper  Pub¬ 
lishers  Research  Association  Newspaper  Operations  Conference, 
Hilton  Hotel,  Walt  Disney  World,  Orlando,  Fla. 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La  Palo- 
ma  Hotel,  Tucson,  Ariz. 


MARCH 

1  -4  —  National  Press  Photographers  Association  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4- 8  —  Suburban  Newspapers  of  America  Conference,  Tucson  Na¬ 
tional  Conference  Resort,  Tucson,  Ariz. 

5- 8  —  Newspaper  Association  of  America  Cooperative  Marketing 
Conference/Research  Conference,  Hilton  Hotel,  Walt  Disney  World, 
Orlando,  Fla. 

6-  10  —  Newspaper  in  Education  Week 

8- 11  —  National  Newspaper  Association  Government  Affairs  Con¬ 
ference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

1  2- 14  —  Southern  Newspaper  Publishers  Association  Newspaper 
Operations  Trade  Show,  Hyatt  Regency  Hotel,  Houston 
28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  -4/ 1  —  Investigative  Reporters  and  Editors  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada-O’Hare  Hotel,  Chicago 
31-4/2  —  Great  Lakes  Production  Conference/Northwest  Print¬ 
ing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

4- 7  —  American  Society  of  Newspaper  Editors  Convention,  Loew’s- 
Anatole  Hotel,  Dallas 

7- 8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

24-26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

MAY 

5- 8  —  DRUPA  Trade  Show,  Dusseldorf,  Germany 

1  4- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FlEJ) 
World  Newspaper  Congress,  Paris 

31-6/1  —  Association  of  Free  Community  Newspapers,  Ritz-Carl¬ 
ton  Hotel,  Washington,  D.C. 
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About  Awards 


James  Madison  Fol  Awards.  The  noii'profit  Free' 
dom  of  Information  Foundation  of  Texas  has  bestowed  its 
James  Madison  Awards  on  Bob  Lott,  editor  of  the  Waco 
Herald'Tribune,  for  the  paper’s  investigation  into  David 
Koresh’s  Branch  Davidian  cult;  attorney  Anthony  Griffin, 
for  sticking  to  his  free-speech  principles  even  when  they 
cost  him  a  high-profile  NAACP  post;  and  Robert  Klaeger, 
county  attorney  for  Burnet  County,  for  his  role  in  the  first 
successful  criminal  prosecution  of  a  violation  of  the  Texas 
Open  Meetings  Act. 

Kern/Ferry  U.N.  Raporling  Award.  Wall  Street 
Journal  reporter  Geraldine  Brooks  and  Stanley  Meisler,  a 
reporter  at  the  Los  Angeles  Times,  share  this  year’s  Korn/ 
Ferry  Journalism  Award  for  Excellence  in  United  Nations 
Reporting,  presented  by  the  New  York-based  executive- 
search  firm. 

The  honor  carries  $5,000. 

Stars  and  Stripes  Peeler-Savanuck  Award.  Ted 

Salois,  photo  chief  for  the  military  paper  Pacific  Stars  and 
Stripes,  has  received  the  Stars  and  Stripes  Association’s 
Peeler-Savanuck  Military  Journalist  of  the  Year  Award. 
The  honor  is  named  for  Ernie  Peeler  and  Paul  Savanuck, 
who  were  killed  while  covering  the  Korean  and  Vietnam 
wars,  respectively. 

AOPE/Pann  State  Awards.  The  New  York  Times  won 
the  Gold  Award  for  the  nation’s  best  op-ed  pages,  presented 
by  the  Association  of  Opinion  Page  Editors  and  Pennsyl¬ 
vania  State  University. 

The  Record,  Bergen  County,  N.J.,  was  recognized  for  its 
theme  page  and  the  Sunday  Atlanta  Journal-Constitution 
took  the  prize  for  best  overall  section  and  single  feature. 

Crossroads  Market-NLGJA  Award.  Jesse  Green, 
whose  New  York  Times  Magazine  article,  “What  the  Navy 
Taught  Allen  Schindler’s  Mother,”  chronicled  the  personal 
and  political  transformation  of  a  woman  whose  sailor  son 
was  killed  in  an  anti-gay  attack  near  a  Japanese  naval  base, 
has  received  the  first  Crossroads  Market-National  Lesbian 
and  Gay  Journalists  Association  Prize,  which  carries  a 
$1,000  award. 

The  award  is  funded  by  Crossroads  Market  Bookstores 
of  Dallas  and  Houston  and  administered  by  NLGJA. 

NLGJ  A  also  honored  Liz  Galst  of  the  alternative  weekly 
Boston  Phoenix;  Robert  Jones,  Los  Angeles  Times  Maga¬ 
zine;  Deb  Price,  Detroit  News;  and  the  Union-Netus,  Spring- 
field,  Mass. 

AMCEA  Awards.  Marcel  “Ed”  Crampon  received  the  Ad¬ 
vertising  Media  Credit  Executives  Association  Service 
Award  at  the  group’s  recent  convention  in  Los  Angeles  in 
recognition  of  his  45  years  with  the  Staten  Island  Advance 
in  New  York  and  other  Newhouse  newspapers. 

Donald  Woodall,  Chicago  Tribune,  was  named  credit  ex¬ 
ecutive  of  the  year. 

Larry  Murphy,  general  counsel  for  AMCEA,  and  Pete 
Gallo,  USA  Today,  were  given  the  President’s  Award  for 
their  contributions  to  AMCEA. 
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The  Fourth  Estate 

By  Doug  Borgstedt 


'*  IT  KINO  OF  BOTHERS  ME 
TO  5EF  Wi.  THESE  SALACIOUS 
STOM  DETAILS  ON  PAOE 
ONE  -  IT  SURE  isn’t  GREAT 
JOURNALISM  &tfr  I  MUST  ADMIT 
IT  SELLS  PAPERS-/'' 


"  ON  THE  CriHER  HAND  LOOK  AT 
THESE  EDITORIALS  ESPOUSING 
NOBLE  CAUSES  -  MAKES  A  QVi 
PROUD  TO  BE  IN  JOURNALISM- 
EVEN  IF  nobody  READS  'EM-* 
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CONTENTS 


Rep.  Newt  Qingrich  (R-Qa.),  luho  is  expected  to  become  Speaker  of  the  House  in 
the  new  Republican-dominated  Congress,  is  spitting  mad  about  this  editorial 
cartoon  in  the  Atlanta  Constitution  by  syndicated  cartoonist  Mike  Luckovich.  The 
story  is  on  page  41. 


NEWS 

9  Still  A 
Mystery  To  Most 

More  than  half  of  Americans  say  they 
have  never  heard  the  term  “informa¬ 
tion  superhighway,”  according  to  a  sur¬ 
vey  commissioned  by  the  Audit  Bureau 
of  Circulations. 

10  What  Consumers 
Read  In  Newspapers 

Most  people  prefer  advertising  inserts 
to  ROP  ads,  according  to  an  Audit  Bu¬ 
reau  survey.  They  also  like  TV  books 
and  keep  them  around  the  entire  week. 

1  1  San  Francisco 

Strike  Settlement 

The  Chronicle  and  Examiner  two-week 
strike  ends  with  the  ratification  of  a 
new  contract  that  gives  union  employ¬ 
ees  wage  increases  and  more  benefits. 

1  2  Profit  Surge 
Continues  In 
Third  Quarter 

Fourth-quarter  outlook  looks  good,  too. 

16  Whitewater, 
Troopergate 
And  The  Media 

The  media  have  shied  away  from  sto¬ 
ries  involving  President  Clinton’s  al¬ 
leged  sexual  indiscretions  but  have 
zealously  pursued  purported  impropri¬ 
eties  in  the  Whitewater  matter,  a  Cen¬ 
ter  for  Media  and  Public  Affairs  report 
shows. 

1  8  An  ‘Accident’  Of 

History  Remembered 

ABC  News  correspondent  John  Scab’s 
role  in  bringing  the  Cuban  Missle  Cri¬ 
sis  to  an  end  is  commemorated  by  the 
restaurant  where  his  fateful  meeting 
with  a  Soviet  official  took  place. 

1 9  Boycott  Ends 

In  South  Carolina 

The  Lancaster  News  raises  the  ire  of 
store  owners  with  its  editorial  position, 
but  the  public  backs  the  paper’s  right 
to  take  a  stand. 
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THE  LEADING  EDGE 


by  Michael  Conniff 

The  mass  market  is 
dead  for  newspapers 


I  f  the  news  for  newspapers  is  good 
these  days,  with  advertising  revenues 
bouncing  back  after  the  recession, 
then  how  can  you  explain  the  latest 
wave  of  dire  predictions  about  the  fu¬ 
ture  of  the  daily  printed  word? 

Wall  Street  analysts,  although  not 
quite  ready  to  hum  the  death  march, 
are  nonetheless  convinced  that  news¬ 
papers  have  little  or  no  idea  about  how 
they  really  fit  into  the  future. 

According  to  the  Neu;  York  Times, 
“Languishing  stock  prices  reflect  long¬ 
term  concerns  about  the  future  of  the 
newspaper  industry  that  are  returning 
to  the  spotlight  now  that  the  advertis¬ 
ing  crisis  of  the  last  few  years  is  reced¬ 
ing  ....  These  worries  include  in¬ 
creasing  competition  for  advertising 
dollars  from  direct-mail  companies  and 
other  new  competitors,  large-scale 
changes  in  the  retailing  business,  de¬ 
clining  readership  and  the  uncertain 
place  of  the  newspaper  industry  in  the 
emerging  world  of  electronic  commu¬ 
nications.” 

Nor  are  these  concerns  limited  to 
those  beyond  the  editorial  pale.  When 
the  editor  of  a  major  metropolitan  dai¬ 
ly  says  that  newspapers  are  in  danger  of 
committing  “suicide,”  we  all  had  better 
listen. 

Gene  Cryer,  editor  and  vice  presi¬ 
dent  of  the  Sun-Sentinel  in  Fort  Laud¬ 
erdale,  Fla.,  made  this  claim  recently 
in  the  pages  of  Editor  &  Publisher. 

“U.S.  newspapers  are  not  dying;  they 
are  committing  suicide,”  Cryer  said.. 
“They  are  produced  by  journalists  for 
other  journalists  and/or  their  sources. 
They  are,  for  the  most  part,  irrelevant 


Michael  Conniff  is  president  of 
Interactive  Sports .  Contact  him 
directly  at  802'860'I4I  I  (phone); 
802-862-4699  (fax),  or 
MCONNIFF@mcimail.com  (Internet). 


to  most  reader  groups.” 

Newspapers  are  facing  a  task  of 
enormous  complexity  in  part,  and, 
ironically,  this  is  due  to  all  the  had 
press  they  have  received  in  the  past  for 
their  failed  efforts  to  get  a  handle  on 
the  future.  Despite  scores  of  electronic 
experiments  and  successful  commercial 
services,  most  newspapers  leave  ana¬ 
lysts  and  readers  with  the  impression 
that  editors  don’t  have  a  clue  about 
what  comes  next. 

How  can  that  be?  Not  a  day  goes  by 
without  a  newspaper  announcing  an¬ 
other  new  foray  into  Prodigy  or  Ameri¬ 
ca  Online  or  CompuServe.  And  any¬ 
one  who  gets  a  regular  chance  to  go 
from  city  to  city  knows  that  many 
newspapers  are  pumping  up  the  vol¬ 
ume  in  their  new-media.  New  Age  at¬ 
tempts  to  lure  readers  to  new  services. 

Recently,  for  example,  Chicago  Tri¬ 
bune  Online  used  a  full-page  adver¬ 
tisement  to  promote  the  “T”  sign  that 
links  the  on-line  service  to  the  print 
Chicago  Tribune:  The  “T”  stands  for 
“extra  information  to  supplement  the 
news  in  your  paper.” 

In  the  same  fashion,  the  Philadelphia 
Inquirer  ran  an  in-house  ad  with  the 
headline,  “You  Know  What  TV  News 
Could  Use?”  The  answer,  according  to 
the  Inquirer,  is  the  nightly  Inquirer 
show  on  local  television. 

he  Orlando  Sentinel  promotes  the 
nationwide  job  capability  of  the  on¬ 
line  classified  service,  ClassiFACTS, 
by  promising  “100%  satisfaction  guar¬ 
anteed.” 

As  part  of  its  print  television  cover¬ 
age,  the  Boston  Globe  even  runs  plugs 
for  its  daily  programming  on  the  New 
England  News  Channel. 

So  how  come  newspapers  aren’t  get¬ 
ting  any  respect?  Part  of  the  problem 
comes  from  the  halfhearted  editorial 
job  covering  what  the  Chicago  Tribune 


calls  the  “Binary  Beat.”  It  is  eminently 
clear  from  a  random  reading  of  news¬ 
papers  across  the  country  that  many 
editors  have  not  bought  into  the 
nascent  cyberworld:  the  world  of  Wired 
magazine,  if  you  will,  where  hipness  is 
said  to  be  happening  with  every  file 
transfer.  Here  is  a  once-in-a-genera- 
tion  chance  for  newspapers  to  recon¬ 
nect  with  their  younger  readership,  to 
make  the  print  newspaper  as  indis¬ 
pensable  to  the  Internet  as  it  is  to  tele¬ 
vised  programming. 

nlike  the  coverage  in  the  Tri¬ 
bune,  in  most  newspapers  these  kind  of 
stories  are  intellectual  and  emotional 
orphans,  without  a  true  home  in  any 
section  of  the  paper.  Many  editors  flat 
out  don’t  know  where  to  put  them. 

Truth  he  told,  not  even  the  most  in¬ 
novative  newspapers  in  the  country 
have  completely  bought  into  the  no¬ 
tion  of  the  newspaper  as  a  window 
onto  multiple  media  —  video,  voice, 
graphics,  text  —  or  into  the  idea  of 
that  most  intimate  of  concepts,  the 
personal  newspaper,  a  customized 
package  optimized  for  the  individual 
reader. 

Take  the  Kansas  City  Star,  for  exam¬ 
ple,  the  fabled  newspaper  where  Ernest 
Hemingway  learned  to  leave  things 
out.  In  early  October,  the  front  page  of 
the  Sports  section  reported  that  the 
Kansas  City  Royals  baseball  team  had 
selected  Bob  Boone  to  be  its  new  man¬ 
ager.  A  lovely  question  for  “STAR- 
TOUCH”  service  asked:  “Do  you  have 
any  advice  for  Royals  manager  Bob 
Boone?  Call  (816)  889-Star  and  enter 
4120.” 

Our  crack  research  staff  did  just 
that,  thinking  that  the  Star  intended 
to  use  our  sacred  words  verbatim  in  a 
story  the  next  day,  something  along 
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Earnings  show  growth 

NEWSPAPER  EARNINGS  ARE  bouncing  back  from  recession  lows  faster  than 
anticipated.  Quarterly  figures  for  most  of  the  publicly  traded  newspaper  compa¬ 
nies  report  earnings  increases  in  double  digits.  It  is  safe  to  conclude  that  the  pri¬ 
vately  held  newspaper  companies  have  done  as  well  or  maybe  even  better.  These 
figures  reflect  increases  in  advertising  volume,  which  indicate  a  healthy  economy 
as  well  as  a  healthy  future  for  the  newspaper  business.  It  supports  our  belief  that 
newspapers  in  print  will  continue  to  be  a  primary  medium,  in  spite  of  the  allure 
and  promises  of  electronic  delivery  systems. 

This  bright  picture  is  in  contrast  to  the  decline  in  circulation  figures  report¬ 
ed  in  E6?P  last  week.  This  unwelcome  news  comes  on  top  of  the  last  six-month 
EAS-EAX  report  (E&P,  May  14),  which  also  showed  declines  for  most  of  the  25 
largest  newspapers.  The  generally  accepted  rationalization  at  that  time  was  that 
Mother  Nature  had  given  newspaper  deliveries  the  old  one-two  punch  with  win¬ 
ter  storms,  floods  and  earthquakes.  It  is  possible  that  the  declines  in  the  latest 
period  (many  of  them  small)  are  a  hangover  from  the  troubles  that  beset  deliv¬ 
eries  last  winter.  In  fact,  nine  of  the  circulation  losses  are  under  9,000. 

It  is  possible,  as  some  have  contended,  that  the  baseball  strike  was  responsi¬ 
ble  for  some  of  the  drop  in  readers  and  buyers  during  the  late  summer,  but  it  is 
an  explanation  upon  which  circulation  managers  cannot  rely. 


Secret  files  opened 

PRESIDENT  CLINTON  HAS  made  good  his  promise  to  declassify  millions  of 
secret  papers,  with  an  executive  order  opening  up  nearly  44  million  pages  of 
documents  —  some  of  them  kept  secret  in  the  name  of  national  security  since 
World  War  I. 

This  is  a  giant  step  forward,  but  it  is  not  the  end  to  official  secrecy  in  this 
country.  This  represents  only  one-eighth  of  the  secret  documents  held  by  the 
National  Archives.  The  opposition  of  military  and  intelligence  officials  has  been 
so  strong  that  nearly  three  million  pages  of  documents  about  Vietnam  are  still 
being  withheld. 

Unless  President  Clinton,  his  successors  and  the  press  continue  a  crusade 
against  secrecy,  it  is  a  safe  bet  that  the  space  once  occupied  by  the  44  million 
pages  of  documents  just  released  will  soon  be  filled  up  by  new  papers  labeled 
“classified.” 


Wisconsin  ad  tax 

IN  1987,  THE  state  of  Florida  demonstrated  how  damaging  a  tax  on  advertising 
could  be.  It  resulted  in  a  12%  drop  in  national  advertising.  The  law  was  repealed 
pronto.  Now  legislators  in  Wisconsin  seem  intent  on  making  the  same  mistake. 
All  media  in  the  state,  including  newspapers,  have  formed  a  “No  Ad  Tax  Coali¬ 
tion”  that  deserves  the  support  of  media  in  other  states.  They  should  not  believe 
complacently  that  this  can’t  happen  to  them. 
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Letters  to  the  Editor 

In  defense  of  the  hiring 
of  Jo  Astrid  Glading 


IT  IS  TEMPTING  to  respond  to  critics 
of  the  Asbury  Park  (N.J.)  Press’ 
hiring  of  Jo  Astrid  Glading  as  an  edito¬ 
rial  writer  (E&P,  Sept.  17,  p.  9),  by  sim¬ 
ply  telling  them  to  get  a  life.  But  more 
needs  to  be  said  because  the  article  is 
in  some  ways  a  metaphor  for  what  is 
good  and  bad  about  journalism 
today. 

What’s  good  is  that  someone  as  tal¬ 
ented  as  Ms.  Glading  can  get  a  respon¬ 
sible  press  job  after  working  in  state 
government  and  on  a  political  cam¬ 
paign.  What’s  bad  is  that  some  people 
in  the  profession  have  such  a  narrow, 
limited  view  of  the  situation. 

I  feel  some  obligation  to  comment, 
because,  as  director  of  communications 
for  then-governor  Jim  Florio,  it  was  I 
who  suggested  that  Jo  be  offered  a  job 
in  state  government.  Why?  Because 
she  is  bright,  articulate  and  tough 
enough  to  withstand  the  pressures 
from  within  and  without  that  are  a  ma¬ 
jor  part  of  being  a  government  spokes¬ 
person.  Those  are  desirable  traits  in  an 


Newspaperdom* 

50  YEARS  AGO  .  .  .  Four 
deaths  in  Leyte  and  the  Southern 
Philippines  brought  to  26  the  total 
of  American  correspondents  killed 
in  World  War  II  —  13  of  them  in 
the  Pacific.  The  latest  were  Frank 
Prist  of  Acme  Newspictures,  John 
Terry  of  the  Chicago  Daily  News , 
Asahel  Bush  of  the  Associated 
Press,  and  Stanley  Gunn  of  the  Fort 
Worth  Star-Telegram. 

After  two  tours  of  duty  in  the  Pa¬ 
cific  over  28  months,  William  Wor¬ 
den  of  the  Associated  Press  predicts 
the  war  in  the  Pacific  will  be  over 
within  a  year,  ending  around  Christ¬ 
mas  of  1945. 

From  Editor  &  Publisher 
November  18,  1944 


editorial  writer  as  well,  and  anyone 
who  calls  her  hiring  a  conflict  of  inter¬ 
est  misses  some  important  points. 

First,  the  Press  endorsed  Florio  for 
re-election  and  over  the  course  of  his 
four  years  in  office  wrote  editorials  in 
support  of  most  of  his  major  initiatives. 
So,  a  newspaper  with  a  set  of  beliefs 
hired  a  good  editorial  writer  who  pre¬ 
viously  worked  for  a  government  offi¬ 
cial  who  largely  shared  the  same  point 
of  view.  Sorry,  I  don’t  see  a  conflict 
there. 

Second,  too  many  journalists  lack  a 
basic  understanding  of  how  govern¬ 
ment  really  works.  I  was  once  one  of 
those  journalists,  and  now  my  experi¬ 
ence  tells  me  that  any  editorial  page 
would  be  well  served  to  have  on  it  at 
least  one  person  who  worked  in  gov¬ 
ernment.  I  never  expected  to  discover, 
when  I  left  a  newspaper  job  to  work  for 
Jim  Florio,  that  there  were  more  ideal¬ 
ists  in  the  State  House  than  in  the 
newsroom  —  but  that  was  the  case.  A 
transfusion  of  some  of  that  idealism 
into  newspapers  can’t  hurt. 

And,  third,  at  a  time  when  the  future 
of  our  democracy  may  be  threatened 
because  of  the  apathy  so  many  Ameri¬ 
cans  feel  toward  the  process  of  govern¬ 
ing  and  participating  in  elections,  we 
can  hardly  afford  to  tell  the  most  com¬ 
mitted,  energetic  people  that  if  they 
choose  to  get  deeply  involved  they  will 
somehow  be  tainted  in  a  way  that  re¬ 
stricts  their  future  job  opportunities. 

Politics  is  too  important  to  be  left  to 
politicians,  and  the  job  of  informing 
the  public  is  too  important  to  be  left  to 
narrow-minded  people  who  impose  a 
black-and-white  mind-set  onto  a  gray 
world. 

Jon  Shure 

Ewing,  N.J. 

Correction 

PROVIDENCE  (R.I.)  JOURNAL-Bul- 
letin  columnist  Martha  Smith  has  ac¬ 
cused  the  paper  of  sexual  discrimina¬ 
tion,  not  harassment,  as  was  incorrect¬ 
ly  reported  Oct.  22  on  p.  15. 


Says  all  slurs 
are  ugly 

I  NEVER  REALIZED  slurs  had  different 
degrees  of  ugliness. 

According  to  Mark  Fitzgerald  in  “The 
‘N’  Word”  in  the  Sept.  3  edition  of 
E(S?P,  “Nigger  ...  is  American  society’s 
ugliest  slur.” 

To  an  African  American,  yes.  To  an 
Italian  American,  wop,  guinea  and 
greaseball  seem  to  surpass  it,  as  far  as 
how  repellent  it  is. 

Mr.  Fitzgerald  needs  to  wake  up  and 
realize  that  all  slurs  are  equally  nasty.  To 
rank  them  just  makes  something  despi¬ 
cable  even  more  base. 

Stephen  Qarone 

Garone  is  an  assistant  editor  at  The 
Conference  Board,  New  York  City. 

Zaps  Thomson 

THE  THOMSON  AWARDS  of  Excel¬ 
lence,  featured  in  a  front-page  and  in¬ 
side  cover  ad  in  E(S?P’s  Aug.  20  edition, 
are  Thomson’s  attempt  to  demonstrate 
its  commitment  to  quality  journalism. 

I  would  suggest  that  if  we  had  a  com¬ 
petition  for  “most  fluffy  tabloids  and 
special  sections  that  wring  profits  out  of 
the  community  but  have  little  or  no  real 
merit,”  Thomson  would  walk  away  with 
the  lion’s  share  every  time. 

Until  the  company  changes  funda¬ 
mentally  and  makes  a  real  commitment 
to  journalism,  all  of  Thomson’s  in-com¬ 
pany  awards  and  protestations  of  jour¬ 
nalistic  excellence  are  simply  smoke¬ 
screen  tactics. 

It’s  insulting  for  Thomson  to  suggest 
that  the  company  truly  cares  about  com¬ 
munity  journalism,  when  in  reality  its 
writers  and  editors  are  way  down  on  the 
priority  list. 

Instead  of  encouraging  editors  and 
writers  to  involve  themselves  in  mean¬ 
ingful  journalism,  Thomson  just  keeps 
piling  on  the  “Cucumber  Queen  Festi¬ 
val”  tabloids  that  require  editorial  “fill.” 

If  Thomson  were  to  run  an  ad  that 
said,  “We  make  great  margins  on  our 
newspaper  properties,  and  we  really 
make  monopoly  markets  pay  off,”  they 
would  be  telling  the  truth.  But  to  say 
they  are  committed  to  “journalistic  ex¬ 
cellence”  is  way  off  the  mark. 

Tom  Bolitho 

Bolitho  operates  the  Ada  (Okla.) 

Silver  Dollar  Shopper. 
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Still  A 

Mystery  To  Most 

Survey:  More  than  half  of  all  Americans  say  they  have  never 
heard  of  ‘information  superhighway,’  fewer  than  30%  have  home 
computers,  and  72.9%  of  those  who  don’t  say  they  never  will 


» 


by  Mark  Fitzgerald 

INFORMATION  SUPERHIGHWAY 
IS  already  an  irritating  cliche  to  most 
technology  writers,  but  to  more  than 
half  of  all  Americans  it  remains  a  mys¬ 
tery. 

A  wide-ranging  national  survey  of 
media  habits  and  attitudes,  commis¬ 
sioned  by  the  Audit  Bureau  of  Circula¬ 
tions,  found  that  51.8%  of  Americans 
have  never  even  heard  the  term  “infor¬ 
mation  superhighway.” 

But  the  survey,  from  Charleston, 
S.C.-based  America’s  Research  Group, 
found  that  the  great  majority  of  Amer¬ 
icans  don’t  particularly  think  they  are 
missing  anything  by  remaining  igno¬ 
rant  about  on-line  services. 

The  survey  of  2,000  adults  projects  a 
society  whose  favorite  high-tech  elec¬ 
tronic  device  is  the  television. 

Fewer  than  30%  of  respondents  said 
they  have  a  computer  in  their  home  — 
a  number,  the  survey  indicates,  that  is 
not  likely  to  grow  much. 

Of  those  who  do  not  have  a  home 
computer,  the  survey  found,  almost 
three-quarters,  72.9%,  believe  they 
never  will  have  one. 

These  computer  findings  are  not  so 
surprising,  however,  in  light  of  the  sur¬ 
vey’s  conclusion  that  Americans,  by 
and  large,  do  not  maintain  electronic 
households. 

Fewer  than  5%  have  a  fax.  Just  20% 
own  a  personal  beeper.  About  the 
same  percentage  own  a  cellular  phone 
or  cellular  car  phone. 

Fewer  than  half  of  all  Americans, 
47.9%,  report  having  a  compact  disc 
player  in  their  household. 

Indeed,  the  only  ubiquitous  elec¬ 


tronic  items  were  the  radio,  which  is 
found  in  97.7%  of  households,  and 
television  —  found  in  99.9%  of  all 
homes.  A  not-negligible  10%  of  Amer¬ 
icans  even  have  four  TV  sets  in  their 
household. 

And  Americans  can  be  technically 
savvy:  91.3%  say  they  are  able  to  set 
the  timer  on  their  videocassette 
recorders  to  tape  TV  offerings  for  later 
viewing. 

VCRs,  in  fact,  are  relatively  wide¬ 
spread,  with  86.3%  of  those  surveyed 
owning  at  least  one. 

Nearly  70%  of  Americans  get  cable 


TV,  even  though  a  significant  percent¬ 
age  —  about  30%  —  think  they  pay  an 
unfairly  high  price  for  the  service. 

But  that  is  in  keeping  with  Ameri¬ 
can  ambiguity  about  the  boob  tube. 

For,  despite  the  fact  they  are  sitting 
in  front  of  the  TV  hour  upon  hour, 
Americans  also  bemoan  its  influence. 

For  example,  nearly  three-quarters, 
74.7%,  of  those  surveyed  believe  TV 
has  “contributed  to  the  breakdown  of 
the  American  family  unit.” 

A  whopping  four-fifths,  83.8%,  say 
that  TV  and/or  the  movies  “have  influ¬ 
enced  or  caused  crime  to  rise  in  this 
country.” 


At  the  same  time,  however,  more 
than  60%  said  this  year’s  new  prime¬ 
time  television  shows  were  “better”  or 
“much  better”  than  they  expected. 

This  willingness  to  embrace  televi¬ 
sion  despite  its  perceived  vices  is  in 
stark  contrast  to  the  “show-me”  atti¬ 
tude  Americans  have  about  computers. 

Only  about  25%  of  those  surveyed 
believe  the  vaunted  information  super¬ 
highway  will  be  important  or  very  im¬ 
portant  to  them  or  their  families  in  the 
future.  About  the  same  number  say  it 
won’t  be  important  to  them  at  all. 

“Americans  have  a  long  way  to  go 


before  they  are  transformed  from 
couch  potatoes  to  mouse  potatoes,” 
said  Britt  Beemer,  chairman  of  Ameri¬ 
ca’s  Research  Group,  which  conducted 
the  survey. 

ESPN  buys  stake 
in  SportsTicker 

WALL  STREET  JOURNAL  publisher 
Dow  Jones  &  Co.  has  agreed  to  sell 
80%  of  SportsTicker,  its  sports  news 
and  information  service,  to  ESPN,  the 
cable  television  sports  channel. 


“Americans  have  a  long  way  to  go  before  they 
are  transformed  from  couch  potatoes  to  mouse 
potatoes,”  said  Britt  Beemer,  chairman  of 
America’s  Research  Group,  which 
conducted  the  survey. 
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What  Consumers 
Read  In 
Newspapers 

Most  prefer  advertising  inserts  to  ROP  ads  and  like 
TV  books,  keeping  them  around  for  the  entire  week 


by  Mark  Fitzgerald 

A  MAJOR  AND  detailed  national  sur¬ 
vey  confirms  what  newspapers  have 
known  intuitively  for  some  time:  Con¬ 
sumers  much  prefer  ad  inserts  to  ROP. 

“In  America,  the  circular  has  de¬ 
stroyed  the  [run  of  paper]  ads,”  Ameri¬ 
ca’s  Research  Group  (ARG)  chairman 
Britt  Beemer  told  the  recent  Audit  Bu¬ 
reau  of  Circulations  annual  meeting  in 
Chicago. 

ARG’s  survey  of  2,000  Americans 


picked  by  just  3.2%  and  1.2%,  respec¬ 
tively. 

In  addition  to  paying  attention  to 
the  inserts,  Americans  like  the  TV 
book  in  their  Sunday  papers.  Almost 
three-quarters  keep  it  for  the  entire 
week,  the  survey  found. 

More  than  half  surveyed,  52.2%, 
subscribe  to  a  weekly  newspaper,  and 
nearly  the  same  number,  56.4%,  say 
they  read  the  “free  weekly  shoppers” 
distributed  in  their  areas. 

The  survey  results  seem  to  indicate 


In  addition  to  paying  attention  to  the  inserts, 
Americans  like  the  TV  book  in  their  Sunday 
papers.  Almost  three-quarters  keep  it  for 
the  entire  week,  the  survey  found. 


found  that  68.3%  said  they  “generally 
pay  more  attention  ...  to  the  color  cir¬ 
culars  inside  the  Sunday  newspaper.” 

Less  than  a  third,  29.7%,  said  they 
pay  more  attention  to  ads  printed  in 
the  paper. 

In  the  survey,  about  70%  said  they 
subscribe  to  a  daily  newspaper.  Almost 
exactly  half  of  those  buying  or  sub¬ 
scribing  to  a  paper  cite  local  news  as 
the  reason. 

Interestingly,  however,  the  same  sur¬ 
vey  found  that  Americans  overwhelm¬ 
ingly  turn  to  television  when  they  want 
to  get  local  news. 

Almost  three-quarters,  74.7%,  said 
they  “primarily”  turn  to  television  for 
local  news,  just  20.9%  pick  up  the  local 
paper. 

Radio  and  weekly  newspapers  are 
barely  on  the  radar  screen  as  primary 
sources  of  local  news.  They  were 


that  non-subscribers  will  be  hard  to 
convert. 

For  one  thing,  non-subscribers  gen¬ 
erally  don’t  cite  any  specific  feature  as 
a  reason  for  rejecting  newspapers. 

More  than  70%,  for  instance,  do  not 
believe  the  paper  is  too  expensive.  By  a 
large  margin,  78.3%  to  21.7%,  they 
overwhelmingly  reject  the  theory  that 
there  is  “nothing  worth  reading”  in  the 
paper. 

It’s  not  even  that  they’re  borrowing 
from  a  pal:  68.6%  say  they  don’t  read 
someone  else’s  paper. 

Instead,  almost  half,  48.5%,  of  non¬ 
subscribers  say  they  simply  “don’t  be¬ 
lieve  [they]  need  one.” 

In  addition,  some  70%  of  non-sub¬ 
scribers  say  they  buy  a  paper  “when 
[they]  need  one.” 

Once  a  person  subscribes,  however, 
he  or  she  does  pay  attention  to  the  pa¬ 


per,  according  to  the  survey. 

For  instance,  31.7%  say  they  “really 
take  the  time  to  thoroughly  read  the 
newspaper”  every  day.  Another  32.9% 
say  they  read  it  thoroughly  nearly  every 
day. 

Interestingly,  more  than  half,  54.4%, 
say  they  do  not  spend  more  time  with 
the  newspaper  on  best  food  days. 

Fully  60.7%  say  they  read  the  edito¬ 
rial  section  of  the  newspaper,  but  al¬ 
most  half  of  subscribers,  44.6%,  nei¬ 
ther  read  nor  follow  a  newspaper’s  po¬ 
litical  endorsements. 

While  the  newspaper  industry  may 
be  worried  about  the  effects  of  high 
tech  on  their  sales,  Americans  feel 
otherwise. 

Exactly  half  of  those  surveyed  said 
they  do  not  believe  the  day  will  come 
when  there  will  no  longer  be  news¬ 
papers  because  people  will  receive  all 
news  on  their  home  computers. 

Another  piece  of  good  news  is  the 
fact  that  Americans  say  they  are  shop¬ 
ping  from  catalogs  less  than  a  few  years 
ago.  In  addition,  35%  claim  they  are 
reading  more  now  than  five  years  ago, 
while  only  30%  say  they  are  reading 
less. 

Poynter  faculty 
member  to  teach 
at  Harvard 

DR.  WILLIAM  BOYD,  who  is  on  the 
faculty  of  the  Poynter  Institute  in  St. 
Petersburg,  Fla.,  will  hold  the  Lawrence 
M.  Lombard  Chair  on  Press  and  Public 
Policy  and  become  a  research  fellow  at 
Harvard  University’s  Kennedy  School 
of  Government,  while  on  leave  from 
Poynter. 
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Strike  Settlement 
In  San  Francisco 

Two-week  strike  at  Chronicle  and  Examiner  ends  with 
ratification  of  a  new  contract  that  gives  union  employees 
$106  in  weekly  wage  and  benefits  increases  over  five  years 


by  M.L.  Stein 

THE  TWO-WEEK-old  strike  of  the 
two  San  Francisco  dailies  ended  Nov. 
14,  after  negotiators  reached  a  tenta¬ 
tive  settlement  two  days  earlier,  follow¬ 
ing  intense  bargaining  into  the  early 
morning  hours. 

Most  of  the  2,600  employees  repre¬ 
senting  nine  unions  ratified  the  agree¬ 
ment  over  the  weekend  and  began  re¬ 
turning  to  work  Monday  morning. 
Teamsters  workers  completed  ratifica¬ 
tion  on  the  same  day. 

As  E&P  went  to  press,  the  janitors 
and  vendors  were  voting  on  the  settle¬ 
ment,  which  was  expected  to  be  ap¬ 
proved. 

The  new  contract  gives  employees 
$106  in  weekly  wage  and  benefits  in¬ 
creases  over  five  years.  It  also  allows 
the  San  Francisco  Newspaper  Agency 
(SENA)  and  its  joint  operating  agree¬ 
ment  (JOA)  papers,  the  morning  San 
Francisco  Chronicle  and  evening  San 
Francisco  Examiner,  to  reduce  the  size 
of  the  635 -driver  work  force  through 
attrition.  This  was  an  insistent  demand 
by  management. 

Earlier,  management  negotiator 
Richard  Jordan  said,  “We  run  one  of 
the  most  overstaffed  delivery  systems 
in  the  country.  Allowing  it  to  stay  that 
way  will  inevitably  lead  to  the  closure 
of  the  newspapers.” 

The  unions  had  been  working  with¬ 
out  a  contract  since  Nov.  1,  1993.  The 
Newspaper  Guild  alone  represents 
1,100  editorial  and  advertising  employ¬ 
ees  at  the  agency  and  the  two  dailies. 

Examiner  editor  and  publisher  Will 
Hearst  praised  San  Francisco  Mayor 
Frank  Jordan  for  his  participation  in 
the  negotiations.  “We  are  grateful  to 
Mayor  Jordan,”  Hearst  said.  “He  played 
an  extremely  important  role  in  getting 
this  resolved.” 

Jordan  delayed  a  a  trade  trip  to  Viet¬ 


nam  to  stay  with  the  bargainers.  And, 
even  while  his  plane  was  in  the  air,  he 
communicated  with  them  by  tele¬ 
phone.  Federal  mediator  Clarence 
Washington  reportedly  also  played  a 
key  role  in  achieving  a  settlement. 

Hearst  thanked  “the  people  who 
stayed  with  us  during  this  —  the  read¬ 
ers,  advertisers  and  editors.  Now  we 
are  going  to  focus  our  energies  on 
bringing  the  Examiner  back  to  readers, 
with  the  full  set  of  reporters,  photogra¬ 
phers  and  editors  .  .  .  .  ” 

Anthony  Newhall,  associate  pub¬ 
lisher  of  the  Chronicle,  said  he  was 


gratified  at  the  settlement,  noting,  “It 
has  been  a  stressful  time  for  manage¬ 
ment  and  employees.” 

Agency  spokeswoman  Cynthia  My¬ 
ers  said  that  the  Examiner  and  the 
agency  would  be  phasing  in  returning 
employees  throughout  the  week. 

“It  will  take  us  a  while  to  get  back 
up  to  full  production  and  circulation,” 
she  added.  Meanwhile,  Myers  said,  the 
Examiner  and  Chronicle  would  contin¬ 
ue  to  produce  32-  to  38-page  papers 
until  Nov.  18,  when  they  were  expect¬ 
ed  to  go  into  full  production. 

Chronicle  spokesman  Dean  Church 
said  the  complete  editorial  staff  re¬ 
turned  to  work  Monday  and  was  greet¬ 
ed  by  executive  editor  Matt  Wilson, 
editor  Bill  German  and  managing  edi¬ 
tor  Dan  Rosenheim. 

Several  E&P  calls  placed  to  a 
recorded  voice  at  union  headquarters 
were  unanswered. 

“Everybody  was  happy  to  get  back  to 
work,”  Church  said. 


Doug  Cuthbertson,  chairman  of  the 
Conference  of  Newspaper  Unions,  the 
umbrella  group  for  the  strikers,  was 
quoted  in  the  Examiner  as  saying  to 
union  members:  “The  success  of  this 
strike  will  be  looked  upon  as  a  rallying 
point  for  unions  across  the  country.” 

Cuthbertson  also  praised  Mayor  Jor¬ 
dan  for  his  participation  in  the  talks. 

The  strike  was  marred  by  violence, 
including  the  death  of  a  picketer  by 
electrocution  when  he  tried  to  cut 
power  to  an  agency  distribution  center. 

At  one  point,  the  company  reported 
that  three  non-union  drivers  were  hos¬ 


pitalized  after  they  were  attacked  while 
trying  to  deliver  papers.  Five  agency 
trucks  were  disabled,  20  cars  vandal¬ 
ized,  and  one  printing  press  sabotaged. 

The  unions  said  two  picketers  suf¬ 
fered  injuries  inflicted  by  plant  guards 
and  had  to  be  hospitalized. 


SND  has  auction, 
sponsors  grant 

THE  SOCIETY  OF  Newspaper  Design 
Designer’s  Auction,  held  during  the  so¬ 
ciety’s  recent  workshop  and  exhibition 
in  Kansas  City,  raised  a  record  $12,446 
for  graphics  and  design  research  and 
education. 

This  was  the  third  year  the  non-prof¬ 
it  association  sponsored  the  fund-raiser. 

SND  announced  it  will  also  sponsor 
an  international  study  grant  program  to 
assist  students  attending  its  annual 
gathering  next  year  in  Barcelona. 


The  strike  was  marred  by  violence,  including  the 
death  of  a  picketer  by  electrocution  when  he  tried 
to  cut  power  to  an  agency  distribution  center. 
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Profit  Surge 

Continues  In 
Third  Quarter 

Outlook  for  newspapers  in  the  fourth  quarter  remains  good 


Compiled  by  Qeorge  Qarneau 

THE  FLUSH  OF  profitability  continued  its  return  to  the 
newspaper  business  in  the  third  quarter  of  the  year,  as  revi¬ 
talizing  economies  lifted  advertising  revenues  and,  to  a  less¬ 
er  extent,  volumes  nearly  across  the  board. 

Net  earnings  increased  in  double  digits  for  most  of  the 
nation’s  publicly  traded  newspaper  companies.  Newspaper 
operating  profits  showed  particularly  strong  rebounds  as  the 
industry  continued  its  recovery  from  a  couple  of  years  of 
slumping  advertising. 

While  classified  —  particularly  employment  —  advertis¬ 
ing  led  much  of  the  resurgence,  general  advertising  showed 
new  signs  of  resilience. 

“The  flow  of  advertising  dollars  into  our  newspapers  and 
television  stations  has  exceeded  even  our  most  optimistic 
projections,”  E.W.  Scripps  Co.  chairman  and  CEO 
Lawrence  Leser  said,  crediting  strong  local  economies 
across  the  nation. 

A.H.  Belo  Corp.  nearly  doubled  net  earnings,  lifted  67.4% 
higher  by  newspaper  profits. 

Central  Newspapers  boosted  net  income  57.3%,  including 
percentages  for  newspaper  ad  revenues  increasing  in  the 
mid-teens. 

Gannett  Co.  hiked  net  earnings  21%,  including  10% 
higher  newspaper  ad  revenues. 

Knight-Ridder  posted  19.2%  higher  net  income  —  the 
biggest  quarterly  gain  in  five  years  —  with  the  help  of  7.6% 
higher  newspaper  ad  revenues. 

Lee  Enterprises  raised  earnings  19.5%,  and  McClatchy 
Newspapers  more  than  doubled  earnings,  a  20.7%  gain  not 
counting  unusual  items. 

Media  General  raised  its  net  50%,  and  the  New  York 
Times  Co.  turned  a  quarterly  loss  to  net  of  $120.6  million. 

Park  Communications  raised  earnings  64.7%,  Pulitzer 
posted  net  income  up  154%,  Scripps’  net  soared  87%,  and 
the  Tribune  Co.  boosted  net  income  24%. 

Multimedia  papers  chalked  up  14%  higher  ad  volume 
over  nine  months.  Pulitzer’s  ad  volume  advanced  8.3%  in 
the  first  nine  months  of  the  year,  including  17.1%  in  gener¬ 
al  and  4.7%  in  classified,  while  retail  declined  slightly. 

All  was  not  rosy,  however. 

Circulation  showed  some  troubling  declines,  especially  at 
metro  papers,  as  of  the  end  of  September.  Retail  advertising 
volume  showed  only  modest  increases  for  the  quarter.  And 
newsprint  prices  were  on  the  rise  and  threatened  to  wipe 
out  some  of  the  gains  in  the  near  future.  But  newspaper  ex¬ 


ecutives  predicted  the  outlook  for  fourth-quarter  earnings 
remained  good. 

Cowles  Media  Co.  and  Times  Mirror  Co.  posted  net  de¬ 
clines,  but  without  unusual  items  Times  Mirror  declared  a 
net  increase. 

A.H.  BELO 

A.H.  Belo  Corp.,  including  its  flagship  Dallas  Morning 
News,  reported  third-quarter  net  earnings  nearly  doubled  to 
a  record  $15.7  million,  or  79^  a  share,  compared  with  $7.9 
million,  or  39y  a  share,  a  year  earlier. 

Both  quarters  included  charges,  8y  a  share  last  year  and 
lly  this  year,  without  which  earnings  would  have  jumped  to 
870  a  share,  from  500  in  third-quarter  1993. 

Quarterly  revenue  advanced  to  $159.6  million,  compared 
with  $132.5  million  last  year,  and  operating  profit  more  than 
doubled  to  $32.7  million,  from  $19.4  million  in  the  same  quar¬ 
ter  last  year. 

Quarterly  publishing  profits  rocketed  67.4%  higher  to  $18.2 
million,  as  revenues  advanced  11.9%  to  $93.3  million.  The 
company  credited  increasing  employment  and  auto  advertis¬ 
ing,  plus  double-digit  volume  gains  in  general  advertising. 
Modestly  lower  full-run  ROP  volume  was  offset  by  higher 
preprint  volume. 

Newsprint  expenses  remained  lower  than  in  the  quarter  a 
year  earlier  because  of  lower  prices  and  volume. 

Quarterly  broadcast  earnings  jumped  56.6%  to  $19.1  mil¬ 
lion,  as  revenues  rose  34.7%  to  $49.2  million.  Excluding  the 
acquisition  of  a  New  Orleans  TV  station  in  June,  broadcast 
earnings  increased  41.9%. 

Belo  incurred  a  quarterly  charge  of  80  a  share  by  donating 
nearly  59,000  shares  of  Stauffer  Communications  Inc.  stock 
to  the  Dallas  Morning  News-WFAA  Foundation.  Belo  said  it 
expects  to  sell  the  15,000  or  so  shares  it  retains  in  the  fourth 
quarter  and  to  record  an  80-a-share  gain.  Stauffer  is  being  ac¬ 
quired  by  Morris  Communications. 

The  quarter  lifted  Belo’s  nine-month  earnings  to  $45.3  mil¬ 
lion,  or  $2.24  a  share,  from  $37.9  million,  or  $1.56  a  share,  a 
year  earlier,  as  revenues  rose  11.9%  to  $446.6  million,  and  op¬ 
erating  profit  soared  to  $87.3  million,  from  $65.2  million. 

Excluding  unforeseen  events,  many  of  the  trends  driving 
third-quarter  gains  “are  in  place  to  produce  outstanding  re¬ 
sults  for  the  balance  of  the  year,”  said  Robert  W.  Decherd, 
chairman  and  CEO. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.,  corporate  parent  of  both  the  In- 
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dianapolis  and  Phoenix  dailies,  reported  third-quarter  net  in¬ 
come  soared  57.3%  to  $9.3  million,  and  per-share  net  jumped 
59.1%  to  35<£. 

A  year  earlier,  the  Indianapolis-based  company  reported 
net  earnings  of  $5.9  million,  or  22^  a  share. 

Quarterly  revenues  advanced  13.3%  to  $124.9  million,  and 
operating  profit  leaped  to  $16.8  million,  from  $12.8  million  a 
year  before. 

President  and  CEO  Frank  Russell  attributed  the  gains  to 
rebounding  ad  revenue  from  resurgent  local  markets.  ROP  ad 
linage  surged  14.1%  in  Phoenix,  and  15.1%  in  Indianapolis, 
for  the  quarter. 

Phoenix  Newspapers  has  offered  an  early  retirement  pro¬ 
gram  for  senior  non-union  employees  ever  50  and  plans  to 
take  a  fourth-quarter  charge  to  fund  the  staff  reduction, 
whose  size  depends  on  the  number  of  willing  employees. 

For  the  nine  months  ended  Sept.  25,  Central  reported  net 
income  soared  51.1%  to  $31.5  million,  or  $1.18  a  share,  in¬ 
cluding  li  a  share  from  a  property  tax  settlement.  Revenues 
advanced  11.6%  to  $377.6  million,  and  operating  income 
surged  37.2%  to  $58.6  million. 

COWLES  MEDIA 

Cowles  Media  Co.,  corporate  parent  of  the  Minneapolis 
Star  Tribune,  said  quarterly  net  income  dipped  6%  to  $4.2 
million,  or  30^  a  share,  from  $4.4  million,  or  32(i  a  share,  in 
the  quarter  a  year  before. 

The  decline  stemmed  from  the  Star  Tribune's  labor  settle¬ 
ment,  investments  in  new  businesses,  and  higher  amortiza¬ 
tion  expenses. 

They  were  only  partially  offset  by  a  $2.3  million  pre-tax 
gain  from  a  land  sale. 

Revenue  from  the  quarter,  the  second  in  its  fiscal  year, 
surged  26%  to  $108.3  million  on  the  force  of  10%  higher  Star 
Tribune  revenue,  17%  higher  magazine  and  information  ser¬ 
vices’  revenue,  and  $13.2  million  in  revenue  from  newly  ac¬ 
quired  businesses. 

Operating  profit  plummeted  28%  to  $6.7  million  because 
of  higher  amortization  costs  from  new  businesses  and  higher 
costs  of  incentives. 

For  the  first  half  of  its  fiscal  year,  Cowles  reported  net 
earnings  slipped  5%  to  $10.1  million,  or  73^  a  share. 

President  and  CEO  David  Cox  expected  the  growth  in  its 
core  newspaper  and  magazines  to  continue  “throughout  the 
year.  We  are  committed  to  continued  investment  in  strategic 
business  initiatives  that  build  on  that  core  and  demonstrate 
solid  long-term  potential,  recognizing  that  such  investments 
may  dampen  current  earnings.” 

DOW  JONES  &  CO. 

Dow  Jones  &  Company  Inc.,  whose  flagship  is  the  Wall 
Street  Journal,  posted  third-quarter  net  income  13.8%  higher, 
to  $33.7  million,  or  340  a  share,  compared  with  $29.7  million, 
or  300  a  share,  a  year  earlier. 

Excluding  a  charge  a  year  ago  of  20  a  share  for  higher  in¬ 
come  tax,  net  income  gained  6.9%. 

Quarterly  operating  profit  edged  up  2.5%  to  $69.6  million, 
with  revenue  6.9%  higher  to  $501  million.  Expenses  in¬ 
creased  7.7%. 

Operating  profit  at  the  Journal  and  other  business  publica¬ 
tions  plummeted  37.4%  to  $14.6  million  as  revenues  slipped 
slightly  to  $190.5  million.  Journal  ad  linage  dropped  9.3%. 

The  Ottaway  community  papers  posted  11.6%  higher  quar¬ 
terly  profits,  to  $9.2  million,  on  3.9%  higher  revenues,  to 
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$63.9  million,  as  ad  linage  at  the  20  dailies  edged  1.1%  higher. 

Quarterly  revenue  from  information  services  advanced 
14.7%  to  $246.6  million,  and  operating  profit  surged  22.1%  to 
$49.6  million. 

For  the  first  nine  months  of  the  year,  Dow  Jones  reported 
net  income  19.5%  higher,  to  $119.9  million,  or  $1.20  a  share, 
as  revenues  gained  7.4%  to  $1.5  billion,  and  operating  profit 
advanced  18.5%  to  $254.6  million. 

So  far  this  year,  Dow  Jones  has  repurchased  2.4  million 
shares  of  its  stock  and  is  authorized  to  buy  three  million 
more. 

GANNETT  CO. 

Gannett  Co.  Inc.,  owner  of  USA  Today  and  82  other 
dailies,  said  net  earnings  surged  21%  in  the  three  months 
ended  Sept.  25,  compared  with  a  year  earlier. 

The  Arlington,  Va. -based  company,  the  nation’s  largest 
newspaper  publisher,  reported  net  income  of  $105.5  million, 
or  740  a  share,  compared  with  $88.8  million,  ot  6l0  a  share, 
in  the  corresponding  period  last  year. 

Quarterly  operating  revenues  grew  6%  to  $932  million,  and 
operating  profit  advanced  15%  to  $187.3  million. 

The  company  said  all  its  operating  divisions  posted  higher 
revenues  and  income  in  the  quarter,  as  accelerating 
economies  raised  consumer  confidence  and  demand  for  ad¬ 
vertising.  Broadcast  revenue  growth  was  especially  robust, 
and  employment  advettising  helped  fuel  newspaper  revenue 
growth. 

Newspaper  profits  grew  10%  to  $167.7  million,  on  revenues 
6%  higher  to  $771.3  million.  Ad  revenues  grew  10%,  includ¬ 
ing  14%  higher  in  classified.  USA  Today’s  ad  revenues  ad¬ 
vanced  11%  as  ad  volume  grew  5%. 

Broadcast  profits  rocketed  48%  higher  to  $27.2  million  as 
revenues  grew  3%,  to  $95.2  million.  Excluding  stations 
bought  or  sold,  revenues  grew  16%.  Gannett  recently  an¬ 
nounced  plans  to  purchase  KHTV  in  Little  Rock,  Ark. 

Outdoor  advertising  earnings  surged  25%  to  $7  million  as 
stronger  demand  boosted  revenues  10%  to  $65.9  million. 

For  the  first  nine  months  of  the  year,  earnings  surged  to 
$316  million,  from  $268.8  million  in  the  corresponding  1993 
period,  as  earnings  per  share  advanced  18%  to  $2.17.  Rev¬ 
enues  increased  4%  to  $2.8  billion,  and  operating  profit 
surged  16%  to  $560.4  million,  while  expenses  grew  just  2%. 

The  number  of  shares  outstanding  declined  to  143.5  mil¬ 
lion  because  Gannett  bought  about  three  million  shares  as 
part  of  a  repurchase  program,  expanded  by  the  authorization 
to  buy  five  million  more. 

HARTE-HANKS 

Harte-Hanks  Communications  Inc.  reported  third-quarter 
net  income  of  $6.2  million,  or  330  a  share,  compared  with  a 
net  loss  of  $1.7  million,  or  140  a  share,  a  year  earlier,  when  it 
posted  a  loss  ftom  early  retirement  of  debt. 

Quarterly  revenues  rose  9.3%  to  $128.4  million,  and  oper¬ 
ating  profit  advanced  25%  to  $16.8  million. 

The  San  Antonio-based  company  said  newspapers,  includ¬ 
ing  the  flagship  Corpus  Christi  Caller-Times  in  Texas,  lifted 
quarterly  operating  income  20.1%  to  $6.1  million  and  rev¬ 
enues  6.3%  to  $34.7  million. 

Direct  marketing  operations  increased  revenues  26.5%  to 
$41.7  million,  and  operating  profit  67.1%  to  $5  million. 

Shopper  operations  increased  profits  6.5%  to  $5.8  million 
as  revenue  slipped  a  hair  to  $45  million. 

TV  stations  raised  operating  income  11.4%  to  $2  million 
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and  revenues  2.4%  to  $7  million. 

For  the  first  nine  months  of  the  year,  Harte-Hanks  report¬ 
ed  net  income  soared  to  $15.5  million,  or  8l0  a  share,  from  a 
net  loss  of  $56  million,  or  $4.66  a  share,  a  year  earlier,  in¬ 
cluding  a  goodwill  write-down.  Revenue  rose  10.9%  to  $370.4 
million,  and  operating  income  rose  to  $43  million,  from  an 
operating  loss  of  $21.4  million  a  year  earlier  —  a  26.3%  gain 
not  counting  last  year’s  goodwill  write-down. 

“All  our  businesses  have  momentum  going  into  the  fourth 
quarter,  and  we  expect  to  end  the  year  on  a  strong  note,”  said 
Larry  Franklin,  president  and  CEO. 

The  company  said  over  1,000  employees  have  signed  up  for 
its  new  stock  purchase  plan,  approved  last  May. 

KNIGHT-RIDDER 

Knight-Ridder  Inc.  reported  third-quarter  net  earnings 
surged  19.2%  to  $37.2  million,  operating  income  jumped 
29.1%  to  $75.3  million,  and  revenues  increased  8.3%  to  $642.6 
million,  all  compared  with  the  corresponding  quarter  last 
year. 

Labor  costs  rose  7.1%,  mainly  because  of  acquisitions  in 
business  information  services. 

The  company’s  29  daily  newspapers,  including  the  Philadel¬ 
phia  Inquirer  and  Miami  Herald,  boosted  operating  profits 
32.3%  to  $79.3  million,  as  revenues  increased  6.6%  to  $514.  5 
million. 

In  the  biggest  quarterly  gain  in  five  years,  newspaper  ad 
revenues  increased  7.6%,  including  double-digit  gains  in  gen¬ 
eral  and  classified.  The  Philadelphia  papers  boosted  ad  rev¬ 
enues  10.1%  higher.  At  some  of  its  other  dailies,  ad  revenues 
rose  5.3%  in  Miami,  6.1%  in  San  Jose,  8.6%  in  Detroit,  and 
10%  in  Charlotte.  Classified  grew  25.7%  in  Detroit,  14-3%  in 
Philadelphia,  and  14.1%  in  Charlotte  —  with  Help  Wanted 
posting  the  biggest  gains. 

Retail  advertising  continued  to  improve,  gaining  3.9%  dur¬ 
ing  the  quarter,  including  a  4.7%  hike  in  September,  the 
fastest  monthly  pace  of  the  year. 

Low  newsprint  prices  continued  to  help  earnings,  and  the 
Miami-based  company  expects  newsprint  costs  to  remain  lev¬ 
el  this  year,  compared  with  1993. 

Business  information  services  raised  quarterly  operating 
income  8.6%  to  $6.4  million  as  revenues  advanced  16%  to 
$128.1  million. 

For  the  first  nine  months  of  the  year,  Knight-Ridder  re¬ 
ported  net  income  advanced  to  $117.7  million,  or  $2.16  a 
share,  from  $96.9  million,  or  $1.75  a  share,  as  revenue  rose  to 
$1.9  billion,  from  $1.8  billion,  and  operating  income  surged 
to  $235.4  million,  from  $188.2  million. 

Newspaper  advertising  revenue  through  nine  months  was 
7.6%  higher,  to  $1.6  billion,  as  run-of-press  linage  increased 
2.7%,  and  preprint  volume  grew  3.4%.  Circulation  was  off  in 
all  categories. 

“There  is  no  reason  to  believe  that  1994  will  be  anything 
but  the  record  year  we  have  been  anticipating,”  said  chief  fi¬ 
nancial  officer  Ross  Jones,  who  reported  progressive  gains  by 
newspapers  throughout  the  year. 

LEE  ENTERPRISES 

Lee  Enterprises  Inc.  reported  quarterly  net  income  climbed 
19.5%  higher,  leading  the  Davenport,  lowa-based  company  to 
record  annual  earnings. 

For  the  three  months  ended  in  September,  the  fourth 
quarter  in  its  fiscal  year,  Lee  reported  net  income  of  $13.6 
million,  or  58^  a  share,  compared  with  $11.4  million,  or  490 


a  share,  a  year  earlier.  Quarterly  revenues  advanced  8.4%  to  j 
$102.5  million,  including  broadcast  revenue  up  16.2%  on  the  j 
power  of  surging  national  and  political  advertising,  as  ex-  | 
penses  increased  5.5%.  | 

Quarterly  revenues  from  19  dailies  and  36  non-dailies  ex-  I 
panded  8.5%,  with  classified  accounting  for  more  than  a 
quarter  of  the  increase.  Auxiliary  products  —  including  com-  I 
mercial  printing,  target  marketing  and  event  marketing  —  I 
accounted  for  more  than  one-fifth  of  the  newspaper  division  | 
increase.  Weekly  and  specialty  publications  generated  more 
than  one  quarter  of  the  increase,  and  new  acquisitions  ac¬ 
counted  for  one-fifth. 

Media  products  operations,  mainly  NAPP  Systems  print¬ 
ing  plates,  produced  2.4%  lower  revenue  for  the  quarter. 

For  its  full  fiscal  year,  Lee  reported  net  income  rose  23.3% 
to  $50.8  million,  or  $2.17  a  share,  as  revenues  gained  7.9%  to 
$402.6  million,  compared  with  fiscal  1993.  Newspaper  rev¬ 
enues  grew  7.8%  on  the  year,  media  products  lifted  revenue 
4.8%,  and  broadcasting  raised  revenue  10.7%. 

Lee  said  it  was  continuing  to  repurchase  its  stock  under  a 
program  begun  in  1976.  It  has  bought  569,000  shares  this  year 
and  is  authorized  to  buy  1.5  million  next  year,  depending  on 
market  conditions. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.  reported  third-quarter  net  in¬ 
come  of  $15.7  million,  or  530  a  share,  compared  with  $7.3 
million,  or  250  a  share,  in  the  corresponding  period  last  year. 

McClatchy,  whose  12  daily  and  seven  non-daily  papers  in¬ 
clude  the  flagship  Sacramento  Bee,  said  adjustments  reached 
with  federal  and  state  tax  authorities  cut  earnings  40  a  share 
in  third-quarter  1993  and  raised  earnings  180  a  share  in 
third-quarter  1994.  Excluding  both  adjustments,  quarterly 
earnings  set  a  record  with  a  20.7%  jump  to  350  a  share. 

Quarterly  revenues  grew  5.2%  to  $99.8  million,  including 
ad  revenue  up  5.6%  to  $91.3  million,  and  circulation  revenue 
up  1.5%  to  $21.2  million.  Higher  newsprint  prices  contributed 
to  quarterly  expenses’  rising  5.2%.  Operating  income  grew 
5.5%,  to  $17.3  million,  from  the  corresponding  period  last 
year. 

Quarterly  losses  from  McClatchy’s  stake  in  the  Ponderay 
newsprint  mill  dipped  by  about  one-fourth  to  $1  million. 

For  the  first  nine  months  of  the  year,  McClatchy  reported 
net  earnings  of  $32.6  million,  or  $1.11  a  share,  compared  with 
$20.6  million,  or  720  a  share,  a  year  earlier.  Nine-month  rev¬ 
enues  gained  4.4%  to  $344.7  million,  and  operating  income 
advanced  to  $49.4  million,  from  $43.9  million. 

Cautioning  that  increasing  newsprint  prices  would  contin¬ 
ue  to  put  pressure  on  earnings,  CEO  Erwin  Potts  said,  “We 
have  benefited  from  the  economic  recovery  in  northern  Cal¬ 
ifornia  and  believe  the  recovery  is  sustainable  in  the  near 
term.” 

MEDIA  GENERAL 

Media  General  Inc.,  whose  three  dailies  include  its  flagship 
Richmond  TimeS'Dispatch  in  Virginia,  reported  third-quarter 
net  income  soared  50%  to  $8  million,  or  300  a  share,  from 
$5.1  million,  or  200  a  share,  in  the  corresponding  period  last 
year,  as  revenues  grew  5.2%  to  $155.2  million. 

Continued  weakness  in  cable  operations  was  more  than 
offset  by  gains  in  newspapers,  TV  stations  and  newsprint 
manufacturing  and  by  lower  interest  costs,  said  chairman  and 
CEO  J.  Stewart  Bryan  III,  whose  outlook  for  the  fourth  quar¬ 
ter  was  “positive.” 
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Newspaper  operating  income  more  than  doubled  during 
the  quarter,  to  $5.9  million,  with  the  Tampa  Tribune  the 
biggest  gainer. 

Newsprint  manufacturing  showed  higher  revenues  and 
profits,  based  on  higher  prices. 

For  the  first  nine  months  of  1994,  when  Media  General 
posted  an  after-tax  gain  of  $83.3  million,  or  $3.17  a  share, 
from  the  sale  of  its  interest  in  Garden  State  Newspapers,  Me¬ 
dia  General  reported  net  income  of  $104.9  million,  or  $3.99  a 
share,  compared  with  $16.6  million,  or  640  a  share,  in  the 
first  nine  months  of  1993.  Excluding  the  sale,  earnings  rose 
30%  to  $21.6  million,  or  820  a  share. 

MULTIMEDIA 

Multimedia  Inc.,  the  Greenville,  S.C.-based  publisher  of  11 
dailies,  reported  third-quarter  net  earnings  rose  slightly  to 
$30.5  million,  or  800  a  share,  from  $30.2  million,  or  790  a 
share,  a  year  earlier. 

The  quarter  included  an  after-tax  gain  of  $13.4  million,  or 
350  a  share,  from  the  sale  of  wireless  cable  systems  and  an  af¬ 
ter-tax  loss  of  $1.8  million,  or  50  a  share,  on  the  closing  of  a 
TV  production  business.  Not  counting  the  unusual  items, 
earnings  from  ongoing  operations  increased  4%  to  $19  mil¬ 
lion,  or  500  a  share. 

Quarterly  revenues  rose  3.3%,  to  $152.7  million,  5.8%  not 
counting  divested  operations,  and  operating  profit  increased 
to  $47.7  million  from  $45.7  million. 

Quarterly  newspaper  revenues  advanced  11.2%  to  $37.4 
million.  Broadcast  revenues  increased  3.4%  to  $33.2  million, 
excluding  divested  properties.  Cable  revenues  were  flat  at 
$40.9  million.  Entertainment  revenues  dipped  4.7%  to  $34.9 
million. 

Chairman  and  CEO  Don  Sbarra  pointed  to  “some  moder¬ 
ation  in  the  economic  upturn”  affecting  the  company’s  news¬ 
papers,  plus  continued  stiff  competition  among  syndicated 
talk  shows,  as  causes  for  the  slowing  of  some  measures  of  fi¬ 
nancial  performance. 

For  the  first  nine  months  of  the  year,  net  earnings  declined 
to  $67.2  million,  or  $1.76  a  share,  from  $78  million,  or  $2.04  a 
share,  a  year  before.  Revenues  expanded  3.1%  to  $458.3  mil¬ 
lion,  and  operating  profit  grew  5.7%  to  $138.5  million,  com¬ 
pared  with  a  year  earlier. 

Nine-month  ROP  linage  advanced  14%,  including  19.7% 
in  classified  and  12.3%  in  national,  and  total  ad  revenue 
surged  11.1%  to  $78.8  million. 

NEW  YORK  TIMES  CO. 

The  New  York  Times  Co.,  whose  namesake  and  flagship  is 
the  New  York  Times,  reported  rebounding  third-quarter  net 
earnings  of  $120.6  million,  or  $1.16  a  share,  compared  with  a 
net  loss  of  $3  million,  or  40  a  share,  a  year  earlier. 

Quarterly  revenues  expanded  to  $527.2  million,  from 
$445.6  million,  due  mainly  to  the  acquisition  of  the  Boston 
Globe,  and  operating  profit  soared  to  $33.3  million,  from 
$12.2  million,  as  all  operating  units  reported  improved  earn¬ 
ings. 

Boosted  by  higher  ad  and  circulation  revenues  and  lower 
newsprint  costs,  quarterly  newspaper  profits  —  including  the 
Times,  Globe,  28  regional  papers,  a  wholesaler  and  50%  of 
the  International  Herald  Tribune  —  more  than  doubled  to 
$28.3  million,  from  $13.1  million  a  year  before,  as  revenues 
advanced  to  $461.4  million,  from  $327.5  million. 

Times  ad  volume  increased  3.7%  for  the  quarter,  despite 
lower  daily  and  Sunday  circulation.  Ad  volume  advanced 
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8.1%  at  the  Globe,  4.9%  at  the  regional  papers. 

Quarterly  magazine  profits  grew  to  $5.5  million,  from  a 
small  loss,  as  revenues  plummeted  to  $39.4  million,  from  $97 
million,  as  the  result  of  sales  of  U.S.  women’s  and  U.K.  golf 
magazines  for  a  pretax  gain  of  $204  million,  or  $1.01  a  share. 

Broadcast  profits  rose  to  $5.6  million,  from  $4.3  million,  as 
revenues  advanced  to  $26.4  million,  from  $21.1  million. 

The  company  reported  nine-month  net  earnings  of  $172.7 
million,  or  $1.63  a  share,  compared  with  $30.2  million,  or  390 
a  share,  a  year  earlier,  as  revenue  rose  to  $1.8  billion,  from 
$1.4  billion,  and  operating  profit  rose  to  $149.8  million,  from 
$92.2  million  in  the  first  nine  months  of  1993. 

PARK  COMMUNICATIONS 

Park  Communications  Inc.,  the  Ithaca,  N.Y.-based  pub¬ 
lisher  and  broadcaster,  reported  third-quarter  earnings  rose 
64.7%  to  $6.3  million,  or  3l0  a  share,  from  $3.9  million,  or 
190  a  share  in  the  corresponding  period  last  year,  as  revenue 
rose  9%  to  $45.1  million. 

The  company  said  its  newspapers  and  television  stations 
set  records  for  operating  profits  in  the  quarter,  and  its  radio 
stations  posted  the  highest  operating  profits  in  six  years. 

President  Wright  M.  Thomas  attributed  the  gains  to  strong 
broadcast  advertising,  higher  ratings  and  more  political  ad¬ 
vertising. 

The  quarter  lifted  nine-month  earnings  51%  to  $18  mil¬ 
lion,  or  870  a  share,  compared  with  $11.9  million,  or  570  a 
share,  a  year  earlier,  as  revenues  advanced  8%  to  $133.3  mil¬ 
lion,  and  operating  profit  surged  33%  to  $41.6  million. 

The  company  has  agreed  to  be  sold  to  two  Southern  in¬ 
vestors,  Donald  Tomlin  and  Gary  Knapp,  for  $711.4  million. 
Its  founder,  Roy  Park  Sr.,  died  last  October  at  age  83  while 
still  at  the  helm.  Of  his  89.6%  stake  in  the  company,  of  which 
about  10%  of  the  shares  are  publicly  traded,  he  left  a  little 
more  than  half  to  charity  and  the  rest  to  family  members. 

Thomas  called  fourth-quarter  prospects  “very  good.” 

PULITZER  PUBLISHING 

Pulitzer  Publishing  Co.,  whose  three  dailies  are  led  by  the 
flagship  St.  Louis  Post-Dispatch,  reported  third-quarter  earn¬ 
ings  skyrocketed  154%  to  $8.4  million,  or  640  a  share,  from 
$3.3  million,  or  250  a  share,  a  year  earlier,  as  revenues  ad¬ 
vanced  9.5%  to  $116.9  million. 

Publishing  revenue,  buoyed  by  increasing  classified  at  all 
three  papers,  grew  4.2%  to  $74.3  million,  as  operating  income 
soared  49.4%  to  $7.3  million,  and  the  operating  profit  margin 
jumped  to  14.5%,  from  9.9%  a  year  earlier. 

Quarterly  broadcast  revenue,  including  two  newly  acquired 
TV  stations,  expanded  20.1%  to  $42.6  million,  as  operating 
profit  more  than  doubled  to  $10.3  million,  from  $4.8  million, 
and  the  operating  profit  margin  rebounded  to  24.1%,  from 
13.5%  a  year  before. 

Operating  expenses  rose  1%  to  $96.9  million,  which  in¬ 
cludes  an  “agency  adjustment”  of  $3.5  million  paid  out  to 
Newhouse  Newspapers  for  not  publishing  the  St.  Louis 
Globe-Democrat,  which  was  part  of  a  joint  operating  agree¬ 
ment  before  the  paper  closed  in  the  early  1980s. 

The  company  reported  nine-month  net  earnings  surged 
55.1%  to  $23  million,  or  $1.77  a  share,  compared  with  $14.8 
million,  or  $1.24  a  share,  in  the  first  nine  months  of  1993,  as 
revenues  advanced  15.2%  to  $351.1  million,  and  operating  in¬ 
come  soared  60.5%  to  $49  million.  Excluding  accounting 

(See  Financial  reports  on  page  43) 
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Whitewater, 

Troopergate 

And  The  Media 

Report  shows  the  media  have  shied  away  from  stories  involving 
President  Clinton’s  alleged  sexual  indiscretions  but  zealously 
pursued  reported  improprieties  in  the  Whitewater  matter 


Every  major  newspaper  published  more  than  five  times  as  many  stories  on  Bill 
Clinton  (right)  and  his  involvement  in  Whiteivater,  as  they  did  on  Clinton/Trooper- 
gate/Paula  Jones  (who’s  pictured  at  left),  according  to  the  report. 


by  Debra  Qersh  Hernandez 

THE  PRESS,  IT  seems,  is  a  little 
squeamish  when  it  comes  to  sex,  par¬ 
ticularly  if  it  involves  the  president  of 
the  United  States. 

According  to  a  report  from  the  Cen¬ 
ter  for  Media  and  Public  Affairs 
(CMPA),  the  mainstream  press  shied 
away  from  stories  involving  President 
Clinton’s  alleged  sexual  indiscretions, 
but  zealously  pursued  allegations  of  im¬ 
propriety  in  the  Whitewater  matter. 

“The  key  difference  between  the 
president’s  personal  controversies  and 
his  financial  problems  involves  the  me¬ 
dia’s  view  of  the  legitimacy  of  the  sub¬ 
ject  matter,”  wrote  Larry  Sabato  and  S. 
Robert  Lichter  in  their  report,  “When 
Should  the  Watchdogs  Bark?  Media 
Coverage  of  the  Clinton  Scandals.” 
The  researchers  discovered  that  while 
coverage  of  the  Whitewater  scandal 
has  followed  the  path  of  “a  traditional 
feeding  frenzy,”  the  Troopergate  matter 
(allegations  from  state  troopers  who 
said  Clinton  misused  state  employees 
and  was  a  “rampant  womanizer”)  and 
the  lawsuit  from  Paula  Jones  (a  former 
state  employee  who  accused  Clinton  of 
sexual  harassment  after  he  made  im¬ 
proper  advances  in  a  hotel  room  when 
he  was  governor)  are  part  of  a  “newer 
and  separate  category  of  character 
controversies. 

“The  ways  in  which  the  coverage  of 
these  personal  scandals  adhered  to,  or 
veered  away,  from  the  norm  of  White- 
water  frenzy  is  revealing  —  not  just  for 
these  individual  scandals  but  also  for 
the  press  corps’  standards  in  the 
1990s,”  according  to  Sabato,  professor 
of  government  at  the  University  of  Vir¬ 


ginia,  and  Lichter,  co-director  of 
CMPA. 

Sabato  and  Lichter  also  found  that 
“treatment  of  the  stories  has  also  been 
different,  as  Whitewater  stories  of  even 
modest  importance  were  much  more 
likely  to  reach  the  front  page  than 
those  concerning  the  sex  allegations.” 

The  CMPA  research  team  based  its 
findings  on  interviews  with  36  major 
media  journalists  ( 13  broadcasters  and 
23  print  reporters),  most  of  whom  cov¬ 
ered  one  or  more  of  the  scandal  sto¬ 
ries. 

They  also  looked  at  311  TV  news 
stories  and  1,235  print  articles  (1,082 
from  newspapers  and  153  from  maga¬ 


zines)  about  Whitewater,  Paula  Jones 
and  Troopergate. 

“Our  study  identified  1,290  stories 
that  focused  on  Whitewater-related 
news,  compared  to  only  256  on  all  as¬ 
pects  of  the  allegations  by  Paula  Jones 
and  the  Arkansas  troopers,”  they  re¬ 
ported: 

“Every  major  newspaper  published 
more  than  five  times  the  number  of 
stories  on  Whitewater  as  on  Trooper- 
gate/Paula  Jones.” 

The  researchers  found  that  the  me¬ 
dia  not  only  “demanded  a  higher  stan¬ 
dard  of  proof”  for  stories  about  the 
president’s  personal  life  than  reports 
about  Whitewater  but  they  also  ques- 
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In  the  Jones  case,  sexual  harassment  of  an  employee  was  an  undercurrent  given 
much  less  attention  than  the  similar  allegations  against  then-nominee  to  the 
Supreme  Court  Clarence  Thomas. 


tioned  more  closely  the  motives  of 
Jones  and  the  troopers,  as  compared  to 
those  of  accusers  in  the  Whitewater 
matter. 

In  exploring  why  the  press  behaved 
as  it  did,  Sabato  and  Lichter  reported 
that  “perhaps  most  telling  is  the  main¬ 
stream  media’s  general  unease  about 
dealing  with  sexual  issues  —  even  in 
the  era  of  tabloid  journalism  —  partic¬ 
ularly  when  they  involve  the  president 
of  the  United  States. 

“Other  factors  include  the  media’s 
inability  to  see  the  more  important  al¬ 
legations  that  were  hidden  behind  a 
sexual  facade,”  they  wrote. 

“Also  present  were  certain  distrac¬ 
tions  in  both  stories  that  offered  jour¬ 
nalists  easy  justifications  for  not  cover¬ 
ing  them,”  the  report  added. 

Sabato  and  Lichter  further  suggested 
that  journalists  shy  away  from  such 
“tawdry”  stories,  because  they  view 
themselves  as  professionals,  and  such 
“lowbrow  scandals”  are  “unworthy  of 
their  attention.” 

In  addition,  they  wrote  that  “it  may 
be  that  the  media’s  extremely  tough 
critique  of  the  Clinton  administra¬ 
tion’s  policies  . . .  has  been  partly  a  sub¬ 
stitute  for,  or  a  channeling  of,  journal¬ 
ists’  disapproval  of  Clinton’s  private  ac¬ 
tivities.” 

The  “tabloid  and  ideological 
sources”  for  these  personal  allegations 
also  may  have  dampened  the  spirits  of 
mainstream  media.  Ironically,  in  a 
business  where  being  scooped  is  anath¬ 
ema,  Sabato  and  Lichter  found  that 
when  it  came  to  the  Troopergate  and 
Paula  Jones  stories,  “the  mainstream 
media  were  locked  in  a  race  to  be  sec¬ 
ond.” 

The  fact  that  the  personal  scandal 
involved  the  office  of  the  president  — 
as  opposed  to  sexual  allegations  involv¬ 
ing  Sen.  Bob  Packwood  (R.-Ore.)  or 
Supreme  Court  Justice  Clarence 
Thomas  —  was  also  found  to  “magnify 
[the  reporters’]  aversion  to  covering 
them  ....  [Fjew  in  the  mainstream 
media  would  take  comfort  from  dimin¬ 
ishing  the  office  of  the  presidency 
without  a  reason  of  constitutional  pro¬ 
portions.” 

The  study  discovered  that  the  differ¬ 
ent  standards  for  reporting  the  allega¬ 
tions  may  come  from  the  effect  of  the 
stories. 

“A  traditional  scandal,  short  of  one 
with  impeachable  offenses  found  in  a 
mega-frenzy  such  as  Watergate,  cer¬ 
tainly  damages  an  individual  presi¬ 
dent’s  credibility.  Nonetheless,  a  skill¬ 
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ful  politician  can  emerge  with  political 
stature  intact,”  Sabato  and  Lichter 
wrote. 

“Coverage  of  a  president’s  personal 
scandals,  however,  can  produce  a  type 
of  embarrassment  that  permanently 
damages  the  moral  authority  necessary 
for  governance,”  they  added. 

The  Troopergate  and  Paula  Jones  in¬ 
cidents,  however,  were  more  than 
merely  sex  scandals,  the  researchers 
noted. 

In  the  former  case,  there  were  alle¬ 
gations  that  the  then-governor  mis¬ 
used  his  office  and  public  employees, 
and  later  there  were  charges  that  the 
troopers  were  offered  jobs  in  exchange 
for  their  silence. 

In  the  Jones  case,  sexual  harassment 
of  an  employee  was  an  undercurrent 
given  much  less  attention  than  the 
similar  allegations  against  then-nomi¬ 
nee  to  the  Supreme  Court  Clarence 
Thomas. 

Sabato  and  Lichter  found  elements 
of  each  story  that  gave  journalists  ex¬ 
cuses  to  dismiss  the  troopers’  and 
Paula  Jones’  allegations  against  Clin¬ 
ton. 

“Most  of  the  justifications  offered  by 
the  press  were  wrapped  in  the  lan¬ 
guage  of  journalistic  professionalism,” 
they  wrote.  “Yet  these  highlighted 
standards  of  good  journalism  were  se¬ 
lectively  applied  to  produce  an  easy 
exit  strategy  of  an  unsettled  press.” 

Among  the  excuses  uncovered  by 
the  study  were: 

•  “It’s  old  news”:  Since  voters  al¬ 


ready  knew  that  Clinton  had  been  un¬ 
faithful  to  his  wife,  and  elected  him 
president,  anyway,  the  assumption 
went  that  the  “new  sex  stories  were  ir¬ 
relevant.” 

Sabato  and  Lichter  point  out,  how¬ 
ever,  that  this  argument  is  “dubious” 
because  of  the  additional  allegations  in 
each  charge  and  because  they  imply 
that  infidelities  occurred  after  the 
Gennifer  Flowers  incident  and  the 
1992  election. 

•  “They  did  it  for  money”:  This  was 
believed  to  be  particularly  true  in  the 
case  of  the  troopers’  story,  when  the 
rumor  of  a  book  deal  was  alluded  to  in 
news  coverage  and  “seemed  to  turn 
many  journalists  away  from  the  story.” 

In  fact,  the  troopers  never  realized 
financial  gain  but  did  suffer  stigma  that 
blighted  their  lives,  which  was  ignored 
by  many  journalists. 

•  “The  accusers  were  ‘discredited’ 
and  ‘incredible’”:  After  it  was  learned 
that  the  two  troopers  had  lied  in  an 
auto  insurance  scheme,  their  credibili¬ 
ty  came  into  serious  question,  even 
though  much  of  what  they  claimed  was 
corroborated  by  records  and  state  doc¬ 
uments. 

As  for  Jones,  reporters  “remain  un¬ 
sure  about  the  veracity  of  her .  .  .  alle¬ 
gations,  and  about  the  specific  details 
of  her  private  session  with  then-Gov- 
ernor  Clinton.” 

On  the  other  hand,  the  credibility 
of  two  of  Clinton’s  chief  Whitewater 

(See  Whitewater  on  page  38) 

17 


Gary  Henhom/Reuter 


An  Accident’ 

Of  History 
Remembered 

ABC  News  correspondent  John  Scali’s  role  in  bringing  the  Cuban 
Missile  Crisis  to  an  end  is  commemorated  by  the  restaurant 
where  his  fateful  meeting  with  a  Soviet  official  took  place 


by  Debra  Qersh  Hernandez 

JOURNALISTS  DO  NOT,  as  a  rule, 
get  involved  in  the  stories  they  are  cov¬ 
ering,  but  the  world  can  be  grateful 
ABC  News  correspondent  John  Scali 
did  just  that  on  Oct.  26,  1962. 

On  that  day,  in  the  middle  of  the 
Cuban  Missile  Crisis,  Scali  met  with 
Aleksandr  Fomin  from  the  Soviet  Em¬ 
bassy  at  the  Occidental  Grill  in  Wash¬ 
ington,  D.C. 

Fomin,  identified  for  many  years 


mous  patrons. 

The  plaque  reads:  “At  this  table, 
during  the  tense  moments  of  the 
Cuban  Crisis  (October  1962),  a  Rus¬ 
sian  offer  to  withdraw  missiles  from 
Cuba  was  passed  by  the  mysterious 
‘Mr.  X’  to  ABC-TV  correspondent 
John  Scali.  On  the  basis  of  this  meet¬ 
ing,  the  threat  of  a  possible  nuclear 
war  was  avoided.” 

As  part  of  the  dedication,  the  Occi¬ 
dental  invited  journalists  and  officials 
who  were  in  Washington  during  the 


“I  regard  myself  as  an  accident  of  history,”  Scali 
said.  “1  was  minding  my  own  business  in  the  State 
Department  pressroom,  six  days  into  it,  when  I  got 
a  call  [from  Fomin],  requesting  an  urgent  meeting. 
He  asked  me  to  find  out  what  the  reaction  would 
be  to  a  Soviet  offer  to  withdraw.” 


only  as  “Mr.  X,”  put  forth  a  proposal  for 
the  withdrawal  of  Russian  missiles  in 
Cuba  and  asked  Scali  to  submit  the 
plan  to  his  contacts  in  the  State  De¬ 
partment. 

Scali  did  so,  without  jeopardizing 
the  negotiations  by  reporting  what  he 
knew,  and  from  this  discussion  came 
the  deal  that  ended  the  crisis. 

The  Occidental  Grill  recently  com¬ 
memorated  Scali’s  role  in  bringing  the 
Cuban  Missile  Crisis  to  an  end  by 
placing  a  plaque  and  a  photo  of  Scali 
over  one  of  its  booths. 

The  Occidental  is  known  for  dis¬ 
playing  on  its  walls  hundreds  of  black- 
and-white  photographs  of  its  more  fa¬ 


crisis,  including  Scali,  to  attend  a  lun¬ 
cheon  and  participate  in  a  round-table 
discussion. 

A  number  of  those  who  could  not 
attend  sent  short  messages  that  were 
read  aloud  by  discussion  moderator  Pe¬ 
ter  Busowski,  chief  editor  of  the  weekly 
Inside  the  White  House. 

In  his  written  comments,  Pierre 
Salinger,  who  was  President  John  F. 
Kennedy’s  press  secretary  at  the  time  of 
the  Cuban  crisis,  recalled  what  hap¬ 
pened  that  day. 

“I  found  Scali  ...  in  the  hallway  just 
outside  John  F.  Kennedy’s  office,  and  I 
started  to  grab  him  out,  thinking  he 
had  illegally  entered  this  part  of  the 


White  House,”  Salinger  wrote. 

“Secretary  of  State  Dean  Rusk 
stopped  me  and  told  me  he  was  coming 
in  with  important  information,  and 
they  wanted  to  talk  to  him.  What 
Fomin  had  told  him  was  that  if  the 
United  States  made  a  pledge  not  to  in¬ 
vade  Cuba,  the  Soviet  leader  Nikita 
Khrushchev  was  ready  to  pull  his  mis¬ 
siles  out  of  Cuba,”  Salinger  recalled. 
“That  conversation  with  Scali  led  to 
the  solution.” 

“1  regard  myself  as  an  accident  of 
history,”  Scali  said.  “I  was  minding  my 
own  business  in  the  State  Department 
pressroom,  six  days  into  it,  when  I  got 
a  call  [from  Fomin],  requesting  an  ur¬ 
gent  meeting.  He  asked  me  to  find  out 
what  the  reaction  would  be  to  a  Soviet 
offer  to  withdraw. 

“1  thought  I  was  through  with  it,” 
Scali  said,  of  relaying  the  message.  “1 
did  not  look  upon  this  as  an  offer  that 
would  make  me  a  household  name.  I 
was  sincerely  interested  in  continuing 
to  cover  this  crisis  throughout,  which  I 
did.” 

Scali,  who  later  became  ambassador 
to  the  United  Nations,  said  President 
Kennedy  was  insistent  that  the  U.S. 
not  appear  to  gloat  and  asked  Scali  if 
he  would  hold  off  on  writing  about  his 
role. 

“1  was  trying  to  get  out  from  under 
[the  agreement  not  to  disclose  what  he 
knew],”  Scali  said,  “but  when  the  sec¬ 
retary  of  state  and  the  president  ask 
you  to  do  something  when  the  world  is 
on  the  edge  of  nuclear  destruction,  you 
do  it.” 

Two  weeks  before  the  assassination, 
Scali  and  Kennedy  again  discussed 
publicizing  what  had  happened.  Ken- 
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nedy  agreed  to  produce  a  handwritten 
letter,  recognizing  Scali’s  contribution 
to  ending  the  crisis,  but  asked  the  cor¬ 
respondent  to  sit  on  the  story  while 
Kennedy  was  still  in  the  White  House. 

The  facts  were  not  revealed,  howev¬ 
er,  until  two  years  later,  when  a  re¬ 
porter  from  Look  magazine  called  Scab 
to  ask  him  about  his  involvement. 

“In  the  past  years  1  have  been  del¬ 
uged  with  comments  and  questions 
from  colleagues,”  Scab  said,  many  of 
whom  were  “chastising  me  for  keeping 
it  secret  for  such  a  long  period  of  time. 

“1  generally  accepted  the  request  by 
President  Kennedy  and  the  secretary  of 
state,”  he  said.  “Since  then.  I’ve 
learned  to  live  with  how  1  was  scooped 
on  my  own  story.” 

“It  couldn’t  happen  today,  but, 
thank  God,  it  happened  then,”  noted 
Warren  Rogers,  a  military  correspon¬ 
dent  for  the  New  York  Herald  Tribune 
in  1962,  who  said  the  president’s 
speech  announcing  the  presence  of 
missiles  in  Cuba  “really  shook  up  the 
world.  It  scared  the  devil  out  of  every¬ 
one.” 

“It’s  remarkable  when  you  think 
about  a  journalist  who  would  be  given, 
arguably,  the  biggest  story  of  his  career, 
and  he  would  keep  quiet  about  it  for 
two  years  and  then  only  respond  to  a 
reporter’s  questions  and  downplay  his 
significance,”  wrote  United  Press  Inter¬ 
national’s  Helen  Thomas,  who  could 
not  attend  the  luncheon  in  person. 

Thomas  also  recalled  “watching  the 
teletype  machine  as  the  world’s  leaders 
were  communicating  directly  with  one 
another.  Kennedy  and  Khrushchev 
communicating  directly  during  terse 
moments  —  not  like  today  when  world 
leaders  communicate  through  one  an¬ 
other  via  CNN.” 

Ray  Scherer,  NBC  News  White 
House  correspondent  at  the  time, 
added  that  “Kennedy  had  the  luxury  of 
not  having  television  looking  down  his 
neck”  and  had  “13  days  to  discuss  and 
evaluate  the  situation”  —  unlike  today, 
when  “TV  cameras  in  front  of  the 
White  House  put  pressure  on  the  pres¬ 
ident.” 

W*Va.  press  group 
awards  scholarship 

WEST  VIRGINIA  UNIVERSITY  jour¬ 
nalism  student  Jessica  Cox  has  been 
awarded  a  $3,000  scholarship  by  the 
West  Virginia  Press  Association  Foun¬ 
dation. 


Boycott  over  editorial 
ends  happily  for 
thrice-weekly  S*C.  paper 


by  Dorothy  Qiobbe 

NEWSPAPERS  FREQUENTLY  FIND 
themselves  justifying  their  mission  to 
an  unsympathetic  public,  but,  as  a 
thrice-weekly  newspaper  in  Lancaster, 
S.C.,  discovered,  sometimes  support 
comes  from  the  most  unexpected 
places. 

Over  the  past  couple  of  years,  the 
Lancaster  News  has  printed  a  number 
of  editorials  against  video  poker  pay¬ 
offs  —  video  poker  machines  located 
mostly  in  convenience  stores.  Players 
collect  winnings  from  the  conven¬ 
ience  stores,  which  keep  a  percentage 
of  the  payoffs. 


about  the  upcoming  vote,”  Hamm 
wrote. 

“We  believe  that  the  public  should 
be  as  fully  informed  as  possible.  And 
we  believe  that  a  good  newspaper  in¬ 
cludes  a  strong  opinion  page  and  is 
willing  to  take  stands  on  community  is¬ 
sues.” 

“We  believe  that  is  the  right  way,  the 
only  way,  to  ensure  our  credibility  and 
your  trust.” 

While  he  had  complete  confidence 
in  his  newspaper’s  mission,  Hamm  was 
surprised  that  so  many  supporters  in 
the  community  sided  with  the  News. 

In  the  days  after  the  story  was  publi¬ 
cized,  several  hundred  people  called 


In  fact,  he  said,  the  store  owners  now  run  a 
full-page  ad  in  every  edition  of  the  News  to 
publicize  their  point  of  view. 


The  editorials  never  raised  the  ire  of 
convenience  store  owners  until  Oct.  2 
—  when,  in  an  editorial,  the  News 
urged  voters  to  abolish  the  payoffs  in  a 
statewide  referendum  on  Nov.  8. 

The  convenience  stores  reacted  stri¬ 
dently.  The  next  day,  40  store  owners 
refused  to  sell  the  News  and  demand¬ 
ed  that  all  the  paper’s  racks  be  re¬ 
moved  from  their  property.  Rack  sales 
account  for  about  3%  to  4%  of  the 
News'  total  13,500  circulation. 

A  hastily  formed  alliance  of  the 
stores  and  a  video  machine  supplier 
began  targeting  News  advertisers,  and 
initiated  a  telephone  campaign  to 
muster  support  from  other  small  busi¬ 
nesses  in  the  county. 

Although  Benjamin  Hamm,  editor 
of  the  News,  was  “surprised”  by  the  re¬ 
action,  he  defended  his  paper’s  editor¬ 
ial  position,  along  with  its  news  cover¬ 
age  of  the  issue.  In  an  editorial,  he  ac¬ 
cused  the  store  alliance  of  making  an 
attempt  to  quash  open  debate. 

“The  store  owners  apparently  be¬ 
lieve  that  if  they  can  restrict  the  distri¬ 
bution  of  the  Lancaster  News,  they  can 
keep  people  from  hearing  all  sides 


the  News,  with  98%  backing  the  news¬ 
paper’s  right  to  take  a  stand  on  the  is¬ 
sue,  Hamm  said.  Other  supporters  said 
they  would  refuse  to  shop  in  stores  that 
didn’t  sell  the  News. 

Businesses  and  churches  called  to 
ask  if  the  racks  could  be  moved  to  their 
property.  Also,  the  News  gained  10 
new  subscriptions  from  readers  wbo 
were  worried  that  they  wouldn’t  be  able 
to  get  the  paper  from  the  racks. 

Before  the  stores  announced  their 
refusal  to  sell  the  paper,  community  in¬ 
volvement  in  the  video  poker  issue  was 
negligible.  But,  in  the  days  after,  the 
paper  received  “well  over”  one  hundred 
letters  taking  both  sides  of  the  issue, 
Hamm  said.  The  News  has  run  double 
editorial  pages  to  accommodate  as 
many  of  the  letters  as  possible. 

“We  were  willing  to  take  whatever 
fallout  if  people  didn’t  agree  with  us, 
but  the  people  were  standing  up  for  the 
fact  that  the  paper  had  a  right  to  an 
opinion  and  should  take  a  leadership 
role  in  the  community,”  Hamm  said. 

“It’s  reassuring  as  a  journalist  that  at 

(See  Boycott  on  page  45) 
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Publishers  on  Parade 


Can  ^ 
There  Be 
Another 


‘‘It  has  been 
confirmed... 

Parade  is 
working  for  us. 


DAVID  LAWRENCE,  JR. 
fmtscR 
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In  Brief 


Carriers  help 
save  lives 

TWO  CALIFORNIA  CARRIERS  were 
credited  with  helping  save  the  lives  of 
customers  with  critical  medical  prob¬ 
lems. 

Sylvain  Gentile,  11,  who  delivers  for 
the  Valley  Times  in  the  San  Francisco 
East  Bay  region,  was  collecting  on  his 
route  when  he  found  the  front  door  of 
one  home  ajar.  Inside,  he  saw  the  vic¬ 
tim  in  the  throes  of  a  seizure. 

The  boy,  whose  home  was  nearby, 
ran  to  tell  his  mother.  She  called  the 
paramedics,  who  administered  glucose. 
The  medics  said  the  49-year-old  man, 
Marc  Robrahn,  would  have  died  in  10 
to  15  minutes  without  help. 

The  Valley  Times,  a  Lesher  Commu¬ 
nications  Inc.  daily,  gave  Sylvain  a  $50 


check  “for  a  job  well  done.” 

The  youth  also  was  rewarded  by  the 
man  he  saved. 

“If  it  wasn’t  for  him.  I’d  be  six  feet  un¬ 
der,”  said  Robrahn. 

As  Andre  DaSilva,  an  adult  carrier 
for  the  Monterey  County  Herald,  drove 
up  to  a  residence,  he  heard  the  occu¬ 
pant  screaming  for  help. 

The  woman  had  fallen  the  previous 
evening  and  broken  her  hip.  She  tried 
crawling  to  a  portable  phone  but  it  was 
dead,  and  she  could  not  reach  a  kitchen 
telephone. 

So,  according  to  the  Herald,  she 
managed  to  get  to  the  front  door  and 
open  it,  and  lay  there  shivering  all 
night,  waiting  for  the  expected  arrival 
of  DaSilva’s  car  the  next  morning. 

The  carrier  called  an  ambulance, 
waiting  in  the  house  until  it  arrived. 

The  Herald  said  in  a  story  that  the 


woman  “will  he  fine.  She  thinks  the 
world  of  Andre  DaSilva,  and  so  do  we!” 

DaSilva  received  a  Community  Ser¬ 
vice  Award  from  the  California  News¬ 
paper  Carrier  Foundation  Inc. 

Environmental 
journalists’  group 
now  1,000  strong 

THE  SOCIETY  OF  Environmental 
Journalists  (SEj),  founded  four  years 
ago  by  a  handful  of  prize-winning  news¬ 
people,  has  achieved  a  membership  of 
more  than  1,000,  and  430  of  the  group’s 
members  showed  up  last  month  at  the 
SEJ  convention  in  Provo,  Utah. 

“In  the  face  of  tabloid  pressures  and 
newsroom  cutbacks,  interest  in  the  SEJ 
demonstrates  that  journalists  who  cov- 
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er  the  environment  remain  committed 
to  substantive  reporting,”  executive  di¬ 
rector  Beth  Parke  said. 

The  gathering  featured  addresses  by 
prominent  journalism  and  government 
figures,  including  Environmental  Pro¬ 
tection  Agency  administrator  Carol 
Browner,  Energy  Secretary  Hazel 
O’Leary  and  E&P  columnist  and  for¬ 
mer  Boston  Globe  editor  Tom  Winship. 

Chicago  Suii'Times’ 
parent  firm  buys 
suburban  chain 

AMERICAN  PUBLISHING  CO., 
owner  of  the  Chicago  Sun-Times  and 
two  Chicago-area  community  newspa¬ 
per  chains,  has  purchased  a  third  group 
of  suburban  weeklies. 

American  bought  Chicago  Suburban 
Times  Newspapers  from  Des  Plaines 
Publishing  Co.  The  eight  Suburban 
Times  newspapers  have  a  combined  cir¬ 
culation  of  40,000. 

The  papers  —  the  Des  Plaines  Times, 
Edison  Norwood  Times  Review,  Edge' 


brook  Times  Review,  Elk  Grove  Times,  i 
Mount  Prospect  Times,  Niles  Times  j 
Herald,  Park  Ridge  Times  Herald,  and 
Roscmont  Times  —  circulate  in  the 
northwestern  reaches  of  the  city  and  its 
close-in  suburbs. 

American  also  owns  Pioneer  Press, 
which  has  41  papers  in  the  north, 
northwest  and  west  suburbs,  as  well  as 
Star  Publications,  which  serves  the 
south  suburbs. 

“This  purchase  makes  all  the  sense  in 
the  world  for  Pioneer,”  said  the  CEO 
Norm  Rinski.  “It’s  a  logical  geographic 
expansion  of  our  market.  These  papers 
fill  the  gap  in  our  present  coverage.” 

Soutbam  to  sell 
Dittler  Bros. 

CANADIAN  NEWSPAPER  Company 
Southam  Inc.  said  it  has  signed  a  letter 
of  intent  to  sell  the  specialty  printer, 
Dittler  Brothers  Inc.  of  Atlanta,  to  We- 
hcraft  Technologies  Inc.  in  New  Jersey 
for  $35  million  in  cash. 

Dittler,  which  produces  direct  mail 
pieces,  hotel  directories  and  lottery 


tickets,  has  $81  million  in  annual  rev¬ 
enues  and  employs  600  people. 

Times  Mirror  offers 
to  redeem  debt 

TIMES  MIRROR  CO.  has  offered  to 
buy  back  $399.5  million  worth  of  its 
public  debt. 

The  tender  offer,  mailed  to  holders  of 
its  debt  securities,  offers  to  pay  the  pur¬ 
chase  price,  and  anticipates  funding  the 
redemption  through  privately-placed, 
short-term  securities. 

The  offer  was  contingent  on  two- 
thirds  of  the  holders  of  each  of  nine 
debt  series  approving  the  offer.  The  is¬ 
sues  fall  due  between  1997  and  2001. 

If  all  the  shares  are  tendered.  Times 
Mirror  expects  to  record  an  one-time 
after  tax  loss  of  $15  million  in  the 
fourth  quarter.  The  company  expects  to 
record  a  substantial  gain  in  the  first 
quarter  of  1995  on  the  sale  of  its  cable 
operations  to  a  unit  of  Cox  Enterprises 
Inc. 

Morgan  Stanley  &  Co.  is  handling 
the  transaction. 
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Legal 


Newsday  settles 
photo  piracy  suit 

Pays  stock  photo  firm  $20,000,  plus 
a  ‘significant  portion  of  its  legal  fees 


by  Qeorge  Qarneau 

NEWSDAY,  THE  LONG  Island-based 
daily,  has  settled  a  photo  piracy  suit 
filed  against  it  over  a  computer-gener¬ 
ated  graphic  incorporating  parts  of  two 
copyrighted  photos. 

The  settlement  calls  for  Newsday  to 
pay  the  stock  photo  company,  FPG  In¬ 
ternational,  $20,000  in  retroactive  li¬ 
censing  fees,  or  about  10  times  what  the 
company  would  have  charged  to  use  the 


photos,  plus  “a  significant  portion”  of 
FPG’s  more  than  $50,000  in  attorney’s 
fees. 

FPG  said  photographers  “should  take 
major  comfort”  from  the  settlement, 
which  “may  be  the  first  serious  bench¬ 
mark  in  resolving  acts  of  photographic 
plagiarism  in  the  digital  era.” 

FPG,  based  in  New  York  City,  filed 
the  $1.4-million  copyright  infringement 
suit  in  federal  court  in  New  York  earlier 
this  year,  after  Newsday  used  elements 
from  two  photos  in  FPG’s  catalog  and 
incorporated  them  into  computer-gen¬ 
erated  illustrations  published  in  Nov.  7, 
1993,  editions. 

FPG  said  Newsday,  which  failed  to 
seek  permission  in  advance,  simply 
scanned  the  art  from  the  catalog  and 
then,  after  publication,  refused  to  pay 
for  the  rights  for  its  use.  The  suit  sought 
the  maximum  $100,000  penalty  for  each 
of  14  alleged  copyright  violations. 

The  disputed  photos  were  themselves 
computer-generated  composites  incor- 
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porating  original  photography.  One  was 
created  by  special  effects  photographer 
James  Porto,  the  other  by  joe  Viesti. 
Porto  shared  in  the  $20,000  settlement. 
Viesti  received  a  separate  settlement  of 
$15,500,  FPG  said. 

FPG,  founded  in  1937  as  Freelance 
Photographers  Guild,  acts  as  the  licens¬ 
ing  agent  and  marketer  for  several  hun¬ 
dred  photographers  and  maintains  a  li¬ 
brary  of  millions  of  pictures. 

FPG  said  earlier  attempts  to  settle 


the  case  broke  down  due  to  Newsday’s 
demand  for  a  gag  order  over  the  settle¬ 
ment. 

“Such  censorship,”  FPG  said,  would 
have  undermined  its  goal  of  raising 
awareness  of  the  issue  of  copyright  in¬ 
fringement,  at  a  time  when  photos  are 
increasingly  being  transmitted  through, 
and  altered  by,  computers. 

FPG  said  Newsday  admitted  that  its 
graphic  artist,  Hayes  Cohen,  scanned 
the  Porto  image,  but  said  he  was  un¬ 
aware  that  by  doing  so  he  was  violating 
copyright  law.  The  newspaper  also 
claimed  “fair  use,”  the  same  right  that, 
for  example,  allows  reviewers  to  quote 
certain  portions  fiom  books  otherwise 
protected  by  copyright  law. 

In  a  five-page  press  release  announc¬ 
ing  the  settlement,  FPG  president  Bar¬ 
bara  Roberts  said  the  company  agreed 
to  less  money,  in  return  for  removal  of 
the  gag  order.  This  way,  it  could  use  the 
case  as  a  platform  to  lobby  for  updated 
copyright  laws  that  would  protect  artists 


from  computerized  theft,  as  well  as  for 
provisions  for  retroactive  payments. 

She  said  the  company  also  pursued 
the  case  to  raise  the  issue  of  attribution. 

Porto  called  the  settlement  a  “fair  de¬ 
terrent  to  the  consequences  of  digital 
theft.” 

On  Sept.  29,  Newsday  ran  a  note  on 
page  two  saying,  “A  Nov.  7,  1993,  front¬ 
page  illustration  failed  to  include  a 
credit  line  for  photographer  James  Por¬ 
to.” 

Newsday’s  attorney  did  not  return 
phone  calls. 

N.J.  court  censures 
school  censors 

SCHOOL  OFFICIALS  WHO  cen¬ 
sored  reviews  of  R-rated  movies  from  a 
junior  high-school  newspaper  violated 
the  reviewer’s  First  Amendment  rights, 
the  New  Jersey  Supreme  Court  has 
ruled 

The  court  held  that  officials  at 
Clearview  Regional  School  District  in 
Gloucester  County  overstepped  their 
bounds,  because  they  had  no  educa¬ 
tional  reason  for  censoring  reviews  of 
Mississippi  Burning  and  Rain  Man. 

The  court  did  not  ban  censorship 
based  on  “a  legitimate  educational  poli¬ 
cy.” 

The  capsule  reviews  were  written  by 
eighth-grader  Brien  Desilets  and  ap¬ 
proved  by  the  Pioneer  Press'  faculty  ad¬ 
visors,  but  stricken  by  the  school  prin¬ 
cipal  of  Clearview  Regional  Junior  High 
School. 

The  school  district,  which  had  no 
policy  on  R-rated  movie  reviews,  argued 
that  the  reviews  violated  its  policies 
against  materials  “believed  to  constitute 
a  danger  to  student  health.” 

Noting  that  R-rated  movies  were  dis¬ 
cussed  in  classes  and  in  reviews  in  the 
school  library,  the  court  said  the  school 
system  “failed  to  establish  a  legitimate 
educational  policy”  barring  R-rated  re¬ 
views. 

Chief  Justice  Robert  Wilentz  and  Jus¬ 
tice  Stewart  Pollock  dissented.  In  his 
opinion.  Pollock  agreed  the  school  poli¬ 
cy  was  vague.  But  he  said  he  saw  “noth¬ 
ing  unconstitutional  in  requiring  stu¬ 
dents  to  accept  the  policy  decisions  of 
school  officials  concerning  the  review 
in  a  junior  high-school  newspaper  of  R- 
rated  films.” 
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Both  opinions  called  on  state  educa¬ 
tion  officials  to  help  school  districts  for¬ 
mulate  policies  regarding  educational 
issues. 

Desilets,  now  an  18-year-old  sopho¬ 
more  majoring  in  international  affairs 
at  George  Washington  University, 
praised  the  decision.  He  told  the 
Newark  Star-Ledger  that  he  supported 
some  limits  for  student  journalists  but 
said,  “School  administrators  would  be 
better  off  if  they  had  a  clear-cut  policy.” 

Attorney  William  Buckman,  who 
represented  Desilets  on  behalf  of  the 
American  Civil  Liberties  Union,  hoped 
the  ruling  would  be  a  “deterrent  to  un¬ 
necessary  and  frivolous  censorship  by 
school  authorities. 

“It  is  an  outrage  the  time  and  effort 
put  in  by  school  officials  to  prevent  a 
well-constructed  article  by  a  well-think¬ 
ing  student  from  being  published,” 
Buckman  said. 

Libel  suit  tossed 

A  FORMER  CONGRESSIONAL 
hopeful  who  accused  the  Boston  Globe 
of  libel  for  reporting  that  she  supported 
a  gay  rights  hill  had  her  case  tossed  out 
of  court. 

Judge  George  Manias  in  Concord, 
N.H.,  did  not  rule  on  the  paper’s  accu¬ 
racy  but  held  that  even  if  the  Globe 
wrongly  portrayed  Brenda  Elias’  posi¬ 
tion,  it  was  not  enough  to  injure  her 
reputation. 

The  Globe  story  on  May  8  termed 
Elias  a  “strong  supporter”  of  a  bill  that 
would  have  banned  employers  and 
landlords  from  discriminating  against 


homosexuals.  It  said  she  also  wrote  “a 
nice  letter  voicing  support”  for  a  group 
backing  the  bill. 

When  the  story  came  out,  Elias  was 
among  10  candidates  for  the  Republi¬ 
can  nomination  in  the  2nd  Congres¬ 
sional  District  in  New  Hampshire.  She 
sued  the  Globe  a  month  later,  claiming 
her  reputation  and  campaign  had  been 
damaged.  She  later  quit  the  campaign, 
citing  health  problems. 

Elias  has  said  she  was  unaware  of  the 
hill’s  nature  and  did  not  mean  to  en¬ 
dorse  it,  even  when  she  wrote  a  note  for 
the  Coalition  to  End  Discrimination, 
saying,  “I  personally  applaud  you  goal 
to  eliminate  discrimination  of  every 
type  in  New  Hampshire.” 

The  judge  said  the  disputed  article’s 
effect  “cannot  reasonably  he  capable  of 
any  interpretation”  that  would  lower 
Elias’  reputation.  He  noted  that  the 
story  called  her  a  “rising  star.”  — AP 

N.J.  photog  cleared 

PROSECUTORS  OPTED  TO  drop 
charges  against  an  Asbury  Park  Press 
photographer  who  ignored  police  orders 
to  stop  taking  pictures  at  a  crime  scene. 

Photographer  Michael  Rafferty  was 
only  doing  his  job  and  “did  nothing  ir¬ 
responsible”  by  snapping  pictures  for 
the  Neptune,  N.J. -based  daily,  said 
Monmouth  County  Prosecutor  K.  John 
Kaye. 

Kaye  decided  to  drop  charges  after 
viewing  pictures  of  the  scene,  at  which 
a  man  went  hysterical  after  returning 
home  to  find  his  two  young  children 
burning  to  death  in  a  locked  car.  — AP 


Court  rules:  Open 
brutality  report 

THE  IOWA  SUPREME  Court  has 
ruled  that  a  newspaper  is  entitled  to  the 
report  of  a  state  investigation  into  bru¬ 
tality  charges  against  local  police. 

State  officials  had  refused  to  disclose 
the  report  by  the  Division  of  Criminal 
Investigation  in  order  to  prevent  “a 
landslide  of  disclosure  requests  by  the 
media.” 

Ruling  earlier  in  the  fall,  the  court 
said  any  public  harm  from  disclosure  of 
the  report  “is  far  outweighed  by  the 
public  harm  accruing  from  of  its 
nondisclosure.” 

The  issue  began  in  1991  when  the 
Hawk  Eye,  a  daily  in  Burlington,  ran  a 
series  by  reporter  Steve  Sands  on  reac¬ 
tion  to  the  videotaped  police  beating  of 
Rodney  King  in  Los  Angeles.  Talking  to 
local  police.  Sands  learned  of  a  possible 
civil  suit  against  police  officer  Michael 
Swore  and  asked  Police  Chief  Wendell 
Patton  for  comment.  Patton  was  un¬ 
aware  of  any  suit  and  asked  for  an  inves¬ 
tigation. 

After  the  investigation,  officials  took 
no  against  action  Swore,  and  the  Hawk 
Eye  asked  to  see  the  report.  The  paper 
sued  after  being  refused. 

While  disclosure  was  being  litigated, 
a  lawsuit  was  filed  against  the  city  and 
Swore.  The  plaintiff  won  a  verdict 
against  them,  and  a  second  case  was 
settled  out  of  court.  The  Hawk  Eye  ar¬ 
gued  that  disclosure  of  the  report  was 
the  only  way  for  the  public  to  reconcile 
the  decision  not  to  discipline  Swore 
with  the  jury’s  opposite  decision.  — AP 
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Weekly  Editor 

Sam  Hanna 
Concordia  Sentinel 
Ferriday-Vidalia,  La.; 
Franklin  Sun 
Winnsboro,  La. 


by  Tom  Riordan 

Sam  Hanna  wrote  his  first  editorial  at 
age  17.  Just  graduated  from  high  school 
in  Winnsboro,  La.,  he  was  the  unpaid 
summer  sports  editor  of  his  hometown 
Franklin  Sun. 

But  athletics  played  no  part  in  the 
editorial. 

“The  town  was  dry,”  Hanna  said, 
“but  a  lot  of  bootlegging  went  on,  and 
one  joint  was  close  to  where  1  lived.” 
So  he  urged  a  police  crackdown. 

Forty-three  years  later,  he  admits  he 
wasn’t  so  much  motivated  by  the  illegal 
imbibing  as  by  “all  those  empty  beer 
cans  1  had  to  pick  up  almost  every 
morning.” 

As  owner  of  the  Concordia  Sentinel 
in  Ferriday,  La.,  Hanna  delights  in  writ¬ 
ing  editorials  and  personal  columns.  “A 
lot  of  freedom  there,”  smiles  this  61- 
year-old. 

His  favorite  topic  is  politics. 

Hanna  once  wrote,  “The  roles  of  the 
journalist  and  the  politician  are  of  an 
adversary  nature.  This  is  as  it  should 
be.  In  Louisiana  that  is  the  case. 
Louisiana  newspapers  don’t  control 
their  politicians.  But  their  politicians 
don’t  control  them,  either.  Louisiana  is 
one  of  the  most  fabled  political  states 
in  America.  Louisianians  take  their 
politics  as  strong  as  their  coffee.” 

Iris  Kelso  of  the  New  Orleans  TimeS' 
Picayune ,  who  has  covered  the  antics 
of  elected  officials  since  1954,  said  of 
Hanna:  “His  editorials  and  columns 
are  some  of  the  best  political  writing  in 
the  state.  He  doesn’t  see  the  world 
from  an  ivory  tower.  What  impresses 
me  about  Hanna  is  that  he  is  still  a 
working  newspaperman,  although  an 
editor  and  owner.  He  knows  the  peo- 


Riordan  is  a  freelance  writer  based  in 
Tallahassee. 


“A  journalist  is  a  man  who  makes  his 
living  by  writing,  strictly  writing.  The 
newspaperman  has  got  to  write,  and 
sell,  and  do  everything.” 

—  Sam  Hanna 


pie  involved  and,  when  he  writes  about 
them,  he  not  only  has  the  facts  —  he 
has  the  feel  of  the  issue.” 

While  in  high  school,  Hanna  said  he 
was  encouraged  by  teacher  Elizabeth 
Tillotson,  “to  write  and  go  into  jour¬ 
nalism.  We  still  correspond,  and  I  have 
a  drawer  full  of  letters  from  her  in  my 
desk.” 

Hanna’s  four  years  at  Louisiana 
State  University  as  a  journalism  major 
offered  great  challenges.  And  one  ma¬ 
jor  surprise:  On  the  staff  of  LSU’s  Dai¬ 
ly  Reveille,  Hanna  was  named  sports 
editor  during  his  junior  year.  He  hoped 
that  as  a  senior  he’d  be  made  editor  or 
managing  editor,  but,  he  says,  “I  found 
I  wasn’t  in  line  for  either.” 

Then  came  the  unexpected  turn  of 
events. 


Professor  R.H.  Wiggins,  business 
manager  and  faculty  advisor,  asked, 
“How  about  taking  over  as  advertising 
manager,  Sammy?” 

That  thought  had  never  entered  his 
mind.  But  Hanna  decided  to  give  it  a 
shot.  The  move  proved  a  giant  boost  to 
his  future  newspaper  career. 

“I  found  I’d  be  earning  10%  of  every¬ 
thing  I  sold,  and,  with  the  best  retail 
accounts  in  Baton  Rouge,  it  was  like 
taking  candy  from  a  baby,”  Hanna  said. 
“When  I  graduated,  I  had  $600  in  my 
pocket.” 

More  important,  that  practical  expe¬ 
rience  provided  Hanna  with  a  solid 
knowledge  of  advertising  sales  and 
marketing. 

From  his  29-year  vantage  point  of 
weekly  ownership,  Hanna  said,  “If  you 
have  no  advertising  background,  you 
can  just  forget  about  buying  a  commu¬ 
nity  paper.” 

Hanna’s  talents  for  reporting  and 
selling  helped  get  him  his  first  two 
jobs,  at  the  weekly  Colfax  (La.)  Chron¬ 
icle  and  the  Bastrop  (La.)  Daily  Enter¬ 
prise  . 

A  major  break  came  on  Aug.  13, 
1956  —  Hanna’s  23rd  birthday  — 
when  he  became  city  hall  reporter  for 
the  old  Monroe  Morning  World.  It  lat¬ 
er  became  the  News-Star  under  Gan¬ 
nett  ownership. 

Jack  Gates,  M.^rning  World  execu¬ 
tive  editor,  had  been  with  United  Press 
International.  “He  was  a  stickler  for 
leads  that  grab  the  reader’s  interest,” 
Hanna  said.  “He  wanted  them  short 
and  catchy.” 

Hanna  never  forgot. 

Managing  editor  Bert  Hatten,  who 
hired  Hanna,  impressed  the  rookie. 

“He  taught  me  a  lot,”  said  Hanna  — 
“like  where  to  go  out  and  get  a  drink 
after  hours.  Naw!  He  taught  me  to  get 
the  job  done.  Never  to  let  a  story  grow 
cold.  When  I’d  come  in  off  my  beat 
with  notes  on  a  local  government  yarn, 
and  it  was  about  supper  time,  he’d  say, 
‘Forget  the  meal,  write  the  story.  Then 
go  eat.’ 

“And  he’d  tell  me,  ‘Never  back  into 
a  story.’  The  other  day,  I  read  an  elec¬ 
tion  story  in  an  Alexandria  paper,  and 
I  had  to  go  to  the  10th  paragraph  to 
find  out  what  the  vote  was.  Some 
sports  stories  now  don’t  give  the  score 
until  midway  in.  Hatten  was  death  on 
that  kind  of  reporting.” 

While  in  Monroe,  Hanna  developed 
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his  fascination  for  Louisiana  politics  — 
like  Cajun  food,  hot  and  spicy.  His  first 
taste  came  at  the  city  level,  then  quick¬ 
ly  broadened  statewide. 

Hanna  convinced  Hatten  and  Gates 
that  the  Morning  World  should  assign 
him  to  cover  the  Louisiana  Legislature, 
which  meets  in  60-day  sessions  one 
year  and  30  days  the  following,  exclud¬ 
ing,  of  course,  special  sessions  called 
by  the  governor. 

“When  Jimmie  Davis  was  governor 
in  1960  until  ’64,  he  had  seven  consec¬ 
utive  special  sessions  to  try  to  block  in¬ 
tegration,”  Hanna  said.  “The  Legisla¬ 
ture  would  pass  a  law  and  it  would  go 
to  court,  which  would  strike  it  down. 
A  fruitless  effort.  Probably  the  low 
point  in  this  state’s  history.  Incidental¬ 
ly,  Jimmie  is  still  alive  at  95.” 

In  early  1960,  Hanna  married  Mary 
Sue  Harrison  of  Monroe.  They  often 
talked  about  Sam’s  dream  of  owning  a 
weekly. 

The  opportunity  came  in  1965  when 
the  1,500-circulation  Concordia  Sen¬ 
tinel  went  on  the  market. 

The  weekly  was  founded  in  1877  at 
Vidalia,  the  Concordia  Parish  seat  sit¬ 
uated  on  the  Mississippi  River  across 
from  Natchez,  Miss.  By  1925,  most  of 
Vidalia’s  retail  businesses  had  relocat¬ 
ed  eight  miles  inland  to  Ferriday.  So 
the  Sentinel  did,  too. 

The  new  owner  immediately  upgrad¬ 
ed  news  coverage  and  ad  sales.  Over  the 
years,  gross  sales  went  from  $100,000 
to  $500,000.  Circulation  tripled  from 
1,500  to  4,500. 

In  1968,  Hanna  bought  the  Catah¬ 
oula  News-Booster  of  nearby  Jones- 
ville.  In  1988,  he  sold  this  property  to 
Bill  Clifton,  his  advertising  manager 
for  both  the  Sentinel  and  the  News- 
Booster  . 

In  1974  came  his  most  pleasing  deal. 
He  bought  the  6,000-circulation 
Franklin  Sun  in  his  old  hometown  of 
Winnsboro,  45  miles  from  Ferriday. 
This  autonomous  operation  is  run  by 
manager/editor  Ron  Elrod. 

It  carries  Hanna’s  weekly  column 
and  all  of  his  editorials  that  deal  with 
local  topics. 

Hanna’s  five-unit,  News-King  offset 
press  in  Ferriday  prints  all  three  papers 
and  an  occasional  commercial  job. 

Over  the  years,  Hanna  has  built  a 
lineup  of  talented  and  skilled  people. 
They  include  his  daughter,  Lesley  Han¬ 
na  Capdepon,  who  handles  business. 

His  son,  Sam  Hanna,  Jr.,  recently  an 
assistant  press  secretary  for  Governor 
Edwin  Edwards,  joined  the  Sentinel 
staff  in  mid-summer,  and  now  works  in 
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both  news  and  advertising. 

Concordia  Parish’s  badly  depressed 
economy  has  lately  begun  to  show 
signs  of  resuscitation.  Fruit  of  the 
Loom  is  constructing  a  plant  that  is 
scheduled  to  open  next  year  and  em¬ 
ploy  1,000. 

Business  owners  were  delighted  to 
hear  Vidalia  Mayor  Hyram  Copeland 
recently  predict  that  “Louisiana  is  on 
the  threshold  of  becoming  the  next 
textile  state.” 

Add  to  this  the  possibility  that  one 
of  the  nation’s  three  Empowerment 
Zones  may  cover  an  area  that  includes 
portions  of  Concordia,  Franklin  and 
Catahoula  parishes. 

“An  Empowerment  Zone  classifica¬ 
tion  would  bring  $40  million  of  federal 
funds  over  a  10-year  period  to  the  area 
for  public  improvements,  including  ed¬ 
ucation,”  Hanna  told  readers.  “In  addi¬ 
tion,  businesses  will  benefit  from  tax 
breaks.” 

What  story  during  his  career  topped 
all  others? 

Sam  leaned  back  in  his  publisher’s 
chair  and  searched  his  memory. 

“That  would  have  been  in  the  early 
1970s,”  Hanna  said.  “Delta  Security 
Bank  in  Ferriday  suddenly  closed  its 
doors.” 

Sam  explained  that  the  Mafia  had 
been  using  this  tiny  Louisiana  bank  to 
launder  stolen  securities. 

“Organized  crime  got  its  claws  into 
one  man  at  the  bank,”  he  recalled. 
“Word  got  out  from  Baton  Rouge  that 
the  FDIC  [Federal  Deposit  Insurance 


Corporation]  was  investigating  Delta. 
That  started  a  run.  The  board  pan¬ 
icked,  met  in  a  special  session  at  night 
and  voted  to  close.  That  was  the  first 
bank  that  had  gone  under  in  Louisiana 
in  about  40  years. 

“The  Los  Angeles  Times  called  us 
quite  a  bit  for  information,  because  of 
a  connection  between  here  and  the 
West  Coast.  That  was  the  toughest  and 
most  interesting  story  I’ve  ever  cov¬ 
ered.” 

Running  a  close  second  would  be 
the  bizarre  demise  of  Governor  Earl  K. 
Long. 

“‘Uncle  Earl’  was  the  only  man  to 
serve  as  governor  three  times,”  said 
Hanna.  “He’d  been  elected  lieutenant 
governor  in  1936.  When  Governor 
Richard  Leche  was  sent  to  prison  in 
1939,  Earl  stepped  up  as  governor. 
Long  ran  in  1940,  but  lost.  Eight  years 
later,  he  turned  up  again,  winning  in 
1948  and  again  in  1956. 

“1  covered  Earl  during  his  break¬ 
down,  when  his  family  took  him  to  a 
mental  institution  in  Galveston,  Tex. 
He  got  out,  and  they  entered  him  into 
the  Louisiana  state  hospital  at  Coving- 


(See  Weekly  on  page  45) 
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Leon  Levitt,  circulation  and  reader' 
ship  director  for  the  Newspaper  Asso- 
ciation  of  America,  has  been  promoted 
to  vice  president  of  circulation  market- 
ing. 

Linda  Stewart-Belin,  publisher  of 
the  Perry  County  News,  Tell  City,  Ind., 
has  been  named  human  resources  di¬ 
rector  of  Landmark  Community  News¬ 
papers,  Shelbyville,  Ky. 

Karen  Mngnvsen,  editor  at  the  Ox¬ 
nard  Press-Courier  in  Ventura  County, 
Calif.,  has  been  appointed  managing 
editor  of  Lesher  Communications  Inc.’s 
Valley  Times  in  Pleasanton,  Calif. 

Debbie  Hoizkamp,  classified  adver¬ 
tising  manager  at  the  Miami  Herald, 
has  been  named  display  advertising  di¬ 
rector. 

Sabrina  Geedsen  takes  over  as 
classified  advertising  manager. 

Martin  Smith,  a  writer  at  the  Orange 
County  Register  in  Santa  Ana,  has 


been  appointed  editor  of  Orange  Coast 
magazine,  a  paid  monthly  that  circu¬ 
lates  in  Orange  County. 

Johanna  DeBente,  director  of  Mid¬ 
west  sales  for  the  Chicago  and  Dallas 
advertising  offices  of  DSA  Today,  has 
been  named  vice  president  with  re¬ 
sponsibility  for  the  Los  Angeles  adver¬ 
tising  office  and  all  import  auto. 

Ben  Laurence,  vice  president  for 
Atlantic  sales  and  classified  advertis¬ 
ing,  takes  on  additional  responsibility 
for  the  Detroit  office,  including  domes¬ 
tic  auto  sales. 

Janet  Smith,  vice  president  for 
travel  and  related  services,  takes  on  ad¬ 
ditional  responsibility  for  the  New 
York  marketplace  and  high-tech  ac¬ 
counts. 

Patricia  Ecke,  publisher  of  Times- 
Fax,  an  operating  unit  of  the  Informa¬ 
tion  Services  Group  of  the  New  York 
Times  Co.,  has  been  promoted  to  vice 
president  in  charge  of  specialized  pub¬ 
lishing. 


James  Patterson,  director  of  the 
New  York  Times  Index  and  Times  On- 
Line  Services,  was  named  vice  presi¬ 
dent,  business  information  services. 

Richard  Stockton,  general  man¬ 
ager  of  NYT  Custom  Publishing,  was 
promoted  to  vice  president  and  gener¬ 
al  manager,  NYT  Custom  Publishing. 

Vincont  Cimmino,  Information 
Services  Group  controller,  was  ap¬ 
pointed  vice  president  finance. 

Amy  Wailaco,  assistant  group 
controller,  now  is  group  controller. 

Honry  Scott,  Information  Services 
Group  director,  new  business  develop¬ 
ment,  was  named  vice  president,  new 
media  and  new  products. 

David  Rampo,  editor  of  Times- 
Fax,  was  appointed  new  media  editor. 

Erich  Linkor  Jr.,  senior  vice  pres¬ 
ident,  group  sales.  New  York  Times 
Magazine  Group,  was  named  Informa¬ 
tion  Services  Group  vice  president, 
marketing. 

Wiiiiam  Adior,  director  of  corpo¬ 
rate  communications  for  the  Times 
Co.,  joins  the  Information  Services 
Group  as  director  of  public  relations 
and  marketing  communications. 

Mark  Wachowicz,  director  of  pub¬ 
lisher  marketing  for  the  Audit  Bureau 
of  Circulations,  has  been  promoted  to 
vice  president,  publisher  marketing. 

Teresa  Baird,  senior  auditor,  was 
named  regional  manager  of  business 
publications. 

Jimmy  Bend,  a  field  auditor  at 
ABC,  was  appointed  regional  manager 
of  business  and  farm  publications. 

Thomas  Coie,  assistant  managing  ed¬ 
itor  at  the  Worcester,  Mass.,  Telegram 
&  Gazette,  has  been  named  director  of 
marketing  services. 


the  most  exf^rienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 


INVERNESS,  ILLINOIS  60067 


26 


EditorfifPublisher  •  November  19,  1994 


Obituaries 


Jerry  Allen,  83,  who  worked  at  the 
now-defunct  New  York  Herald  Tri¬ 
bune,  Reuters  and  NBC  in  New  York, 
London  and  Paris  in  the  1930s,  died  of 
a  heart  attack  Oct.  10  in  Norwalk, 
Conn. 

Eleanor  Welch  Bailey,  82,  who  in 

1936  became  the  first  woman  teportet 
at  Time  magazine,  died  of  emphysema 
Oct.  24  in  Concord,  Mass. 

Virgil  Bishop,  73,  city  editor  at  the 
Du  Quoin  (Ill.)  Evening  Call  and  fot- 
mer  news  editor  at  the  Southern  Illi¬ 
noisan,  Catbondale,  died  Oct.  5. 

Vincent  Bordash,  73,  retired  vice 
president  of  circulation  at  Newsday, 
Long  Island,  died  Oct.  23,  following  a 
massive  stroke  he  suffered  while  gar¬ 
dening  a  few  days  earlier. 

Avsfin  Boyle,  84,  who  worked  at  the 
New  Orleans  Times-Picayune  prior  to 
World  War  II  and  as  a  rewriteman  for 
the  Chicago  Daily  News  in  the  late 
1940s,  died  Oct.  31  in  Munstet,  Ind. 

Claude  Caspar-Jerdan,  88,  who 

founded  the  French-language  service 
of  the  Associated  Press,  died  Sept.  30. 

Kevin  Corey,  55,  an  account  execu¬ 
tive  at  the  Boston  Globe,  died  Oct.  17. 

Frederick  Costello,  86,  tetired 
Boston  Globe  composing  room  super¬ 
intendent,  died  Oct.  31  in  Concord, 
N.H. 

He  was  a  past  secretary/tteasutet  fot 
the  Boston  Typogtaphical  Union. 

William  Costello,  71,  tetired  Con¬ 
cord,  Mass.,  chief  of  police  and  a  week¬ 
ly  columnist  at  the  Concord  Journal  for 
30  years,  died  Oct.  23. 

Carl  do  Stefano,  68,  a  former  editor 
at  the  Chicago  Daily  News,  died  from 
complications  related  to  a  lifelong 
blood  disorder,  Oct.  29. 

Earlier,  he  was  a  reporter  and/or  edi¬ 
tor  for  daily  newspapers  in  Carnegie, 
Ridgeway,  Williamsport  and  Pitts¬ 
burgh,  Pennsylvania.  He  also  was  edi¬ 
tor  of  the  Warren  (Pa.)  Observer. 

Chandler  Diehl,  82,  a  retired  foreign 
correspondent  and  executive  for  the 
Associated  Press,  died  Oct.  4. 


John  Flint  Dllle,  Jr.,  80,  hoard 
chairman  of  Truth  Publishing  Co.  and 
Pathfinder  Communications  Corp., 
Elkhart,  Ind.,  died  of  a  heart  attack 
Oct.  7  in  Elkhart. 

The  companies  publish  the  Elkhart 
Truth  and  Banner-Graphic  in  Green- 
castle,  Ind.,  and  opetate  several  radio 
stations  in  the  Midwest. 

Reger  Doran,  73,  a  retired  reporter 
for  Harrisburg,  Pa.,  Patriot -News  news¬ 
papers,  died  Oct.  29  in  Carlisle,  Pa. 

John  Gambrill,  46,  an  editor  for 
Gannett  Suburban  Newspapers  in 
Westchester  County,  N.Y.,  died  of 
leukemia  Oct.  7. 

George  Hart,  67,  retail  advertising 
manager  with  Newhouse  Publications, 
New  Yotk,  died  Oct.  29  in  Newark, 
N.J. 

John  Herchenreeder,  86,  a  veteran 
newsman  and  the  first  news  ombuds¬ 
man  at  the  Louisville,  Ky.,  Courier- 
Journal,  died  Oct.  8. 

Russell  Jackson,  75,  retired  manag¬ 
ing  editor  of  the  black  weekly  newspa¬ 
per  Michigan  Chronicle,  died  of  pneu¬ 
monia  Oct.  14  in  Detroit. 

Victor  Kalman,  79,  a  journalist  who 
wrote  fot  the  Newark,  N.J.,  Star- 
Ledger,  died  Oct.  12  at  his  retirement 
home  in  Aigle,  Switzerland. 

Erwin  Knoll,  63,  editor  of  the  Pro¬ 
gressive  magazine,  died  Nov.  2  of  an 
apparent  heatt  attack. 

Knoll  gained  national  attention  in 
the  late  1970s  for  trying  to  publish  an 


article  detailing  the  construction  of 
the  hydtogen  bomb.  Earlier  in  his  ca¬ 
reer  he  held  positions  at  the  Washing¬ 
ton  Post,  Washington  Post-Los  Angeles 
Times  News  Service,  Newhouse  News 
Service. 

From  1952-1956  he  was  a  staff  wtitet 
at  Editor  &  Publisher  magazine. 

Ben  Kubasik,  65,  a  film  ctitic  who 
wrote  about  television  for  New  York 
Newsday,  died  of  pneumonia  Oct.  19 
in  New  Rochelle,  N.Y. 

James  Malone,  75,  former  managing 
editor  at  the  Chronicle  in  Willimantic, 
Conn.,  and  Norwich  (Conn.)  Bulletin, 
died  Oct.  21  in  Norwich. 

James  Pavlovich,  44,  a  former  edi¬ 
torial  design  supervisor  at  the  Boston 
Globe,  died  Oct.  29  in  a  Boston  hospi¬ 
tal. 

According  to  the  Globe,  he  died  of 
injuties  he  sustained  in  a  accidental 
fall  at  his  Newburyport,  Mass.,  home. 

Mary  Ryan,  52,  an  inside  salesperson 
at  the  Boston  Globe,  died  of  breast 
cancer  Oct.  28. 

Parker  Snyder,  81,  a  third-genera¬ 
tion  owner  and  publisher  of  the  Celi- 
na,  Ohio,  Daily  Standard,  died,  follow¬ 
ing  an  extended  illness  Sept.  26. 

Charles  Stabler,  69,  a  formet  assis¬ 
tant  managing  editor  at  the  Wall  Street 
Journal,  died  Oct.  28. 

Wilson  Melvin  "Mel"  Street,  70, 

retired  executive  vice  ptesident  of  the 
National  Newspapet  Association,  died 
Oct.  8. 
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Advertising/Promotion 

NNN  hopes  to 
hike  newspapers^ 
share  of 
national  ad  pie 


by  Dorothy  Qiobbe 

DESPITE  NEWSPAPERS’  declining 
share  of  national  ad  dollars  and  the 
perception,  especially  among  young 
media  buyers,  that  newspapers  aren’t  as 
exciting  as  television,  the  Newspaper 
National  Network  (NNN)  is  hoping  to 
grab  a  significant  share  of  the  billion- 
dollar  national  ad  market. 

And,  beyond  creating  a  hassle-free 
newspaper  buy  with  one  order/one  bill 
and  a  CPM  pricing  structure,  a  more 
challenging  task  for  the  NNN  is  to  en¬ 
sure  that  the  industry’s  message  res¬ 
onates  with  the  advertising  communi¬ 
ty- 

“Madison  Avenue  has  a  very  posi¬ 
tive  view  of  newspapers,”  said  Pat 
Haegele,  NNN  vice  president  and  gen¬ 
eral  manager.  “What  it  gets  down  to  is 
the  incorrect  perception  that  you  can’t 
build  reach  and  frequency  for  an  effi¬ 
cient  amount  of  money.” 

Almost  a  year  after  it  was  given  the 
go-ahead  by  the  Justice  Department, 
the  NAA-sponsored  cooperative  has 
coordinated  two  buys  for  Chrysler 
Corp.  and  one  for  Coors,  and  has 
hired  account  executives  in  its  six  sales 
categories. 

The  network’s  ad  agency,  Ahern 
Needleman  Fleizach,  has  created  a  six- 
week  newspaper  ad  campaign  promot¬ 
ing  newspapers  to  the  general  public. 
The  first  ads  ran  in  165  newspapers  on 
Nov.  14,  for  a  total  circulation  of  25 
million.  Newspapers  contributed  the 
space  gratis,  and  ads  ran  either  as  a 
half-  or  full-page. 

A  trade  campaign  also  is  planned. 
Part  of  the  funding  will  come  from 
NNN’s  aggregate  three-year,  $19.5-mil- 
lion  budget. 


“We’re  not  naive  enough  to  believe  that 
simply  because  we  answer  all  the 


upfront  objections,  like  complexity  and 
one  orderlone  bill,  that  we  can  create  a 
demand  that  way.  The  way  we’ll  be 
able  to  create  a  demand  is  by  going  out 
and  talking  to  individual  accounts  on  a 
very  selected,  targeted  basis.” 

—  Pat  Haegele,  vice  president  and 
general  manager,  NNN 


Of  the  total  budget,  about  $13  mil¬ 
lion  has  been  slotted  for  promotional 
efforts  over  the  next  three  years  (E&P, 
March  19,  p.  40). 

NNN  is  working  with  three  recently 
formed  committees  to  help  guide  the 
fledgling  sales  effort. 

A  sales  advisory  council,  comprised 
of  executives  from  the  funding  news¬ 
papers  and  chaired  by  Lance  Primus, 
president  and  chief  operating  officer  of 
the  New  York  Times,  will  offer  counsel 


on  strategy  and  specific  sales  initia¬ 
tives. 

An  18-member  Marketing  Advisory 
group  also  will  help  develop  added-val- 
ue  tie-ins  nationally  and  in  local  mar¬ 
kets.  Additionally,  an  advertising 
agency  relations  task  force,  chaired  by 
William  Pollack,  executive  vice  presi¬ 
dent  of  ad  sales  for  the  Times,  will,  ac¬ 
cording  to  NNN  literature,  “spread  the 
word  on  NNN  to  the  agency  commu¬ 
nity.” 

While  Haegele  said  agencies  like  the 
idea  of  CPM  pricing  and  one 
order/one  bill,  she  is  aware  that  such 
steps  aren’t  a  panacea  for  all  the  issues 
facing  newspaper  advertising. 

“We’re  not  naive  enough  to  believe 
that  simply  because  we  answer  all  the 
upfront  objections,  like  complexity  and 
one  order/one  bill,  that  we  can  create 
a  demand  that  way,”  she  said.  “The  way 
we’ll  be  able  to  create  a  demand  is  by 
going  out  and  talking  to  individual  ac¬ 
counts  on  a  very  selected,  targeted  ba¬ 
sis.” 

Because  advertisers  generally  plan 
the  majority  of  their  media  spending 
up  to  a  year  in  advance,  any  business 
NNN  secures  for  the  remainder  of 
1994  will  he  pickup,  or  “opportunistic,” 
Haegele  said.  The  “early  part”  of  1995 
will  give  a  better  indication  of  how  the 
rest  of  the  year  shapes  up,  she  added. 

Each  NNN  advertiser  must  spend  a 
minimum  of  $1  million,  and  the  sales 
team  is  targeting  accounts  where  there 
exists  “a  legitimate  purpose  or  situa¬ 
tion  where  we  can  accommodate  a 
marketing  need  or  opportunity,” 
Haegele  said. 

“We’ve  got  things  going  on  in  every 
category,  and  proposals  are  out  there  in 
the  marketplace,”  she  said. 

Informing  advertisers  about  various 
industry  initiatives,  particularly  as  re¬ 
gards  color  capability,  also  is  part  of 
NNN’s  agenda. 

“What  are  the  millions,  maybe  bil¬ 
lions,  that  have  been  spent  in  the 
newspaper  industry  in  the  past  decade, 
just  to  upgrade  presses  to  accommo¬ 
date  four-color?”  Haegele  asked. 
“That’s  a  dramatic  number  that  needs 
to  be  exposed  to  the  advertising  com¬ 
munity.” 

Dramatic  as  it  may  be,  Haegele 
added  that  it’s  important  to  establish 
realistic  expectations,  based  on  what 
the  industry  is  truly  capable  of  accom¬ 
plishing. 
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“We  have  to  be  upfront  about  letting 
the  advertiser  know  that . . .  we’re  talk¬ 
ing  about  newsprint.  We  can  do  the 
best  we  can  do,  but  newsprint  is  very 
different  from  50-pound,  high-glossy 
stock.” 

NNN’s  sales  categories  are  manufac¬ 
turer  automotive,  household  supplies, 
toiletries  and  cosmetics,  drugs  and 
remedies,  liquor  and  soft  drinks,  and 
food. 

Haegele  said  that  “at  first  blush  au¬ 
tomotive  has  a  bigger  opportunity,”  be¬ 
cause  of  high  dealer  usage.  “The  man¬ 
ufacturer  is  very  aware  that  the  dealer 
is  fond  of  newspapers  for  their  mes¬ 
sages,”  and  may  be  more  receptive  to 
NNN’s  pitch,  she  said. 

Drugs  and  remedies  also  hold 
promise  because  of  heavy  competition 
in  over-the-counter  remedies. 

“We’ve  found  that  they  may  use 
newspapers  initially  because  they  need 
to  make  an  announcement,  but,  when 
it  comes  time  to  market  that  brand, 
they’re  nowhere  to  be  found,”  Haegele 
said.  “We  feel  that’s  an  opportunity,  be¬ 
cause  if  newspapers  are  the  right  place 
to  be  to  get  the  announcement  out,  it 
would  seem  to  us  that  they’re  also  the 
right  place  to  continue  brand  build¬ 
ing.” 

As  for  the  other  categories:  “In  the 
packaged  goods  area,  and  some  of  the 
other  categories,  it’s  an  uphill  climb  — 
there’s  no  doubt  about  that,”  she  said. 

Aiding  the  sales  effort  will  be  added- 
value  marketing  tie-ins.  Question¬ 
naires  have  been  sent  to  the  top  50 
newspapers  to  determine  the  depth  of 
added-value  programs  available  to  the 
network. 

Nancy  Weber,  NNN’s  marketing  di¬ 
rector,  said  that  “1  like  to  think  of  it  as 
that  we  have  1,600  offices  across  the 
country  where  we  can  actually  execute 
[added  value  marketing]  —  not  that  we 
would  use  all  1,600  at  once. 

“We  aren’t  going  to  be  going  out 
there  with  standard  merchandising. 
We’re  planning  to  put  together  cus¬ 
tomized  proposals  and  marketing,”  We¬ 
ber  added. 

All  top  50  papers  sponsor  a  local 
event  “that  we  can  tie  into  for  product 
introduction  as  well  as  product  sam¬ 
pling  in  a  significant  way,”  Haegele 
said.  “It’s  just  a  matter  of  getting  the 
product  there.” 

Above  all,  Haegele  said  that  NNN 
will  strive  to  “speak  the  language  of  the 
advertiser”  and  to  market  to  their 
needs. 

“For  so  long  we’ve  been  under  the 
assumption  that  we’ve  been  competing 
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against  each  other,  we’ve  forgotten 
that  there’s  a  customer  out  there  that  is 
all  of  our  customers,”  she  said. 

“The  committee  that  makes  up  the 
top  50  newspapers  understands  that, 
and  they  aren’t  looking  at  it  from  a 
tunnel-vision  perspective  of  ‘what  does 
this  mean  for  me?’  but  what  it  means 
to  the  industry.” 

Haegele  could 
own  NNN 
after  six  years 

NEWSPAPER  NATIONAL  Network 
vice  president  and  general  manager  Pat 
Haegele  and  the  NNN  team  have  a  per¬ 
sonal  stake  in  the  success  of  the  net¬ 
work. 

NNN  was  formed  as  a  limited-life 
enterprise,  and,  according  to  the  agree¬ 
ment  approved  by  the  Justice  Depart¬ 
ment,  it  will  be  funded  for  three  years 
by  the  top  50  newspapers  with  the  op¬ 
tion  of  continuing  it  for  an  additional 
three  years. 

At  the  end  of  the  six  years,  “Our  op¬ 
portunity  is  that  we  could  own  the  or¬ 
ganization,”  Haegele  said.  “That’s  a  real 
opportunity,  and  we  talk  about  it  every 
day.  The  success  of  this  business  is 
building  our  own  business.” 

The  potential  to  “own  ourselves,” 
Haegele  said,  “is  the  biggest  opportuni¬ 
ty  ...  to  own  our  own  business  and 
we’ve  got  funding  upfront.” 

—  Dorothy  Giobbe 

Campbell  Soup  Co., 
Plymouth  sponsor 
USA  Weekend 
promotion 

CAMPBELL  SOUP  COMPANY  and 
Plymouth,  a  division  of  the  Chrysler 
Corporation,  were  the  sponsors  of 
Make  a  Difference  Day,  held  on  Octo¬ 
ber  22. 

Make  a  Difference  Day  is  a  nation¬ 
wide  day  of  volunteering  that  was  start¬ 
ed  three  years  ago  by  USA  Weekend. 

Campbell  Soup  distributed  handouts 
in  all  of  its  plants  to  encourage  volun¬ 
teering  on  that  date,  and  also  donated 
food  through  the  United  Way.  Ply¬ 
mouth  donated  minivans  for  local  vol¬ 
unteers  to  use  and  also  distributed  bags 
for  food  donations  to  the  Oregon  Food 
Bank. 

Other  corporate  participants  includ¬ 
ed  United  Airlines  and  Newman’s  Own. 


Newspaper  coupon 
distribution 
flat  in  1993 

by  Dorothy  Qiobbe 

LAST  YEAR,  FOR  the  first  time  in  20 
years,  the  number  of  coupons  distrib¬ 
uted  in  newspapers  didn’t  increase,  ac¬ 
cording  to  research  by  Carolina  Manu¬ 
facturers  Service  Inc.  (CMS). 

Sharon  Joyner-Payne,  vice  president, 
account  management  services  for 
CMS,  discussed  current  coupon  trends 
and  the  forces  driving  them  at  the  re¬ 
cent  U.S.  Coupon  Forum  in  New  York 
City,  sponsored  by  the  Audit  Bureau  of 
Circulation. 

In  1993,  coupon  distribution  leveled 
off  after  nearly  20  years  of  posting 
gains.  Partly  this  was  due  to  a  difficult 
economic  climate,  in  which  manufac¬ 
turers  had  to  contend  with  an  increas¬ 
ingly  competitive  marketplace.  Also, 
budget  crunches  meant  that  marketing 
and  promotions  often  were  the  pro¬ 
grams  that  were  scaled  back  first. 

Additionally,  strategies  such  as 
“every  day  .  .  .  low  price”  drove  down 
prices  as  competitors  followed  suit,  cut¬ 
ting  back  the  number  of  promotions. 

For  the  first  six  months  of  1994, 
coupon  distribution  was  down  about 
3%,  compared  to  the  same  period  last 
year,  Joyner-Payne  said.  In  the  first  six 
months  of  this  year,  manufacturers  dis¬ 
tributed  164  billion  coupons.  Redemp¬ 
tion  rates  also  dropped  for  the  first  six 
months  of  1994,  from  3.8  billion 
coupons  in  1993  to  3.5  billion. 

Joyner-Payne  said  that  the  “most  sig¬ 
nificant  factor”  affecting  coupon  re¬ 
demption  rates  is  the  fact  that  manu¬ 
facturers  are  using  shorter  expiration 
periods  on  coupons  than  ever  before. 

During  the  first  half  of  1994,  85%  of 
all  coupons  distributed  had  expiration 
periods  of  five  months  or  less.  The  ex¬ 
piration  period  has  grown  shorter  over 
the  past  few  years.  In  1988,  the  average 
coupon  expiration  date  was  after  7.6 
months,  but  in  1993  it  fell  to  3.8 
months. 

“The  expiration  period  does  have  an 
effect  on  redemption  rates,”  Joyner- 
Payne  said.  Shorter  periods  might  not 
allow  consumers  enough  time  to  re¬ 
deem  the  coupons,  and  CMS  research 
has  shown  that  the  longer  the  expira¬ 
tion  periods,  the  higher  the  redemp- 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 


Jan.'Sept.  1994 

-Full 

Run  ROP, 

excluding  preprints 

Auto  Dealer 

Factory 

Computers  & 

Credit 

Food  It 

Hotels  & 

Motion 

Travel  & 

Utilities  & 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cants 

Household 

Resorts  Insurance 

Investments 

Pictures 

Tourism 

Commons. 

1.  New  York  Hmes 

276,323 

26,523 

9,907 

12,033 

32,179 

7,9% 

2.910 

2.551 

10,645 

2,878 

18,575 

109,826 

7,731 

32,569 

2.  Los  Ani^les  Hmes 

361,623 

20,510 

32,160 

53,788 

32,201 

5,157 

1,576 

4,647 

9,887 

8,739 

6,013 

149,540 

4,914 

32,491 

}.  Kashinjston  Post 

182,601 

15,234 

5,801 

30,213 

45,375 

4,503 

1,836 

1,469 

5,647 

6,842 

3.782 

35,664 

3,779 

22.456 

4.  New  York  Daily  News 

108,458 

9,452 

927 

3,536 

25,367 

84 

336 

1,224 

3,479 

1,968 

393 

44.287 

3,825 

13.580 

5.  New  sday 

140,759 

7,899 

2,692 

11,400 

64,672 

84 

1,357 

2,047 

2,140 

913 

32,406 

2,218 

12,931 

6.  Chicaf^  Tribune 

236,894 

20,092 

20,834 

62,781 

36,184 

2,109 

1,332 

4.550 

11,254 

1,245 

4.535 

40.072 

5,015 

26,891 

7.  Detroit  Free  Press 

42,395 

4,262 

181 

6,492 

12,159 

2.066 

513 

1,534 

1,258 

197 

1,091 

N.A. 

1,578 

11,064 

8.  San  Francisco  Chronicle 

139,460 

15,116 

420 

16,957 

24,386 

1.638 

1,090 

1,710 

6,706 

2.774 

4,515 

41,887 

2,127 

20.134 

9.  Chica^  Sun-ltmes 

129,600 

11,933 

4,021 

22,617 

23,973 

213 

2,273 

3,811 

1,206 

153 

40,484 

3,352 

15,564 

10.  Dallas  Morning  News 

138,980 

6,719 

2,113 

33,409 

25,139 

1.344 

697 

2,217 

5,683 

1,372 

3,335 

29,368 

3,374 

24,210 

11.  Boston  Globe 

173,012 

17,319 

1,900 

18,480 

30,378 

2,327 

1,059 

1.988 

20.377 

2,168 

4,287 

35,858 

5,332 

31,539 

12.  Philadelphia  Inquirer 

139,376 

8,906 

4,070 

18,999 

45,257 

873 

630 

1,148 

5,007 

3,677 

1,804 

32,823 

2,103 

14,079 

13.  Newwrk  Star~Lcdger 

150,357 

20,887 

6,456 

21,640 

46,261 

264 

64 

1,297 

3,315 

3,045 

2,001 

23,632 

3,450 

18,045 

14.  Houston  Chronicle 

70,%7 

14,193 

145 

8,920 

16,243 

799 

386 

1,517 

1,835 

1,285 

1.601 

N.A. 

3.916 

20,127 

15.  Minneapolis  Star 

Tribune 

60,815 

3,127 

1,085 

5,523 

18,110 

2,016 

868 

2,209 

4,030 

2,019 

6,103 

N.A. 

1,259 

14,278 

16.  Miami  Herald 

120,661 

9,253 

1,126 

20,183 

30,614 

1,410 

711 

2,609 

3,208 

2,649 

2,895 

25,824 

5,509 

14,670 

17.  Cleveland  Plain  Dealer 

65,697 

8,767 

947 

4,036 

34,276 

567 

475 

2,170 

1,708 

2,035 

2,119 

N.A. 

1,373 

7,224 

18.  Phoenix  Arizona 

Republic 

62,314 

5,720 

1,028 

9,330 

17,530 

784 

446 

2,366 

2,396 

1,151 

1.916 

N.A. 

2,010 

17,637 

19.  New  York  Post 

87,014 

5,923 

3,129 

4,233 

5.778 

143 

46 

3,912 

1.970 

86 

31,644 

19.070 

11,080 

20.  St.  Petersburg  limes 

49,087 

7,034 

1,204 

9,127 

15,562 

728 

313 

1,743 

848 

129 

4,926 

N.A 

2.661 

4.812 

21.  San  Diego  Union- 

Tribune 

157,539 

6,773 

16,146 

25,854 

25,126 

1,224 

333 

2,524 

4,722 

5,100 

5,261 

31,582 

3.913 

28,981 

22.  Detroit  News 

43.977 

4,412 

663 

6,647 

12,129 

1,643 

586 

1,446 

1,307 

228 

1,106 

N.A. 

1,7% 

12,014 

23.  Orange  Count)  Register 

191,096 

11,894 

22,429 

44,865 

24,993 

1,875 

140 

2,742 

5,905 

6,731 

1.380 

32,780 

4,145 

31,217 

24.  Baltimore  Sun 

60,829 

8,084 

1,345 

7,704 

14,880 

298 

247 

1,169 

851 

2,285 

2,424 

11,216 

294 

10,032 

25.  Denver  Rocky 

Mountain  News 

121,814 

4,011 

10,022 

29,444 

21,469 

693 

957 

2,920 

5,799 

2,445 

2,463 

23,321 

2.910 

15,360 

Top  25  Sunday  Newspapers 

Ad  Inches  in 

Selected  National  Catego 

ries* 

Jan.'Sept.  1994  '  Full 

Run  ROP,  excluding  preprints 

Auto  Dealer 

Factory 

Computers  t 

Credit 

Food  & 

Hotels  & 

Motion 

Travtl  & 

Utilities  & 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

nsurance 

Investments 

Pictures 

Tourism 

Commons. 

1.  New  York  Hines 

258,465 

18,912 

9,361 

18,976 

12,229 

2,469 

2,213 

2,336 

46,210 

1,374 

20,669 

47,005 

65,146 

11.565 

2.  Los  Angeles  Tunes 

198,641 

13,580 

2,992 

21,811 

11,447 

842 

979 

2,992 

44,905 

1,042 

3.772 

42,601 

39.188 

12.490 

3.  Detroit  News  &  Free 

Press 

50,880 

1,939 

2,248 

7,588 

8,163 

390 

79 

206 

4,294 

368 

1,182 

N.A. 

19.621 

4.802 

4.  Washington  Post 

88,560 

6,038 

445 

6,620 

15,529 

896 

387 

175 

11,128 

1,904 

4,932 

10,645 

24,437 

5,424 

5.  Chicago  Tribune 

142,434 

10,600 

7,717 

28,507 

6,739 

1,599 

527 

551 

19,367 

451 

2,698 

9,%7 

35.626 

18.085 

6.  New  York  Daily  News 

57,689 

3,268 

336 

1,513 

3,209 

194 

145 

14,414 

105 

42 

12,391 

13.511 

8,561 

7.  Philadelphia  Inquirer 

111,353 

5,140 

1,930 

10,253 

26,500 

1,450 

507 

770 

14,926 

1,871 

2,331 

9,641 

27,816 

8,218 

8.  Dallas  Morning  News 

100,586 

7,740 

448 

7,107 

18,778 

2,531 

146 

589 

13,224 

1,042 

1,977 

8,886 

27.549 

10,569 

9.  Boston  Globe 

158,661 

8,791 

1,903 

21,426 

27,979 

1.779 

362 

342 

28,433 

971 

4,244 

9,486 

42,139 

10,806 

10.  Newsday 

56,611 

4,756 

1,008 

2,391 

5,837 

396 

14,246 

8 

41 

5,230 

19.832 

2,866 

11.  Atlanta  Journal  & 

Constitution 

86,949 

7,448 

953 

4,873 

9,716 

4,951 

289 

454 

11,769 

922 

3,206 

N.A. 

33.458 

8,910 

12.  Newark  Star-Ledger 

127,924 

7,726 

2,345 

8,013 

39.496 

297 

641 

25,044 

%1 

4,124 

5,775 

31.524 

1,978 

13.  Minneapolis  Star 

Tribune 

44,209 

694 

166 

380 

5,905 

530 

135 

783 

8,446 

527 

1,120 

N.A. 

20.817 

4,688 

14.  San  Francisco 

Examiner  &  Chronicle 

96,976 

7,984 

294 

9,841 

6,906 

1,592 

295 

791 

26,852 

346 

2,345 

10,895 

24,754 

4.081 

15.  Phoenix  Arizona 

Republic 

71,792 

2,542 

283 

2,357 

12.419 

986 

332 

872 

19,018 

5,040 

1,272 

N.A. 

19,854 

6,817 

16.  Houston  Chronicle 

67,042 

6,117 

216 

1,442 

13,718 

1,721 

44 

1,041 

6,929 

621 

1,000 

NA 

26,793 

7.400 

17.  St.  Loub  Post-Dispatch 

35,831 

2,007 

905 

2,947 

6,176 

422 

307 

124 

3,235 

239 

790 

N.A. 

12.418 

6,261 

18.  Cleveland  Plain  Dealer 

52,430 

3,578 

838 

1,887 

10.125 

926 

82 

290 

3,459 

863 

2,187 

N.A. 

20.518 

7,677 

19.  Miami  Herald 

73,964 

6,785 

48 

8,220 

3,425 

168 

359 

124 

13,013 

725 

1,768 

8,020 

24.842 

6,467 

20.  Chicago  Sun-Hmes 

41,239 

2,861 

1,190 

3,407 

4,695 

103 

196 

1,138 

307 

13 

11,699 

8.092 

7,538 

21.  Seattle  limes 

Post  Intellegencer 

52,112 

4,504 

161 

345 

6,091 

876 

286 

251 

5,802 

57 

1,082 

NA 

26.813 

5.844 

22.  Baltimore  Sun 

53,448 

4.163 

493 

4,087 

12,493 

85 

6% 

5,166 

874 

2,694 

N.A. 

15,161 

3.894 

23.  Milw  aukee  Journal 

69,201 

2,476 

10,513 

5,216 

12,429 

1,171 

78 

992 

6,863 

387 

4,792 

NA 

18.051 

6.233 

24.  SL  Petersburg  Times 

45,116 

1,968 

872 

5,827 

19 

184 

4.843 

94 

3,516 

N.A. 

21.522 

6.271 

25.  Pittsburgh  Post-Gazette 

23,083 

588 

972 

3,931 

397 

57 

251 

2.071 

139 

1,532 

N.A. 

10.337 

2,808 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31,  1994. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

Jan. 'Sept.  1994  '  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTU  ; 

Apparel  li 
Accessories 

Auto  Supply 
Repair 

Books  h 
stationery 

Building 

Materials 

Computer 

Stores 

Consumer 

Eloctrooics 

Depailmem 

Stores 

Discount 

Stores 

Drug 

Stores 

Food 

Stores 

Furniture  li 
Accessories 

leoelry 

Stores 

Office  Supply 
Stores 

Sports  B 
Toy  Stores 

1.  New  York  nines 

271,959 

30,443 

32 

7.451 

1,727 

40.248 

26,477 

86.493 

458 

126 

1.540 

S3.306 

13.356 

5,152 

5.150 

2.  Los  AnKcles  Hines 

739.033 

20.851 

32,769 

1.512 

4.688 

30,275 

124.286 

266.199 

13.675 

3.198 

116.161 

61,S93 

3,776 

10.500 

49,550 

3.  Washingloo  Post 

556.632 

25,670 

9,389 

1.107 

15.569 

31.674 

38.441 

201.252 

14.165 

10.569 

66.851 

117,686 

4.491 

7,192 

12.576 

4.  New  York  Daily  News 

245.037 

13.722 

14,232 

60 

9.263 

304 

61.875 

74.997 

2.861 

540 

17,648 

38,039 

2.799 

3,571 

5.126 

5-  Newsday 

303.380 

12.289 

6,942 

291 

8,370 

4.587 

79,481 

110.669 

6.601 

926 

14,541 

43,065 

1.473 

4,578 

9.567 

6.  ChkaRO  Tribanc 

419,490 

38.416 

8.064 

2.812 

15,394 

7,645 

50.457 

131.610 

12.765 

18.501 

16.992 

84,878 

5.193 

10,333 

16.430 

7.  Detroit  Free  Pre» 

255.224 

11.115 

9.371 

407 

19,231 

3.465 

48.549 

71,373 

7.864 

116 

25,915 

35,281 

1.401 

6,124 

15.012 

8.  San  Francisco  Chronkic 

283.630 

8,713 

3,604 

2.312 

3,797 

9.386 

53.633 

125.842 

9,243 

62 

5.212 

38,633 

3.286 

4,510 

15,397 

9*  Chio^  Sun-Times 

190.986 

18.628 

10,492 

286 

12.989 

918 

18.655 

46.485 

14,914 

5,301 

15.121 

34,865 

1.137 

2,186 

9.009 

10.  Dallas  Morning  News 

659.812 

47,042 

11,452 

4.692 

29,965 

23.647 

42.541 

220,748 

16.003 

737 

67.260 

129,728 

8.078 

10,376 

47.543 

11.  Boston  Globe 

353.013 

22,203 

5,752 

3,671 

10.280 

16.106 

44.955 

132.0% 

35.447 

12.807 

7,121 

41,875 

3.154 

5,283 

12.263 

12.  Philadelphia  Inquirer 

330.028 

18.704 

4,316 

727 

6.320 

10.413 

30.593 

184.888 

5.771 

7.695 

17.416 

29,581 

1.522 

3,004 

9.078 

13.  Newark  Sta^Ledger 

386.250 

29,504 

7,278 

194 

17,849 

5.015 

63,936 

110.733 

16.042 

5,729 

18.178 

93,216 

3,508 

4,503 

10.565 

14.  Houston  Chronicle 

527,285 

35,139 

10,460 

2,712 

16.985 

12,224 

25,389 

192.500 

8,449 

7,100 

21.378 

128,265 

5.441 

6,611 

54.632 

1$.  Minneapolis  Star 

Tribune 

264.077 

12.120 

5,141 

2.485 

19.812 

14.949 

17.033 

95,238 

17.280 

1.078 

1.866 

52,051 

1.353 

3,348 

20.323 

16.  Miami  Herald 

456.524 

18.404 

9,733 

327 

9,592 

13.787 

157.506 

101.301 

8.805 

3,895 

22,488 

86,900 

3.641 

8,922 

11.223 

17.  Cleveland  Plain  Dealer 

287,874 

11.922 

5,265 

492 

16.724 

7,051 

14.742 

%.153 

11.476 

5.835 

66.813 

39,705 

1.658 

2,802 

7.236 

18.  Phoenix  Arizona 

Republic 

397.000 

7,130 

4,865 

304 

9.235 

10.189 

44.876 

149,927 

7,218 

3.968 

23.448 

108,617 

2.321 

4,769 

20.133 

19.  New  York  Post 

102.760 

6.682 

1,856 

75 

1,377 

6,097 

60.512 

1.626 

690 

144 

440 

16,613 

423 

2,035 

4.190 

20.  SL  Petersbuqt  Hines 

244,006 

6.065 

13,760 

531 

7.805 

5.218 

34.915 

81.484 

10.675 

5.446 

5.870 

52,465 

3.983 

4,372 

11.417 

21.  San  Diego  tnion- 

Tribune 

566,995 

10.603 

22,637 

2.463 

17.776 

23.831 

112.064 

153.295 

6,935 

1.667 

82.826 

68,793 

5.305 

5,972 

52.828 

22.  Detroit  News 

238.815 

12.218 

9,175 

299 

19.445 

3,958 

47,243 

59.182 

7.407 

184 

26.212 

34,455 

1.306 

6,280 

11.451 

23.  Orange  County  Register 

702,090 

22.940 

44,364 

2,687 

21,213 

17,552 

90.694 

153.6% 

10.763 

1.112 

121.316 

135,968 

5.890 

10,515 

63.380 

24.  Baltimore  Sun 

325.439 

8.287 

4,382 

192 

7.724 

6.974 

60.052 

93,476 

17.411 

4,791 

85.036 

24,553 

1.8% 

4,232 

6.431 

29.  Denver  Rocky 

Mountain  News 

415.983 

24,766 

23,349 

1.671 

27,0% 

7.895 

57.513 

84,147 

8.079 

2.159 

10.295 

129,272 

2.045 

5,960 

31.736 

Top  25  Sunday  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 


Jan.'Sept.  1994  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTU  . 

Appirel  li 
Accnssurlus 

Auto  Supply 
Repair 

Books  li 
Stationery 

Building 

Matorials 

Computer 

Sturts 

Consumar 

Electronics 

Depertment 

Stores 

Discount 

Sturts 

Drug 

Stores 

Food 

Stores 

FurnitiireB 

Accessorius 

Stores 

Office  Supply 
Stores 

Sports  t 
Toy  Stores 

1.  New  York  Tlincs 

158.026 

21.200 

32 

874 

236 

4.%9 

13.781 

80.528 

802 

129 

176 

24,679 

7.367 

1.266 

l.%7 

2.  Loe  Angeles  Times 

210.699 

8.237 

16.359 

4.610 

718 

4.446 

41.471 

75.690 

3.760 

2.900 

30.%5 

14.221 

992 

4.286 

2.024 

3.  Detroit  News  A  Free 

Press 

86.809 

2.713 

14.150 

121 

5.264 

1.806 

11.651 

20.3% 

4.198 

131 

5.289 

15.277 

578 

2.609 

2,624 

4.  Washington  Post 

146.079 

8.102 

17.078 

3,456 

3.426 

1.716 

5.714 

44.820 

5.001 

1.065 

29.629 

20,675 

1.126 

2.391 

1.880 

5.  Chicago  Hibune 

165.107 

10.980 

10.721 

4.423 

8.746 

6.649 

12.026 

47,447 

6.477 

5.424 

2.336 

39.314 

1.420 

5.422 

3,722 

7.  New  W»rk  Daily  News 

109.494 

2.747 

7.861 

2.352 

864 

22.510 

10.324 

960 

623 

28.003 

30.915 

76 

344 

1.915 

6.  Philadelphia  Inquirer 

205.520 

5,994 

13.882 

256 

3,387 

3.765 

40.604 

48,754 

3.248 

4.647 

27.968 

45.800 

635 

3.760 

2.820 

9.  Dallas  Morning  News 

254,517 

6.446 

14.945 

2.221 

4.934 

10.135 

29.475 

83.947 

6.697 

308 

47.136 

34.906 

1.447 

6,217 

5.703 

10.  Boston  Globe 

167.686 

8.639 

4.694 

725 

7,443 

6.888 

20.659 

49.636 

9.748 

6.737 

734 

40.883 

2.440 

4.001 

4.459 

B.  Newsday 

70.255 

5.497 

2,390 

1.056 

2.415 

511 

5.039 

18,374 

3.228 

40 

2.688 

25.799 

191 

2.247 

780 

11.  Atlanta  Journal  A 

Cmistitution 

168.984 

9.053 

18.760 

514 

979 

3.111 

38.052 

42.594 

18.619 

2.241 

9.858 

16.778 

1.295 

4.335 

2.795 

12.  Newark  Star-Ledger 

189.257 

7.894 

8.162 

407 

4.312 

3.599 

15.607 

26.736 

7.132 

4.451 

63.214 

37.963 

1.392 

4.611 

3.777 

14.  Minneapolis  Star 

Tribune 

109,728 

2.431 

3.533 

348 

3.429 

4.636 

2.284 

31.027 

11.847 

203 

27.714 

14.391 

404 

3,374 

4,107 

13-  San  Fnudsco 

Exmniner  A  Chronicle 

104.253 

5.099 

2.415 

172 

679 

2.284 

20.558 

46.426 

2.643 

106 

1,272 

18.053 

1.458 

1.432 

1.656 

17.  Phoenix  Arizona 
Republic 

142.359 

3.451 

8.713 

42 

3.113 

5.960 

19.029 

46.044 

4,971 

935 

16.387 

23.629 

2.283 

5,758 

2.044 

13.  Houston  Chronkic 

271.426 

15,520 

14,373 

1.354 

2.244 

9.860 

25,469 

78.172 

7.170 

2,257 

13.%! 

35.817 

1.075 

5.908 

59.126 

16.  SL  Louis  Post-Dispatch 

108.188 

1.975 

10.892 

140 

5.%5 

2.811 

5.322 

40.051 

3.205 

981 

5,657 

26.174 

137 

3.492 

1.386 

18.  CIcvclmMl  Plain  Dealer 

104.950 

2.079 

9.9% 

74 

9.%5 

2.404 

11.847 

32.139 

5.418 

1.014 

7,565 

15,479 

120 

3.665 

3.185 

20.  Miami  Herald 

116.133 

2,715 

9.177 

114 

793 

1.548 

27.318 

32.199 

4.871 

127 

5.523 

26.035 

3.137 

1.471 

1.105 

19.  Chicago  Sun-Hmes 

43.868 

3,711 

3.376 

75 

2.033 

235 

10.406 

10,975 

3,560 

1.519 

412 

6.872 

34 

135 

525 

21.  Seattle  Times 

Post  Intellegencer 

126.493 

1.880 

11.300 

1.746 

1.838 

18.675 

22.162 

31.976 

6.016 

3.864 

4.168 

13.303 

823 

4.669 

4.073 

23.  Baltimore  Soa 

115.584 

1.983 

18.052 

55 

2.245 

3,704 

6.400 

25,993 

4.704 

274 

26.943 

19.730 

931 

2.188 

2.382 

22.  Milwaukee  Journal 

113.293 

1.930 

6.023 

874 

6.506 

1.609 

2,550 

28.366 

6.114 

411 

11.889 

36.274 

431 

5.173 

5,143 

24.  SL  Petersburg  Times 

86.617 

582 

11.100 

16 

1.038 

145 

15.480 

28,827 

5.525 

1.560 

4,992 

9.604 

2.159 

3,523 

2.066 

23.  Pittsburgh  Post-Gazette 

75.316 

1.167 

8.664 

69 

1.500 

%1 

9.073 

30.638 

3,369 

4.079 

768 

8.304 

248 

3,992 

2.484 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31,  1994. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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September  1994 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 


Times  Union-a/d 


ROP  Local . 

.  31,497 

30,548 

Preprint  Local . 

37,788 

41,102 

ROP  National . 

4,153 

4,116 

Preprint  National . 

460 

560 

Classified. 

40,405 

40,745 

Total . 

...  114,303 

117,071 

Times  Union-S 

ROP  Local . 

17,559 

15,827 

Preprint  Local . 

103,240 

89,360 

ROP  National . 

2,433 

2,001 

Preprint  National . 

21,975 

20,905 

Classified 

19,046 

18,064 

Total . 

.  164,253 

146,157 

GRAND  TOTAL.. 

.  278,556 

263,228 

YEAR  TO  DATE.. 

.  1,962,718 

1,868,668 

ALBANY,  ORE. 


Democrat-Herald-e 


ROP  Local . 

22,938 

24,046 

ROP  National . 

145 

320 

Classified . 

23,155 

19,142 

GRAND  TOTAL... 

46,238 

43,508 

YEAR  TO  DATE... 

427,086 

410,292 

BANGOR,  MAINE 

Daily  News-m 


ROP  Local . 

16,607 

3,475 

18,365 

6,199 

Preprint  Local . 

3,078 

31,884 

1,572 

30,659 

ROP  National . 

1,110 

1,582 

Preprint  National . 

648 

Classified 

13,255 

11,821 

132 

Total . 

..  34,050 

35,359 

33,988 

36,990 

Daily  News-S 

ROP  Local . 

5,707 

817 

5,551 

1,301 

Preprint  Local . 

972 

18,492 

562 

21,663 

ROP  National . 

72 

530 

Preprint  National . 

10,206 

11,462 

Classitied . 

9,699 

9,410 

Total . 

26,656 

19,309 

27,515 

22,964 

GRAND  TOTAL... 

60,706 

54,668 

61,503 

59,954 

YEAR  TO  DATE... 

592,323 

447,820 

541,205 

519,873 

BENNINGTON,  VT. 

Banner-m 


ROP  Local . 

8,462 

8,941 

Preprint  Local . 

1,858 

1,604 

ROP  National . 

638 

483 

Preprint  National . 

157 

50 

Classified . 

7,496 

7,067 

GRAND  TOTAL... 

18,611 

18,145 

YEAR  TO  DATE... 

158,556 

160,955 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 


ROP  Local . 

...  22,416 

26,308 

Preprint  Local . 

17,532 

8,256 

22,375 

3,011 

ROP  National . 

725 

806 

Preprint  National . 

514 

383 

Classified . 

23,368 

21,687 

Total . 

...  64,555 

8,256 

71,559 

3,011 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

GRAND  ISLAND, 

NEB. 

Independent-mS 

ROP  Local . 

32,318 

32,012 

Preprinl  Local . 

32,164 

11,178 

35,558 

10,104 

ROP  National . 

1,300 

1,042 

Preprint  National . 

1,527 

Classified . 

17,593 

16,892 

GRAND  TOTAL... 

83,375 

11,178 

87,031 

10,104 

YEAR  TO  DATE... 

768,323 

120,103 

729,186 

93,829 

GREENSBURG,  M. 

Tribune-Review-m 


ROP  Local . 

22,817 

22,631 

Preprint  Local . 

8,425 

20,077 

11,785 

25,765 

ROP  National . 

683 

692 

Classified . 

47,609 

37,061 

Total . 

79,534 

20,077 

72,169 

25,765 

Tribune-Review-S 

ROP  Local . 

22,066 

22,960 

Preprint  Local . 

25,434 

24,612 

35,421 

23,322 

ROP  National . 

254 

714 

Preprint  National . 

15,600 

15,469 

1,820 

Classified . 

24,992 

21,989 

Total . 

.  88,346 

24,612 

96,573 

25,142 

GRAND  TOTAL.. 

.  167,880 

44,689 

168,742 

50,907 

YEAR  TO  DATE.. 

.  1,399,546 

455,891  1,449,708 

368,422 

GREENWICH,  CONN. 

News-a/d-S 

ROP  Local . 

27,912 

28,898 

ROP  National . 

3,930 

3,197 

Classilied . 

29,530 

24,995 

GRAND  TOTAL.. 

.  61,372 

57,090 

YEAR  TO  DATE.. 

.  526,427 

512,348 

HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

24,430 

19,374 

Preprint  Local . 

16,281 

78,224 

15,820 

76,282 

ROP  National . 

682 

817 

Preprint  National . 

19,349 

15,398 

Classified . 

26,859 

20,790 

GRAND  TOTAL... 

87,601 

78,224 

72,199 

76,282 

YEAR  TO  DATE... 

795,257 

738,630 

587,072 

729,790 

JACKSONVILU,  FIA. 

Florida  Times-Union-mS 


ROP  Local .  65,946  33,688  67,283  31,315 

Preprint  Local .  107,586  85,527 

ROP  National .  7,718  7,635 

Preprinl  National .  18,576  18,447 

Classified .  84,373  76,846 


GRAND  TOTAL...  284,199  33,688  255,738  31,315 

YEAR  TO  DATE...  2,504,671  297,895  2,392,598  289,924 


LINCOLN,  NEB. 


Journal  Star-meS 


ROP  Local . 

43,878 

41,003 

ROP  National . 

1,181 

566 

Classified . 

40,508 

40,786 

GRAND  TOTAL.. 

.  85,567 

82,355 

YEAR  TO  DATE.. 

.  1,075,076 

1,047,440 

LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local . 

38,973 

28,628 

41,075 

22,984 

Preprint  Local . 

58,571 

60,233 

ROP  National . 

1,237 

486 

Preprint  National . 

753 

Classified . 

27,605 

15,845 

26,441 

16,782 

Total . 

67,815 

103,797 

68,002 

99,999 

Courier-Joumal-S 

ROP  Local . 

20,789 

444 

29,493 

424 

Preprint  Local . 

48,186 

53,396 

ROP  National . 

702 

520 

Preprint  National . 

11,809 

11,257 

Classilied . 

16,054 

15,105 

Total . 

37,545 

60,439 

45,118 

65,077 

GRAND  TOTAL... 

105,360 

164,236 

113,120 

165,076 

YEAR  TO  DATE... 

957,984  1 

,488,137 

954,383 

1,506,589 

1994 

1993 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

40,891 

40,731 

ROP  National . 

1,720 

1,375 

Classified . 

34,508 

33,411 

Total . 

77,119 

75,517 

N.H.  Sunday  News-S 

ROP  Local . 

14,459 

13,909 

ROP  National . 

383 

427 

Classified . 

18,193 

18,006 

Total . 

33,035 

32,342 

GRAND  TOTAL... 

110,154 

107,859 

YEAR  TO  DATE... 

954,053 

960,806 

MIDDLETOWN,  N.Y. 


Times  Herald-Record-mS 


ROP  Local  ... 

67,086 

17,600 

74,262 

Preprint  Local . 

43,130 

189,417 

66,423  130,569 

ROP  National 

521 

768 

Preprint  National . 

19.080 

360 

18,360  540 

Classified . 

66,812 

60,427 

GRAND  TOTAL.. 

.  196,629 

207,377 

220,240  131,109 

YEAR  TO  DATE.. 

.  1,890,195  1,439,170  1,964,173  1,218,741 

MUNCIE,  IND. 

Star-m 


ROP  Local . 

17,079 

17,840 

Preprint  Local . 

5,987 

5,449 

ROP  National . 

186 

358 

Preprint  National . 

44 

39 

Classified . 

16,696 

14,884 

Total . 

39,992 

38,570 

Press-e 

ROP  Local . 

25,226 

24,087 

Preprinl  Local 

7,795 

7,182 

ROP  National . 

106 

334 

Preprint  National . 

44 

39 

Classified.... 

19,395 

16,911 

Total . 

52,566 

48,553 

Star-S 

ROP  Local . 

7,466 

5,837 

Preprint  Local 

6,493 

7,465 

ROP  National . 

56 

84 

Preprint  National . 

577 

592 

Classified.... 

6,043 

5,056 

Total . 

20,635 

19,034 

GRAND  TOTAL... 

113,193 

106,157 

YEAR  TO  DATE... 

851,596 

848,665 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

31,482 

34,092 

Preprint  Local . 

17,617 

19,221 

ROP  National . 

2,362 

2,213 

Preprint  National . 

67 

Classilied... 

44,342 

37,234 

Total . 

95,870 

92,760 

Banner-e 

ROP  Local . 

28,048 

31,030 

Preprint  Local . 

17,474 

17,768 

ROP  National . 

2,200 

2,175 

Preprint  National . 

67 

Classified... 

34,970 

28.466 

Total . 

82,759 

79,439 

Tennessean-S 

ROP  Local . 

23,349 

19,524 

Preprinl  Local . 

30,670 

34,015 

ROP  National 

1,176 

1,234 

Preprint  National . 

10,637 

11,068 

Classified . 

23,595 

20,905 

Total . 

89,427 

86,746 

GRAND  TOTAL... 

268,056 

258,945 

YEAR  TO  DATE... 

2,488,811 

2,384,178 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

19,422 

22,447 

Preprint  Local . 

53,837 

52,771 

ROP  National . 

4,327 

4,048 

Preprint  National . 

3,648 

7,178 

Classilied.. 

16,409 

19,595 

GRAND  TOTAL.. 

97,643 

106,039 

YEAR  TO  DATE.. 

.  877,311 

858,521 

1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

NORTHAMPTON,  MASS. 


Dally  Hampshire  Gazette-e 


ROP  Local . 

36,856 

37,434 

Preprint  Local . 

26,445 

31,476 

30,315 

17,802 

ROP  National . 

259 

406 

Classified 

16,997 

15,554 

GRAND  TOTAL... 

80,557 

31,476 

83,709 

17,802 

YEAR  TO  DATE... 

663,450 

198,531 

686,637 

170,280 

OLYMPIA,  WASH. 


Olymplan-mS 


ROP  Local . 

38,407 

33,601 

Preprint  Local . 

119,579 

92.402 

ROP  National . 

1,104 

919 

Classilied . 

40,108 

34,174 

GRAND  TOTAL.. 

.  199,198 

161,096 

YEAR  TO  DATE.. 

.  1,824,507 

1,518,187 

OTTAWA,  ILL. 


Daily  Times-e 


ROP  Local . 

17,354 

16,513 

Preprint  Local . 

35,199 

1,661 

38,010 

1,399 

ROP  Nalional . 

57 

531 

Preprint  National . 

502 

803 

Classified . 

7,466 

6,769 

GRAND  TOTAL... 

60,578 

1,661 

62,626 

1,399 

YEAR  TO  DATE... 

545,522 

16,976 

545,545 

17,354 

PITTSBURGH,  PA. 

Post-Gazette-m 

ROP  Local . 

33,446 

8,686 

33,240 

11,366 

Preprinl  Local . 

15,626 

70,879 

ROP  Nalional . 

5,027 

119 

6,574 

309 

Preprint  National . 

2,548 

Classified . 

53,339 

17,702 

40,810 

23,337 

Total . 

107,438 

99,934 

80,624 

35,012 

Post-Gazette-S 

ROP  Local . 

14,528 

4,040 

13,258 

1,911 

Preprint  Local . 

49,887 

25,251 

ROP  National . 

4,174 

148 

4,241 

30 

Preprinl  National . 

27,166 

3,178 

Classified . 

31,730 

4,295 

26,892 

2,199 

Total . 

127,485 

36,912 

44,391 

4,140 

GRAND  TOTAL... 

234,923 

136,846 

125,015 

39,152 

YEAR  TO  DATE... 

1,773,492  1,318,823  1,006,844 

293,810 

PORTLAND 

,  MAINE 

Press  Herald-m 

ROP  Local . 

33,020 

2,466 

26,790 

2,159 

Preprint  Local . 

10,367 

14,896 

ROP  National . 

1,075 

1,368 

Preprint  Nalional . 

217 

108 

Classified . 

10,254 

5 

12,326 

23 

Total . 

54,933 

2,471 

55.488 

2,182 

Telegram-S 

ROP  Local . 

20,134 

17,811 

Preprint  Local . 

36,734 

32,423 

ROP  National . 

521 

571 

Preprint  Nalional . 

4,504 

6,104 

Classified 

20,004 

18,322 

Total . 

81,897 

75,231 

GRAND  TOTAL.. 

136,830 

2,471 

130,719 

2,182 

YEAR  TO  DATE.. 

1,227,785 

21,972  1,114,555 

20,830 

PROVIDENCE,  E 

.1. 

Journal  Bulletin-a/d 

ROP  Local . 

40,144 

21,405 

37,463 

11,180 

Preprint  Local . 

17,125 

95,461 

7,737 

82.959 

ROP  National . 

2,381 

109 

2,371 

109 

Preprint  Nalional . 

3,450 

456 

3,986 

Classified . 

30,451 

1,384 

31,328 

848 

Total . 

90,101 

121,809 

79,355 

99,082 

Journal-S 

ROP  Local . 

23,685 

1,512 

26.203 

1,589 

Preprint  Local . 

56,146 

80,393 

49,167 

69,056 

ROP  Nalional . 

2,063 

2,257 

Preprint  National . 

13,298 

782 

13,917 

164 

Classified . 

12,879 

164 

13,051 

207 

Total . 

.  108,071 

82,851 

104,595 

71,016 

GRAND  TOTAL. 

.  198,172 

204,660 

183,950 

170,098 

YEAR  TO  DATE...  1,764,148  1,832,365  1,601.416  1,568,572 


♦Indicates  newspapers  reporting  figures  in  lines. 
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READING,  PA. 

Eagle/Times-e 

ROP  Local . 

33,379 

38,804 

Preprint  Local . 

20,100 

20,320 

ROP  National . 

574 

732 

Classilied . 

37,416 

39,057 

Total . 

91,469 

98,913 

Eagle-S 

ROP  Local . 

25,415 

21,672 

Preprint  Local . 

11,505 

45,585  7,845 

ROP  National . 

572 

314 

Preprint  National . 

11,430 

10,440 

Classitied . 

21,620 

17,828 

Total . 

.  70,542 

45,585  58,099 

GRAND  TOTAL. 

.  162,011 

45,585  157,012 

YEAR  TO  DATE.. 

.  1,384,900 

415,302  1,410,755 

RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

71,213 

66,075 

Preprint  Local . 

..  106,325 

105,628 

ROP  National . 

1,398 

1,290 

Preprint  National . 

10,208 

11,106 

Classilied . 

63,585 

59,407 

GRAND  TOTAL. 

..  252,729 

243,506 

YEAR  TO  DATE. 

..  2,404,004 

2,355,046 

PART 

RUN 


RICHMOND,  VA 

• 

Times-Dispatch-m 

ROP  Local . 

40,506 

9,347 

40,681 

8,262 

Preprint  Local . 

13,053 

1,500 

20.716 

1,921 

ROP  National . 

2,753 

2,897 

126 

Preprint  National . 

771 

101 

1,142 

Classitied . 

37,727 

32,827 

Total . 

94,039 

11,618 

97,222 

11,451 

Times-Dispatch-S 

ROP  Local . 

19,511 

22,089 

Preprint  Local . 

22,978 

1,025 

20,541 

1,167 

ROP  National 

1,244 

1,094 

Preprint  National . 

9,816 

9,387 

Classitied . 

21,459 

18,967 

Total . 

.  75,008 

1,025 

72,078 

1,167 

GRAND  TOTAL.. 

.  169,047 

12,643 

169,300 

12,618 

YEAR  TO  DATE.. 

.  1,579,666 

120,055  1,588,974 

118,527 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 
ROP  Local . 

62,136 

23,091 

50,014 

23,477 

ROP  National . 

9,593 

4 

6,011 

79 

Classified . 

92,479 

60,514 

608 

GRAND  TOTAL... 

164,208 

23,095 

116,539 

24,164 

YEAR  TO  DATE... 

1,323,685 

193,965  1,063,519 

198,210 

ST. 

.  LOUIS,  MO. 

Post-Dispatch-m 

ROP  Local . 

50,470 

38,073  45,955 

33,769 

Preprint  Local . 

55,925 

60,767 

ROP  National . 

4,170 

368  3,112 

2,069 

Preprint  National . 

85 

Classified . 

50,624 

7,365  48,073 

8,438 

Total . 

161,274 

45,806  157,907 

44,276 

Post-Dispatch-S 

ROP  Local . 

26,301 

25,407 

Preprint  Local . 

43,428 

36,756 

ROP  National . 

2.549 

2,551 

Preprint  National . 

12,122 

11,273 

Classified..., 

38,989 

35,416 

Total . 

123,389 

111,403 

GRAND  TOTAL  ... 

284,663 

45,806  269,310 

44,276 

YEAR  TO  DATE... 

2,520,250 

415,737  2,345,445 

317,727 

SAN  BERNARDINO,  CALIF. 


Sun-mS 

ROP  Local . 

42,014 

40,839 

Preprint  Local . 

53,951 

56,384 

ROP  National . 

7,711 

4,128 

Preprint  National . 

9,864 

5,400 

Classified... 

62,669 

55,676 

GRAND  TOTAL... 

176,209 

162,427 

YEAR  TO  DATE... 

N/A 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SAN  DIEGO,  CA 

Union  Tribune-mS 

ROP  Local . 

118,782 

17,913 

106,505 

16,889 

ROP  National . 

16,289 

1,283 

16,047 

695 

Classitied . 

95,780 

15,981 

97,165 

13,821 

GRAND  TOTAL... 

230,851 

35,177 

219,717 

31,405 

YEAR  TO  DATE... 

2,168,374 

348,086  2,109,374 

282,822 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local . 

46,816 

15,128 

49,314 

17,589 

Preprint  Local . 

53,280 

75,136 

ROP  National . 

16,924 

497 

16,413 

489 

Preprint  National . 

2,145 

2,340 

Classified. 

46,186 

48,000 

Total . 

165,351 

15,625 

191,203 

18,078 

Examiner-e 

ROP  Local . 

43,418 

14,398 

47,226 

15,600 

Preprint  Local . 

53,280 

75,136 

ROP  National . 

16,311 

497 

15,623 

485 

Preprint  National . 

2,145 

2,340 

Classified. 

46,798 

47,464 

Total . 

161,952 

14,895 

187,789 

16,085 

Examiner/Chronicle-S 

ROP  Local . 

32,876 

3,089 

21,658 

2,977 

Preprint  Local . 

70,316 

62,006 

ROP  National . 

11,900 

52 

9,664 

452 

Preprint  National . 

22,100 

24,700 

Classilied 

25,235 

24,773 

Total . 

162,427 

3,141 

142,801 

3,429 

GRAND  TOTAL... 

489,730 

33,661 

521,793 

37,592 

YEAR  TO  DATE... 

3,732,100 

247,785  3,834,689 

264,542 

SITKA,  ALASKA 

Daily  SentineTe 


ROP  Local . 

4,879 

4,537 

ROP  National . 

388 

286 

Classified 

1,151 

1,262 

GRAND  TOTAL... 

6,418 

6,085 

YEAR  TO  DATE... 

47,904 

54,025 

SPOKANE, 

WASH. 

Spokes  man-Review-m 

ROP  Local . 

39,586 

36,065 

Preprint  Local . 

5,804 

8,401 

ROP  National . 

3,383 

3,250 

Preprint  National . 

28 

Classilied . 

51,488 

47,356 

Total . 

100,289 

95,072 

Spokesman-Review-S 

ROP  Local . 

11,828 

8,818 

Preprint  Local . 

5,576 

5,651 

ROP  National . 

1,109 

1,249 

Preprint  National . 

1,224 

1,422 

Classilied . 

22,726 

19,736 

Total . 

42,463 

36,876 

GRAND  TOTAL... 

142,752 

131,948 

YEAR  TO  DATE... 

1,240,485 

1,127,092 

STAMFORD,  CONN. 

Advocate-a/d-S 


ROP  Local . 

30,266 

33,792 

ROP  National . 

3,923 

3,465 

Classitied . 

28,442 

24,673 

GRAND  TOTAL... 

62,631 

61,930 

YEAR  TO  DATE... 

575,817 

565,466 

SYRACUSE,  N.Y. 

Post-Standard-m 


ROP  Local . 

27,938 

17,980 

26,965 

16,924 

Preprint  Local . 

30,191 

32,796 

ROP  National . . 

1,912 

1,910 

Preprint  National . . 

937 

424 

Classilied . 

23,654 

19,534 

Total . 

84,632 

17,980 

81,629 

16,924 

Herald-Journal-e 

ROP  Local . 

25,152 

9,034 

26,575 

10,722 

Preprint  Local . 

29,553 

35,229 

ROP  National . 

1,552 

1,388 

Preprint  National . 

937 

424 

Classilied . 

20,100 

18,341 

Total . 

.  77,294 

9,034 

81,957 

10,722 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Herald  American-S 

ROP  Local . 

17,547 

397 

15,579 

479 

Preprint  Local . 

159,626 

125,136 

ROP  National . 

810 

1,191 

Preprint  National . 

13,623 

12,558 

Classilied . 

16,173 

13,422 

Total . 

207,779 

397 

167,886 

479 

GRAND  TOTAL... 

369,705 

27,411 

331,472 

28,125 

YEAR  TO  DATE...  2,990,638  I 

221,135  3,326,539  1 

203,217 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

29,012 

6,893 

32,267 

5,307 

Preprint  Local . 

34,902 

29,673 

ROP  National . 

1,719 

34 

1,216 

76 

Preprint  National . 

1,134 

1,008 

Classilied . 

18,265 

1,219 

17,161 

574 

Total . 

85,032 

8,146 

81,325 

5,957 

Blade-S 

ROP  Local . 

15,645 

16,639 

Preprint  Local . 

58,212 

58,527 

ROP  National . 

956 

824 

Preprint  National . 

18,333 

16,884 

Classified . 

11,614 

10,850 

Total . 

104,760 

103,724 

GRAND  TOTAL... 

189,792 

8,146 

185,049 

5,957 

YEAR  TO  DATE... 

1,691,548 

60,696  1,611,549 

53,324 

TOPEKA, 

KAN 

Capital-Journal-m 

ROP  Local . 

44,692 

46,400 

Preprint  Local . 

24.060 

58,077 

21,986 

60,623 

ROP  National . 

608 

638 

Preprint  National . 

8,715 

88 

8,439 

Classitied . 

35.017 

31,245 

GRAND  TOTAL... 

104,377 

66,792 

100,357 

69,062 

YEAR  TO  DATE... 

915,675 

609,999 

856,528 

602,381 

TULSA,  OKLA 

World-m 

ROP  Local . 

31,847 

5,203 

36,544 

6,132 

Preprint  Local . 

10,749 

15,716 

12  717 

16,121 

ROP  National . 

1,460 

735 

10 

Preprint  National . 

648 

77 

Classilied . 

38,716 

37,280 

Total . 

83,420 

20,919 

87,276 

22,340 

World-S 

ROP  Local . 

18.035 

19,201 

Preprint  Local . 

43.915 

36,528 

ROP  National . 

1.196 

1,070 

Preprint  National . 

11.254 

11.686 

Classitied . 

22.800 

22,036 

Total . 

97,200 

90,521 

GRAND  TOTAL... 

180,620 

20,919 

177,797 

22,340 

YEAR  TO  DATE... 

1,715,250 

293,636  1,599,976 

179,776 

TWIN  FALLS,  IDAHO 

Times  News-mS 

ROP  Local . 

27.930 

24.497 

Preprint  Local . 

71,170 

79,829 

ROP  National . 

170 

178 

Classified . 

30,105 

27,864 

GRAND  TOTAL... 

129,375 

132,368 

YEAR  TO  DATE... 

N/A 

WASHINGTON, 

PA. 

Observer-Reporter-m 

ROP  Local . 

22.585 

21,223 

Preprint  Local . 

30,492 

37,674 

ROP  National . 

482 

201 

Preprint  National . 

504 

252 

Classilied . 

31.971 

29,170 

Total . 

86,034 

88,520 

Observer-Reporter-S 

ROP  Local . 

4,752 

5,032 

Preprint  Local . 

21,672 

25,956 

ROP  National . 

101 

38 

Preprint  National . 

6,804 

2,016 

Classilied . 

9,216 

8,950 

Total . 

42,545 

41,992 

GRAND  TOTAL.. 

.  128,579 

130,512 

YEAR  TO  DATE.. 

.  1,025,548 

1,119,489 

*lndicates  newspapers  reporting  figures  in  lines. 
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WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

36,899 

3,647 

37,445 

6,472 

Preprint  Local . 

6,620 

21,022 

9,785 

27,382 

ROP  National . 

1,890 

1,345 

Preprint  National . 

250 

1,537 

176 

1,304 

Classitied.. 

45,979 

172 

43,415 

84 

Total . . 

91,638 

26,378 

92,166 

35,242 

Journal-S 

ROP  Local . 

15,853 

1,156 

15,095 

1,961 

Preprint  Local . 

9,106 

24,719 

6,030 

16,563 

ROP  National . 

1,216 

1,112 

832 

Preprint  National . 

11,088 

10,572 

Classified.. 

21,421 

18,511 

Total . 

.  58.684 

25,875 

51,320 

19,356 

GRAND  TOTAL.. 

.  150,322 

52,253 

143,486 

54,598 

YEAR  TO  DATE.. 

.  1,404,088 

535,889  1,340,585 

547,809 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

31,556 

30,713 

ROP  National . . 

3,162 

1,912 

Classified . 

57,652 

52,157 

GRAND  TOTAL.. 

.  92,370 

84,782 

YEAR  TO  DATE.. 

.  777,501 

704,631 

*  Indicates  newspapers  reporting  figures  in  lines. 


Washington  Post 
launches  used^car 
audiotex  service 

THE  WASHINGTON  POST  last 
month  launched  Autoplus,  a  new  au- 
diotex  service  for  used  car  buyers. 

The  service  allows  users  to  search 
through  the  newspaper’s  used  car  classi¬ 
fieds  over  the  phone,  with  an  option  to 
have  the  information  faxed.  The  service 
will  be  offered  in  Spanish,  beginning 
January  1995. 

Landon  opens 
Orlando  office 

NEWSPAPER  REPRESENTATIVE 
firm  Landon  Associates  Inc.  has  open¬ 
ed  an  Orlando  field  office  and  appoint¬ 
ed  Teri  Holt  as  sales  manager  for  the  of¬ 
fice.  Holt  most  recently  was  regional 
sales  manager  for  Ameritech  Publishing 
Inc.,  and  also  has  served  as  associate 
publisher/sales  and  marketing  director 
for  the  Orlando  Business  Journal. 

Teens  respond 
to  survey  by 
USA  Weekend 

A  USA  WEEKEND  survey  about 
teenage  drinking  that  garnered  the  par¬ 
ticipation  of  93,000  teens  nationwide 
has  revealed  some  startling  results.  Ac¬ 


cording  to  the  report,  47%  of  those  re¬ 
sponding  regard  teen  drinking  as  a  big¬ 
ger  problem  than  school  violence. 

Based  on  the  survey  results,  USA 
Weekend’s  Partners  in  Education  pro¬ 
gram  created  a  teacher’s  guide,  which 
includes  activities  designed  to  involve 
students  in  the  survey  and  its  results. 
The  teacher’s  guide  was  mailed  to  412 
of  USA  Weekend’s  carrying  newspapers. 

Three  newspapers  also  sponsored 
panels  that  gathered  to  discuss  the  sub¬ 
ject  of  teen  drinking  and  the  USA 
Weekend  survey. 

The  forums  were  sponsored  by  the 
Champaign-Urbana  (111.)  News- 
Gazette;  the  Battle  Creek  (Mich.)  En¬ 
quirer;  the  Lansing  (Mich.)  State  Jour¬ 
nal,  and  radio  station  WKAR. 

Brierley  invests 
in  New  Zealand 
newspaper  group 

BRIERLEY  INVESTMENTS  OF  New 
Zealand  this  month  acquired  26.5%  of 
Wilson  &  Horton,  which  publishes  the 
country’s  largest  circulation  newspaper, 
reports  the  Financial  Times. 

Aside  from  the  245,000-circulation 
Auckland  Neiv  Zealand  Herald,  W&H 
operates  weekly  papers,  magazines  and 
a  printing  business. 

Glaxo  funds 
UNC  professorship 

GLAXO  INC.,  A  worldwide  cancer  and 
metabolic  disease  research  center,  has 
pledged  $333,000  to  the  University  of 
North  Carolina  to  endow  the  Glaxo 
Distinguished  Professorship  and  Pro¬ 
gram  in  Medical  Journalism. 

With  Glaxo’s  support,  the  school  be¬ 
gan  offering  a  medical  journalism 
course  in  1991. 

Quebecor  lifts  net 

QUEBECOR  PRINTING  INC.,  whose 
four  dailies  include  Le  Journal  de  Mon¬ 
treal,  reported  third-quarter  earnings 
increased  7.7%  to  (U.S.)  $22.4  million. 

Compared  with  third-quarter  1993, 
quarterly  revenues  surged  26.1%  to 
$580.2  million,  and  operating  profits 
advanced  20.5%  to  $48.7  million. 

The  Montreal-based  company  attrib¬ 
uted  the  earnings  increase  to  newly  ac¬ 
quired  plants,  especially  in  its  book 
group.  The  acquisitions  include  Areata 


Corp.,  a  majority  interest  in  Print 
Northwest/Six  Sigma  and  the  assets  of 
Dartmouth  Free  Press,  as  well  as  CD- 
ROM  mastering  and  replication  for 
leading  software  companies. 

For  the  first  nine  months  of  the  year, 
Quebecor  reported  revenues  rose  18.5% 
to  $1.5  billion,  and  net  income  rose 
11.6%  to  $60.1  million. 

Journalist  Koch 

ALMOST  FIVE  YEARS  after  he  was 
voted  out  of  office,  former  New  York 
City  mayor  Ed  Koch  has  defected  to 
the  ranks  of  the  media  he  used  to  regu¬ 
larly  scold. 

Besides  hosting  a  daily  talk  radio  pro¬ 
gram,  Koch  is  keeping  busy  by  writing  a 
political  column  for  the  Neu>  York  Post, 
as  well  as  restaurant  and  movie  reviews 
for  other  publications,  and  a  book. 

“I’ve  never  missed  a  deadline,  and  1 
spring  out  of  bed  the  same  way  I  did 
when  I  was  mayor,”  Koch  told  a  recent 
gathering  for  the  Columbia  Journalism 
Review. 

Never  one  to  shy  away  from  a  good 
confrontation,  Koch  recalled  that  while 
he  was  in  office,  “I  had  a  lot  of  fights 
with  individual  reporters  ....  The  dif¬ 
ference  between  me,  as  opposed  to 
many  other  politicians,  was  that  I  al¬ 
ways  fought  back.  1  fought  back  at  press 
conferences,  I  fought  back  in  columns 
that  1  wrote  as  mayor,  and  I  fight  hack 
now.” 

Koch,  who  used  to  hold  as  many  as 
six  or  seven  press  conferences  a  day, 
shared  his  strategy  for  dealing  with  the 
City  Hall  press  corps. 

“There  are  about  thirty  people  — 
maybe  more  —  assigned  to  City  Hall, 
who  must  have  a  story  every  day.  If  you 
don’t  facilitate  that,  help  them,  they 
will  find  their  own  ....  Therefore,  you 
can  influence  the  nature  of  the  stories 
by  making  it  easy  for  them.” 

In  a  wide-ranging  discussion  with 
Jane  Pauley  of  NBC  News,  Koch  offered 
his  view  of  current  topics  in  the  news. 

On  H.  Ross  Perot:  “1  think  Perot 
comes  over  like  a  schmuck  ...  a  fool.  If 
he  didn’t  have  a  dollar,  you  wouldn’t 
think  he  had  a  brain.” 

On  the  media,  particularly  those 
members  that  covered  his  administra¬ 
tion:  “While  there  are  some  miserable 
people  who  are  part  of  the  press,”  on 
the  whole,  said  the  former  mayor,  “the 
press  does  a  very  good  job.” 

Koch  said  that  the  New  York  Times 
editorial  board  is  the  “most  important 
voice  in  the  media  today.” 

—  Dorothy  Giobbe 

35 


Editor6?Publisher  •  November  19,  1994 
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DataTimes  revamps 
its  on-line  service 

With  a  new  look,  new  capabilities  and 
new  pricing,  on4ine  information  service 
targets  broad  base  of  business  subscribers 


by  Jim  Rosenberg 

“IMAGINE  A  PROFESSIONAL  busi¬ 
ness  information  service  that  requires 
no  training,”  said  Allen  Paschal  at  an 
October  preview  of  an  entirely  re¬ 
vamped  DataTimes,  slated  to  launch 
in  January. 

The  thrust  of  the  new  DataTimes  is 
the  decision  that  the  service  is  no 
longer  just  for  big  corporations  and  in¬ 
formation  specialists. 

In  its  new  form,  the  on-line  news 
and  information  service  seeks  to  de¬ 
mocratize  information  access  —  mak¬ 
ing  it  available  to  more  organizations 
and  more  persons  within  organizations 
by  offering  easy  access  and  searching 
and  use  fees  based  on  results. 

DataTimes  expects  that  the  same 
approach  it  is  using  to  broaden  its  mar¬ 
keting  to  smaller  businesses  also  will 
promote  its  use  by  more  people  within 
organizations.  It  is  betting  on  gteater 
total  revenue,  for  itself  and  its  informa¬ 
tion  providers  —  from  more  customers 
doing  more  searches  more  easily  and 
more  fruitfully  at  lower  per-search 
costs. 

Paschal,  the  company’s  co-founder 
and  president,  conceded  that  in  the 
short  term  “it  hurts  DataTimes  to  go  to 
this  pricing  method,”  but  that  eventu¬ 
ally  the  service  expects  to  swell  its  mar¬ 
ket  share.  He  was  quick  to  add,  howev¬ 
er,  that  “the  majority  of  the  pricing  hit 
comes  to  DataTimes,  not  the  [informa¬ 
tion  provider].” 

On  the  other  side  of  the  equation,  a 
subscribing  organization  might  see  the 
service’s  new  structure  as  reason  to  put 
DataTimes  on  almost  every  desktop. 

But  although  business  development 
staffer  Cliff  Pierce  acknowledged  that 
DataTimes  customers  may  still  expect 
the  lower  costs  to  offset  increased  use. 


DataTimes  co~ founder  and  president 
Allen  Paschal 


he  said  ready  availability  and  ease  of 
use  may  improve  productivity  by 
speeding  less  sophisticated  researching 
—  moving  the  task  from  corporate  in¬ 
formation  specialists  to  those  who 
need  the  information. 

Larger  projects,  especially  those  uti¬ 
lizing  multiple  services,  will  still  be 
conducted  by  professional  on-line  re¬ 
searchers,  whose  skills  help  hold  down 
connection-time  costs.  Many  such 
staffers.  Pierce  said,  would  happily  off¬ 
load  search  chores  that  others  can 
handle. 

New  data  center 
for  new  service 

Paschal  outlined  the  coming  changes 
in  New  York  City  on  the  same  day  Reed 


Elsevier  PLC  agreed  to  pay  $1.5  billion 
for  Mead  Data  Central,  operator  of 
Nexis,  a  major  DataTimes  competitor. 

What  will  happen  to  Nexis  under  the 
huge  Anglo-Dutch  publisher  remains  to 
be  seen. 

What  is  already  under  way  at  Data¬ 
Times  took  place  as  its  principal  owner, 
Oklahoma  Publishing  Co.  (OPUBCO), 
reacquired  the  15%  stake  in  the  compa¬ 
ny  that  was  picked  up  for  undisclosed 
terms  by  Dow  Jones  &.  Co.  five  years 
ago,  not  long  before  DataTimes  and 
Dow  Jones  merged  their  on-line  data¬ 
bases  and  began  sharing  some  market¬ 
ing  and  support  services. 

Brothers  Allen  and  John  Paschal  are 
the  only  owners  of  DataTimes,  other 
than  OPUBCO.  Founded  in  1980, 
DataTimes  also  has  owned  a  service  bu¬ 
reau  electronic  library  for  newspapers 
and  operates  various  corporate  news 
and  research  services. 

The  service  long  ago  moved  beyond 
the  original  arrangement  by  which  a 
newspaper  would  submit  its  text  for 
storage,  DataTimes  would  provide  ac¬ 
cess  as  the  paper’s  remote  electronic  li¬ 
brary,  and  the  two  parties  then  would 
share  the  proceeds  from  third  parties’ 
paid  searches  of  the  database. 

Still,  while  newspapers  have  installed 
their  own  in-house  electronic  morgues, 
in  the  “large  majority”  of  cases,  said 
Pierce,  DataTimes  content  providers 
use  the  service  to  search  one  another’s 
material. 

In  1989,  when  Dow  Jones  acquired  its 
stake  in  DataTimes,  OPUBCO  owned 
the  third  largest  block  of  Dow  Jones 
stock  —  a  position  of  less  than  5%  that 
it  achieved  upon  exchanging  its  shares 
in  Telerate  Inc.  for  shares  in  Dow  Jones. 
By  January  1990,  Dow  Jones  wound  up 
owning  Telerate  outright;  OPUBCO 
eventually  sold  all  its  Dow  Jones  stock. 

Under  the  old  arrangement,  sub¬ 
scribers  to  either  service  could  search  a 
single  database  for  information  from 
640  sources  worldwide;  470  were  avail¬ 
able  for  simultaneous  access.  Prior  to 
1990,  subscribers  to  one  service  could 
separately  search  material  on  the  other 
only  through  a  gateway. 

Though  now  separated,  DataTimes 
and  Dow  Jones  News/Retrieval  are  not 
divorced.  According  to  DataTimes, 
“Dow  Jones  will  continue  to  be  a  distri¬ 
bution  partner.” 

While  merged,  the  two  operations’ 
“shared  platform”  was  the  data  center 
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in  South  Brunswick,  N.J.,  that  Dow 
Jones  retains.  DataTimes  has  been 
building  its  own  new  computer  center 
in  Oklahoma  City. 

The  new  data  center  will  run  on  Sun 
Microsystems  hardware,  using  Oracle 
database  management  software,  partic¬ 
ularly  for  financial  information,  with 
Personal  Librarian  Software  as  the 
search  engine,  according  to  John 
Paschal.  Transmissions,  he  said,  will  up¬ 
grade  from  9,600  to  14,400  baud;  com¬ 
munications  software  will  be  embedded 
in  the  service. 

In  addition  to  its  new  EyeQ  Windows 
graphical  user  interface,  DataTimes  will 
retain  its  text  user  interface  in  a  stream¬ 
lined  version  of  fewer,  more  control¬ 
lable  menus.  The  company  said  it  also 
will  add  a  Macintosh  interface  at  an 
unspecified  date. 

For  all  the  changes,  the  objective  of 
the  relaunched  DataTimes  remains  the 
same  as  that  of  its  earlier  partnership 
with  Dow  Jones. 

In  announcing  its  shared  platform 
and  lower  on-line  time  fees  in  mid- 
1990,  DataTimes  said  it  hoped  easier 
searching  of  a  larger  database  at  lower 
cost  would  increase  the  number  of  users 
and  boost  revenues  for  content  contrib¬ 
utors. 

Desktop  design,  price 

The  almost  self-evident  operation  of 
the  new  DataTimes  was  facilitated  by 
adoption  of  a  Windows-based  graphical 
user  interface  and  seamless  global 
searches  across  various  libraries  and  ser¬ 
vices,  using  natural- language  queries. 

The  other  major  change  is  the  new 
pricing  structure,  which  eliminates 
charges  for  connections  (though  not  a 
third-party’s  telecommunications 
charges),  for  conducting  searches  and 
for  browsing  search  results  or  listings  of 
Executive  Reports.  Monthly  subscrip¬ 
tions  start  at  $39.  Each  full-text  docu¬ 
ment  costs  $3  to  display,  download  or 
print.  For  high-volume  users,  a  flat 
$500  monthly  charge  covers  all  re¬ 
trieval. 

For  the  few  financial  information 
sources  not  included  in  the  package 
pricing,  owing  to  contractual  restric¬ 
tions,  DataTimes  alerts  users  with  on¬ 
screen  “price  tags”  showing  additional 
charges  prior  to  displaying  informa¬ 
tion. 

Allen  Paschal  likened  the  new  Data¬ 
Times  to  a  mall,  where  the  shoppers 
enter  at  no  charge,  check  the  offerings 
of  any,  many  or  all  providers  at  no 
charge,  then  pay  only  when  they  “re¬ 
trieve  something  of  value  from  our  sys¬ 


tem. 

The  service  also  will  allow  users  to 
check  current  charges  before  their  bills 
arrive  and  to  examine  their  accounts’ 
service  use  and  billing  history. 

To  reshape  the  service  according  to 
users’  need  and  wishes.  Paschal  said  his 
company  drew  on  research,  in  four  ma¬ 
jor  U.S.  markets  and  a  large  telephone 
survey. 

According  to  Paschal,  DataTimes  is 
combining  its  depth  and  breadth  of 
sources  with  easy  searching,  to  target 
“the  millions  of  businesses  who  have 
not  yet  joined  the  information  revolu¬ 
tion.” 

The  relaunched  service  will  initially 
target  the  broadcast  and  print  media, 
advertising  and  public  relations,  and 
corporate  sectors.  It  will  later  expand 
to  the  general  business  community. 

For  the  technology  to  support  the 
service,  DataTimes  said  it  spent  almost 
a  year  in  “intensive,  secret  develop¬ 


ment”  work  with  Houston-based  In- 
source  Technology  Corp.,  the  technol¬ 
ogy  re-engineer  and  software  firm  set 
up  by  Rod  Canion,  founder  and  former 
CEO  of  Compaq  Computer.  Insource 
developed  DataTimes’  new  network  in¬ 
frastructure. 

For  seamless  searching  through 
more  than  5,200  worldwide  sources  of 
news,  research  and  other  business  in¬ 
formation,  the  new  service  will  accept 
natural-language  and  Boolean  queries, 
has  built-in  search  tools  that  include 
relevance  ranking  (appropriateness  to 
a  search  request),  allows  setup  of  auto¬ 
matic  personalized  information  track¬ 
ing  (for  on-line  or  fax  delivery)  and 
supplies  on-demand  print  reports. 

Another  feature  of  the  new  service 
is  an  on-line,  interactive  connection  to 
DataTimes’  customer  service.  Users 
will  be  able  to  reach  customer  service 
from  their  keyboards  instead  of  a  tele¬ 
phone  while  a  search  is  in  progress. 

In  addition  to  on-line  access  to  pe¬ 
riodicals  (including  the  full  text  of  al¬ 
most  120  U.S.,  eight  Canadian  and 
about  a  dozen  other  foreign  news¬ 
papers),  broadcast  transcripts  and  gov¬ 
ernment  and  financial  databases. 


DataTimes  maintains  gateways  and 
easier  links  with  other  electronic  infor¬ 
mation  providers,  including  FT  Profile, 
Reuters  Textline,  InfoMart  Dialog  and 
ComLine. 

Features  within  DataTimes’  Business 
Analyst  open  up  information,  on  thou¬ 
sands  of  companies  and  industries, 
from  the  Securities  and  Exchange 
Commission,  TRW,  Standard  &  Poor’s, 
Disclosure  Inc.  and  Investext. 

The  information  is  available 
through  any  or  all  of  six  reports  (pro¬ 
files,  stocks,  analyses,  credit  sum¬ 
maries,  and  annual  and  quarterly  re¬ 
ports)  and  can  be  processed  with  six 
analysis  tools,  including  market-related 
data  from  l.D.D.  Information  Services, 
corporate  and  industrial  financial  and 
statistical  information  for  comparison 
purposes  from  Media  General  Finan¬ 
cial  Services,  company  and  industry  re¬ 
ports,  an  automatically  updated  portfo¬ 
lio  manager,  and  data  on  10  million 


private  and  public  companies  from 
American  Business  Information  and 
Dun  &.  Bradstreet. 

Users  can  create  their  own  cus¬ 
tomized  reports  by  extracting  specified 
financial  information  and  passing  the 
data  into  spreadsheets. 

New  print  products 

Working  with  Avenue  Technologies, 
a  San  Francisco-based  provider  of  cus¬ 
tomized  business  reports,  DataTimes  of¬ 
fers  two  new,  separately  prepared  and 
sold  products  for  subscribers. 

Starting  at  $25,  Executive  Reports 
and  Industry  Scorecards  are  on-de¬ 
mand,  lO-to-12-page  executive  briefings 
ordered  on  line  and  delivered  by  fax, 
overnight  courier  or  regular  mail.  Ac¬ 
cording  to  Paschal,  buyers  eventually 
will  be  able  to  output  briefings  on  their 
own  printers. 

Coverage  of  20,000  publicly  traded 
U.S.  and  foreign  companies  and  7,000 
privately  held  U.S.  companies  in  the 
Reports  will  include  recent  news  head¬ 
lines,  financial  results,  and  performance 
trends  measured  against  industry  aggre- 

(See  DataTimes  on  page  45) 
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Whitewater 

Continued  from  page  1 7 

accusers,  former  judge  David  Hale  and  former  development 
partner  James  McDougal,  was  considerably  more  in  doubt. 

Sabato  and  Lichter  noted  that,  “even  a  split  decision  on 
[the  credibility  of)  these  two  central  Whitewater  figures 
seems  to  put  them  well  behind  Jones  and  the  troopers  on  a 
credibility  scale. 

Yet,  at  the  time  the  troopers’  and  Paula  Jones’  allegations 
were  made  public,  the  press  bent  over  backward  to  argue 
that  these  accusers  were  not  credible.” 

•  “The  conservative  taint”:  Sabato  and  Lichter  found  that 
the  involvement  of  right-wing  partisans,  who  helped  bring 
the  charges  forward,  turned  off  many  journalists.  However, 
Sabato  and  Lichter  also  found  that  reporters  received  and 
followed  up  on  a  number  of  tips  regarding  Whitewater  from 
Citizens  United  and  other  Clinton  adversaries. 

•  “Troopergate  lacked  ‘legs’”:  Two  factors  contributed  to 
this,  the  researchers  explained.  One  was  the  fact  that  the 
troopers’  claims  seemed  to  be  simply  a  piling  on  of  repeated 
allegations,  and  the  other  was  the  discovery  that  most  Re¬ 
publicans  “shied  away  from  making  either  sex  scandal  a  par¬ 
tisan  football.” 

•  “The  CNN  signal”:  A  few  months  before  filing  her  law¬ 
suit,  Paula  Jones  held  a  press  conference  to  make  her  allega¬ 
tions  public. 

CNN  did  not  carry  the  press  conference  which  Sabato 
and  Lichter  believe  “may  have  assisted  reporters  and  edi¬ 
tors  in  ignoring  Jones’  allegations  until  the  filing  of  her 
lawsuit.” 

CNN  did  air  interviews  with  the  two  troopers,  which  may 
have  prompted  both  the  national  media  and  the  White 
House  to  take  them  more  seriously. 

•  “Paula  V.  Anita:  Class  bias  in  the  press”:  The  difference 
between  the  treatment  of  Anita  Hill  and  Paula  Jones  ap¬ 
peared  to  stem  from  journalistic  elitism,  notably  in  the  char¬ 
acterizations  of  Jones  —  described  by  one  bureau  chief  as  a 
woman  “from  a  trailer  park  with  big  hair.” 

The  study  noted,  however,  that  a  crucial  difference  also 
was  the  fact  that  Hill’s  allegations  were  made  during  a  Sen¬ 
ate  hearing  and  Jones’  statements  came  at  a  press  confer¬ 
ence  during  a  conservative  political  convention. 

Besides  offering  a  simple  explanation  for  the  disparity  in 
media  coverage,  Sabato  and  Licbter  also  proposed  some 
remedies. 

“A  preliminary  and  necessary  step,”  they  wrote,  “is  for 
the  national  press  corps  to  recognize  that  stories  about  a 
presidential  candidate’s  sexual  transgressions  can  no  longer 
be  hidden  from  public  view  by  a  small  number  of  media 
elites  .... 

“First,  journalism  needs  to  come  to  better  terms  with 
character  issues,  and  serious  news  organizations  need  to  do 
so  with  standards  that  are  thoughtful  and  mature,”  Sabato 
and  Lichter  suggested. 

“Second,  it  is  particularly  important  for  the  mainstream 
media  to  confront  these  issues  so  that  the  stories  are  not  de¬ 
fined  only  by  tabloids,  the  ideological  press  or  radio  talk 
shows,”  they  added. 

In  addition,  the  authors  said  that  even  though  many  jour¬ 
nalists  believe  a  candidate  should  be  judged  solely  on  the 
basis  of  his  policies  and  accomplishments,  it  is  the  electorate 
who  should  do  the  judging. 

In  the  future,  Sabato  and  Lichter  suggested,  news  organi¬ 
zations  should  examine  the  following  factors  when  deter¬ 
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U.S.  Media  Stock  Values 

( Weekly  Clos  ing  Quotes ) 

Stock  11/16/94  11/9/941 

1/16/93 

A.H.  BeloCorp.  (NY) 

54.625 

53.625 

45.50 

American  Publishing 

12.625 

13.00 

Capital  Cities/ABC  Inc.  (NY)  ** 

83.25 

82.25 

63.6625 

Central  Newspapers  Inc.  (NY) 

27.50 

27.50 

24.875 

Dow  Jones  &.  Co.  Inc.  (NY) 

30.00 

29.25 

35.875 

Enquirer/Star  Group  (NY) 

15.375 

15.875 

18.50 

Gannett  Co.  Inc.  (NY) 

48.75 

47.25 

52.125 

Harte-Hanks  Comm.  (NY)  * 

19.25 

19.00 

16.125 

Knight-Ridder  Inc.  (NY) 

49.50 

50.50 

55.125 

Lee  Enterprises  Inc.  (NY) 

33.75 

32.00 

31.625 

McClatchy  Newspapers  Inc.  (NY) 

22.875 

22.875 

22.375 

Media  General  Inc.  (AM) 

27.75 

27.875 

28.625 

Multimedia  Inc.  (NDQ) 

29.125 

29.125 

37.00 

New  York  Times  Co.  (AM) 

24.125 

24.125 

24.75 

1  Park  Communications  Inc.  (NDQ)  27.875 

27.75 

20.50 

Pulitzer  Publishing  Co.  (NY) 

37.625 

36.25 

33.625 

E.W.  Scripps  Co.  (NY) 

29.50 

29.125 

28.375 

Times  Mirror  Co.  (NY) 

31.75 

31.625 

32.75 

Tribune  Co.  (NY) 

52.00 

51.125 

55.625 

Washington  Post  Co.  (NY) 

247.00 

246.25 

238.50 

**  10  for  1  stock  split  as  of  6/3/94 

1  #  Initial  public  offering  as  of  1 1/3/93  at  $16.50 

1  ##  Initial  public  offering  as  of  5/5/94  at  $13 
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1  Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  11/16/94 

11/9/94  11/16/93 

Hollinger  Inc.  (a) 

12.875 

13.00 

13.625 

C^uebecor  Inc.  Class  A  (a) 

16.50 

16.375 

19.125 

Reuters  (c)  (d) 

45.625 

46.125 

36.375 

Southam  Inc.  (a) 

14.75 

14.625 

18.25 

Thomson  Corp.  (a) 

16.125 

16.125 

16.50 

Toronto  Sun  Publishing  Corp.  (a) 

14.00 

13.75 

12.25 

TorStar  Corp.  (a) 

22.625 

22.75 

24.375 

Pearson  Ltd.  (b) 

6.15 

6.17 

5.79 

News  Corp.  Ltd.  (c) 

46.75 

49.25 

55.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  April  8, 1994 

1  Prepared  for  E^P  by  Wertheim  Schroder  &  Co.  Inc. 

mining  the  shape  of  their  coverage:  whether  the  timing  of 
the  charge  is  a  contributing  factor,  whether  the  coverage  is 
commensurate  with  the  transgression,  and  whether  sex  is 
not  the  entire  story. 

“By  considering  these  factors  separately  and  together, 
news  organizations  might  be  able  to  resolve  some  of  their 
anxieties  about  stories  of  a  personal  nature,”  they  wrote. 
“One  lesson  is  clear:  The  media  should  avoid  lumping  all 
such  stories  into  one  nonreportable  category.” 

The  researchers  agreed  that  these  topics  are  difficult  and 
unpleasant  to  tackle,  but  “The  early  manifestations  of  the 
personal  life  issues  now  plaguing  Bill  Clinton’s  presidency 
should  have  been  more  fully,  carefully  and  thoughtfully  ex¬ 
plored  during  the  1992  presidential  campaign. 

“That  they  were  not  is  a  major  failure  of  electoral  jour¬ 
nalism  for  which  the  country  is  still  paying.” 
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N.Y.  Daily  News 
leaving  landmark 
News  Building 

THE  NEW  YORK  Daily  News  is  leav¬ 
ing  the  landmark  News  Building  in 
midtown  Manhattan,  which  has  been 
its  home  since  the  newspaper  built  it 
more  than  half  a  century  ago. 

The  News  is  moving  its  editorial  of¬ 
fices  and  headquarters  from  East  42nd 
Street  across  town  to  West  33rd  Street, 
into  a  16-story  office  structure  that  also 
houses  an  ice-skating  rink. 

The  paper  said  the  new  location’s 
large  size,  14'foot  ceilings  and  high-ca¬ 
pacity  electrical  wattage  are  well  suited 
to  the  demands  of  modern  newspaper 
technology.  The  News  will  occupy 
100,000  square  feet  on  one  floor. 

“It’s  sad  to  leave  the  ancestral  home 
of  the  Daily  News  and  the  great  history 
of  the  building,  but  we  must  look  to  the 
future,’’  said  co-publisher  and  CEO  Fred 
Drasner. 

“We  will  be  the  first  newspaper  of  our 
size  to  be  produced  totally  electronical¬ 
ly,  with  a  complete  digital  photo  library 
and  the  capability  to  receive  advertising 
digitally,”  Drasner  said. 

“The  power  and  infrastructure  de¬ 
mands  of  this  technology  are  much  bet¬ 
ter  served  by  a  building  designed  for 
these  types  of  systems,”  he  said. 

Staffers  will  pack  up  and  move  from 
the  News  Building,  located  close  to 
Grand  Central  Terminal,  to  their  new 
home  near  the  Lincoln  Tunnel  leading 
to  New  Jersey  in  mid-1995. 

“I’m  sad  to  move  out,”  said  Larry  Sut¬ 
ton,  a  News  reporter  for  20  years.  “1 
think  part  of  the  charm  of  the  newspa¬ 
per  is  its  history  and  identity.” 

The  News  Building,  owned  by  Lasalle 
Partners,  was  built  in  1930  by  News 
founder  Joseph  Patterson.  On  the  large, 
streetside  windows  are  the  paper’s 
name.  A  huge,  revolving  globe  in  the 
lobby  is  visible  from  the  entrance. 

The  paper  once  occupied  all  stories 
from  the  basement  to  the  37th  floor. 
Today,  it  uses  only  three  floors.  —  AP 

Boy  Scouts 
recognize  Calif, 
publisher 

MAUREEN  SALTZER  Brotherton, 
vice  president  and  publisher  of  the  Dai¬ 
ly  Press,  Victorville,  Calif.,  has  been 
named  citizen  of  the  year  by  a  Boy 
Scouts  of  America  group  in  the  area. 
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How  to  put  zing  in 
newspaper  writing 

Writing  coach/columnist  Lucille  de  View  offers  advice 
to  feature  editors,  who  also  announce  award  winners 


hy  David  Astor 

NEWSPAPER  WRITERS  SHOULD 
consider  studying  non-newspaper  writ¬ 
ing  to  put  more  “zing”  in  their  work. 

That  was  the  advice  of  Orange 
County  Register  writing  coach  Lucille 
de  View,  who  was  speaking  at  the  re¬ 
cent  American  Association  of  Sunday 
and  Feature  Editors  (AASFE)  conven¬ 
tion  in  Seattle. 

“We  should  identify  writers  in  all 
fields,  not  just  journalism,”  she  said. 
“In  movies,  they  get  to  the  story  part 
quickly;  that’s  good  for  us  to  emulate. 
The  repetition  of  children’s  books  can 
be  useful.  Poetry  can  stir  creativity.  Es¬ 
says  can  teach  us  to  have  a  theme.” 

De  View,  who  writes  a  column  on 
aging  for  the  Register  and  Knight-Rid- 
der/Tribune  News  Service,  said  a  lot 
of  newspaper  content  needs  some  jazz¬ 
ing  up. 


Lucille  de  View 


“How  many  times  do  you  write  first 
thoughts  in  your  story?”  she  asked.  “By 
the  time  you  turn  it  in,  it’s  warmed 
over.” 

De  View  added  that  newspaper  writ¬ 
ers  should  use  “rich  verbs  and  descrip¬ 
tions,”  a  wider  variety  of  words  and  dif¬ 
fering  sentence  lengths. 

“It  can  be  one  word  on  up,”  she  said. 
“It  doesn’t  have  to  be  a  complete  sen¬ 
tence.” 

And  de  View  noted  that  newspaper 
writers  should  avoid  eliminating  dis¬ 
tinctive  language  from  direct  quotes. 

One  way  to  make  sure  a  piece  has 
enough  life  is  to  see  how  it  sounds 
when  read  out  loud,  said  the  former 
Detroit  News  staffer,  who  has  also 
penned  essays,  poetry,  short  fiction  and 
plays. 

The  award-winning  de  View  spoke  a 
day  after  the  AASFE  announced  the 
top  finishers  in  its  annual  Excellence 
in  Feature  Writing  Competition,  which 
attracted  more  than  1,000  entries. 

Newsday  received  all  four  first-place 
prizes  in  the  over-250,000-circulation 
category,  with  Cal  Fussman  winning 
for  general  feature.  Jack  Sirica  for  short 
feature  and  Linda  Winer  for  both  crit¬ 
icism  and  commentary. 

In  the  100,000-250,000-circulation 
category,  the  winners  were  Ronnie 
Crocker  of  the  Newport  News,  Va., 
Daily  News  for  general  feature,  Dave 
Curtin  of  the  Colorado  Springs 
Gazette  Telegraph  for  short  feature, 
Joanne  Weintraub  of  the  Milwaukee 
Journal  for  criticism  and  Stephen 
Heffner  of  the  Providence  (R.I.)  Jour¬ 
nal-Bulletin  for  commentary. 

The  under-100,000-circulation  win¬ 
ners  were  Cindy  Kranz  of  the  Rockford 
(Ill.)  Register  Star  for  general  feature, 
William  Santiago  of  the  San  Juan 
(P.R.)  Star  for  short  feature,  Tom  Long 
of  the  Santa  Cruz  (Calif.)  County  Sen¬ 


tinel  for  criticism  and  Mitch  Stacy  of 
the  Gainesville  (Fla.)  Sun  for  commen¬ 
tary. 

At  least  two  of  the  winners.  Fuss- 
man  and  Kranz,  wrote  their  articles  in 
the  first  person.  Fussman  traced  the 
life  of  a  91-year-old  Scrabble  player 
and  her  Long  Island,  N.Y.,  community 
while  Kranz  told  of  her  father’s 
Alzheimer’s  disease  and  its  toll  on  her 
family. 

Pete  Hamill  column 
is  offered  by  LATS 

PETE  HAMILL’S  COLUMN,  which 
began  running  in  New  York  Newsday 
earlier  this  year,  is  being  offered  by  the 
Los  Angeles  Times  Syndicate. 

In  the  weekly  LATS  feature,  Hamill 
discusses  topics  such  as  the  life  of  the 
man  who  crashed  a  plane  on  the 
White  House  lawn,  U.S.  policy  toward 
Cuba,  the  gap  between  rich  and  poor 
in  Mexico,  and  the  Irish  Republican 
Army’s  ceasefire. 

Before  coming  to  Newsday,  the 
columnist  worked  for  the  New  York 
Post,  New  York  Daily  News,  Village 
Voice  and  other  publications. 

Hamill  —  who  has  traveled  exten¬ 
sively  around  the  world  —  hac  also 
written  seven  novels,  two  short-story 
collections,  numerous  screenplays  and 
the  best-selling  memoir,  A  Drinking 
Life. 


Pete  Hamill 


40 


Editor6?Publisher  •  November  19,  1994 


Universal  donation 
for  cartoon  festival 


Gingrich  bans  the  Constitution 
after  seeing  Luckovich  cartoon 


UNIVERSAL  PRESS  Syndicate  has 
contributed  $50,000  to  sponsor  the 
1995  Festival  of  Cartoon  Art  at  Ohio 
State  University. 

The  gift  was  made  in  honor  of  the 
25  th  anniversary  of  Universal  and  the 
centennial  of  comics,  both  of  which 
will  be  celebrated  next  year. 

A  number  of  well-known  comic  cre¬ 
ators,  including  several  from  Universal, 
will  speak  at  the  Aug.  25-26  festival. 


by  David  As  tor 


Bill  Clinton  for  personal  transgres¬ 
sions  such  as  his  alleged  extramarital 
affair  with  Gennifer  Flowers,  “1  don’t 
think  too  many  Republicans  said  that 
was  unfair.” 

(Luckovich’s  cartoon  appears  in  the 
table  of  contents,  page  4.) 


observations 
Howard  News  Service. 


Randali  has  won  awards  for  her  writing  every  year  since 
she  started  the  column  in  April  1991  for  the  Monterey 
County  Herald,  including  a  national  First  Place  for 
Commentary  from  the  American  Association  of  Sunday  and 
Feature  Editors. 


Scripps  Howard  News  Service  is  the  most  readable, 
best-edited  supplemental  news  service  available,  offering 
80  stories  daily  from  the  19  Scripps  Howard  newspapers, 
including  Pulitzer  Prize  winners  The  Albuquerque  THbune 
and  The  Commercial  Appeal.  To  sample  Scripps  Howard 
News  Service  and  Sharon  Randall’s  column  for  your  paper, 
please  call  Irwin  Breslauer  at  212-580-8559. 


200  PARK  AVENUE 
NEW  YORK,  NEW  YORK  10166 
A  DIVISION  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 
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Newsletters  are  out 


Sullivan  gets  injunction  in 
lawsuit  against  competitor 

But  Koessler  says  it  can  still  attract  Sunday  comics 
clients.  Meanwhile,  Sullivan  reportedly  drops  prices 


by  David  Astor 

SULLIVAN  GRAPHICS  HAS  secured 
a  preliminary  injunction  against 
Koessler  Graphics,  a  new  competitor 
in  the  Sunday  comics  business. 

But  Koessler’s  president  said  the 
court  order  will  not  have  a  significant 
impact  on  his  company. 

The  injunction  was  issued  by  the 
New  York  Supreme  Court,  Erie  Coun¬ 
ty,  where  both  Koessler  and  Sullivan’s 
American  Color  prepress  division  are 
based. 

American  Color  handles,  among 
other  things,  the  computerized  color¬ 
ing  of  Sunday  comics.  Sullivan,  which 
purchased  GBP  Industries  (Greater 
Buffalo  Press)  from  the  Koessler  family 
in  1989,  prints  Sunday  comics  sections 
for  more  than  300  newspapers. 

Sullivan,  in  a  release  faxed  after  an 
E(S?P  inquiry  about  the  case,  stated 
that  the  injunction  “prohibits  Koessler 
Graphics  and  any  of  its  employees  or 
agents  from  soliciting  business  from  in¬ 
dividuals  or  businesses  that  were  cus¬ 
tomers  of  GBP  Industries  at  the  time 
of  its  sale  to  Sullivan  Graphics  and 
which  have  purchased  any  goods  or 
services  from  Sullivan  Graphics  at  any 
time  during  the  13  months  prior  to 
Sept.  2,  1994.” 

The  Brentwood,  Tenn. -based  Sulli¬ 
van  added  that  the  court  “also  barred 
the  defendants  from  using  and  disclos¬ 
ing,  in  any  manner  or  form,  trade  se¬ 
crets  and  other  proprietary  and  confi¬ 
dential  information  of  Sullivan  Graph¬ 
ics,  including  software.”  It  said  “several 
individuals”  associated  with  Sullivan 
and  GBP  started  Koessler  Graphics. 

Sullivan  declined  to  discuss  the  case 
other  than  through  the  release. 

Koessler  president  William  Koessler 
said  the  preliminary  injunction  “isn’t 
really  a  major  impediment”  to  his  com¬ 
pany  as  it  continues  to  build  a  cus¬ 
tomer  base. 

“I  can  do  business  with  anyone  who 


wants  to  do  business  with  me  as  long 
as  I  don’t  solicit  them,”  he  stated,  not¬ 
ing  that  many  potential  customers 
“know  about  us”  and  will  approach 
Koessler  Graphics  on  their  own. 

Attorney  Gary  Kotaska,  who  is  rep¬ 
resenting  Koessler  Graphics,  added 
that  the  company  can  solicit  business 
from  potential  customers  not  covered 
under  the  preliminary  injunction  and 
can  also  sign  up  former  GBP  customers 
that  didn’t  do  business  with  Sullivan 
during  the  13  months  prior  to  Sept.  2. 

Kotaska,  of  the  Phillips  Lytle  Hitch¬ 
cock  Blaine  &  Huber  law  firm  in  Buf¬ 
falo,  further  stated  that  Koessler  can 
still  do  general  advertising  and  proba¬ 
bly  appear  at  trade  shows. 

Responding  to  another  aspect  of 
Sullivan’s  suit,  Koessler  denied  that  his 
company  stole  any  American  Color 
software  and  said  his  firm  is  technolog¬ 
ically  advanced  enough  to  have  no 
need  to  do  so. 

Koessler  said  he  wishes  Sullivan 
hadn’t  taken  legal  action,  but  added 
that  the  case  might  hurt  Sullivan  more 
than  his  own  company.  He  noted  that 
the  suit  could  force  customers  to  testify 
unwillingly,  create  the  perception  that 
a  big  company  is  trying  to  drive  a 
smaller  one  out  of  business  through 
the  courts  rather  than  fair  competi¬ 
tion,  and  cost  Sullivan  more  in  attor¬ 
ney  fees  than  Koessler  Graphics  would 
be  required  to  pay. 

Speaking  of  money,  several  sources 
indicated  that  American  Color  drop¬ 
ped  its  rates  significantly  in  reaction  to 
the  Koessler  Graphics  presence. 

Koessler  got  off  to  a  running  start 
this  summer  when  it  hired  American 
Color  syndicate  coordinator  Tim 
Rosenthal  to  become  its  production 
manager  (E&P,  Aug.  13,  p.  34).  Rosen¬ 
thal  worked  closely  with  syndicates 
and  cartoonists  during  many  of  his  18 
years  at  American  Color,  which  is  ob¬ 
viously  worried  about  the  contacts  and 
expertise  he  now  brings  to  Koessler. 


THE  FIRST  ISSUE  of  the  redesigned 
Caniffites  has  been  published. 

Now  known  as  Caniffites  Journal, 
the  publication  still  focuses  on  the 
work  of  “Terry  and  the  Pirates”/“Steve 
Canyon”  creator  Milton  Caniff. 

The  Carl  Horak-edited  newsletter 
was  in  danger  of  folding  before  pub¬ 
lishing  duties  were  assumed  by  Andy 
Feighery  and  Spec  Productions,  P.O. 
Box  632,  Manitou  Springs,  Colo. 
80829  (E&P,  July  30,  p.  32). 

Another  newsletter,  Sobran’s,  has 
been  started  by  columnist  Joseph  So- 
bran  of  Universal  Press  Syndicate. 

The  monthly  —  which  includes 
columns,  essays  and  more  —  is  avail¬ 
able  from  Griffin  Communications, 
713  Park  St.,  S.E.,  Vienna,  Va.  22180. 

Also  making  its  debut  is  the  Encour¬ 
aging  Rejection  newsletter,  which  in¬ 
cludes  advice  for  cartoonists  trying  to 
sell  their  work. 

The  editor  and  publisher  is  Mark 
Heath,  a  magazine  cartoonist,  greeting 
card  artist  and  more.  His  bimonthly  is 
based  at  No  Forehead  Press,  Box  130, 
Kearsage,  N.H.  03847. 


THE  ANNUAL  “PEANUTS  Christ¬ 
mas  Countdown”  package  is  being  of¬ 
fered  by  United  Feature  Syndicate. 

Charles  Schulz’s  30  cartoon  panels 
remind  readers  of  how  many  shopping 
days  they  have  left  until  Dec.  25. 


Nov.  25 
30  shopping 
days  to  Christmas 

The  first  “Peanuts”  panel 


Countdown  comics 


Pear  Santa, 

I’d  like  fo  apply  for  a  job 
as  a  wet-nosed 
reindeer. 


42 


Editor6?Publisher  •  November  19,  1994 


Financial  reports 

Continued  from  page  15 

changes  in  both  years,  net  income  rose  63.9%  to  $23.7  mil¬ 
lion,  or  $1.83  a  share. 

For  the  first  nine  months  of  the  year,  full-run  ad  linage  in¬ 
creased  2.9%  at  the  Post'Dispatch,  less  than  1%  at  the  Arz- 
zona  Daily  Star  in  Tucson,  and  35%  at  the  Daily  Southtown 
in  suburban  Chicago.  All  three  papers  showed  double-digit 
classified  gains  for  the  period. 

Chairman  and  CEO  Michael  Pulitzer  anticipated  revenue 
gains  would  continue  through  the  fourth  quarter. 

E.W.  SCRIPPS  CO. 

E  W.  Scripps  Co.  reported  third-quarter  net  income  soared 
87%  to  $26.4  million,  or  35^  a  share,  from  $14.1  million,  or 
19y  a  share,  a  year  earlier. 

Quarterly  operating  profit  surged  55%  to  $53.8  million,  as 
revenues  rose  1.3%  to  $296  million. 

“The  flow  of  advertising  dollars  into  our  newspapers  and 
television  stations  has  exceeded  even  our  most  optimistic 
projections,”  chairman  and  CEO  Lawrence  A.  Leser  said, 
crediting  strong  local  economies  across  the  nation. 

Newspapers,  including  the  Rocky  Mountain  News  in  Den¬ 
ver  and  18  other  dailies,  nearly  doubled  operating  profit  to 
$28.6  million,  as  quarterly  revenue  increased  to  $147.1  mil¬ 
lion,  from  $137.4  million.  Ad  revenues  advanced  12%  to  $106 
million,  including  local  retail  up  7.8%,  classified  up  15%,  na¬ 
tional  up  29%  and  preprints  up  13%.  Circulation  revenue  in¬ 
creased  5.1%  to  $28.9  million. 

Broadcasting  operations,  lifted  by  higher  demand  for  ad¬ 
vertising  and  sharply  higher  political  ad  revenues,  raised  prof¬ 
its  63%  to  $20.5  million,  as  revenues  rose  slightly  to  $68.2 
million. 

Cable  TV  operations  raised  revenues  2.1%  to  $63.9  million 
and  earnings  to  $10.5  million,  from  $9.7  million. 

Entertainment  operations,  including  the  United  Media 
syndicate  and  TV  production  units,  reported  a  $1.3  million 
operating  loss  on  revenue  of  $16.7  million. 

Quarterly  employee  costs  declined  by  $3  million  to  $53.6 
million,  as  newsprint  costs  increased  10%  to  $23.6  million. 
Higher  prices  raised  expenses  by  one-third,  while  7%  more 
consumption  caused  the  bulk  of  the  increase. 

After  nine  months,  Scripps  reported  net  income  rose  to 
$99  million,  or  $1.32  a  share,  from  $68.8  million,  or  92^  a 
share,  a  year  earlier.  Meanwhile,  revenues  advanced  to  $889.3 
million,  from  $882.8  million,  and  operating  income  advanced 
to  $169.2  million,  from  $135  million  a  year  before. 

Nine-month  ROP  ad  linage  increased  4.7%,  including  na¬ 
tional  up  11.2%,  classified  up  6.2%  and  local  up  2.1%. 

A  merger  with  its  Scripps  Howard  Broadcasting  subsidiary 
in  September  raised  the  number  of  Scripps  shares  outstand¬ 
ing  by  5  million  to  79.8  million. 

TIMES  MIRROR  CO. 

Times  Mirror  Co.,  including  its  flagship  Los  Angeles  Times, 
reported  third-quarter  net  income  dropped  to  $52.3  million, 
or  41^  a  share,  from  $77.7  million,  or  60^  a  share,  in  third- 
quarter  1993. 

Excluding  quarterly  gains  in  both  years,  net  quarterly  in¬ 
come  increased  to  380  a  share  from  230  the  year  before,  the 
company  said. 

Quarterly  revenues  rose  6.4%  to  $858  million,  and  operat¬ 
ing  profit  rose  51%  to  $88.5  million,  from  year-earlier  figures, 
as  the  company  posted  strong  earnings  gains  in  professional 
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publishing  higher  newspaper  profits. 

Quarterly  newspaper  revenues  increased  4.9%  to  $493.2 
million,  including  ad  revenues  up  7.6%  to  $372.2  million.  Op¬ 
erating  profit  rose  140.4%  to  $33  million. 

Professional  information  operations  produced  record  quar¬ 
terly  results,  with  revenues  9.1%  higher  to  $288.5  million  and 
operating  profit  up  19.8%  to  $68.4  million. 

Consumer  multimedia  operations  produced  6.7%  higher 
revenues,  to  $77.2  million,  and  42%  higher  profit,  to  $3.4  mil¬ 
lion. 

Times  Mirror  in  June  announced  definitive  agreements  to 
sell  its  cable  television  operations  to  a  unit  of  Cox  Enterpris¬ 
es  Inc.,  a  deal  expected  to  close  in  early  1995.  The  company 
also  reclassified  its  business  segments. 

For  the  nine-month  period.  Times  Mirror  reported  net  in¬ 
come  slipped  to  $120.4  million,  or  930  a  share,  from  $155.4 
million,  or  $1.21  a  share,  a  year  earlier,  as  operating  profit  in¬ 
creased  14%  to  $186.8  million  and  revenues  rose  2.3%  to  $2.4 
billion. 

TRIBUNE  CO. 

Tribune  Co.,  owner  of  the  Chicago  Tribune  and  five  other 
dailies,  reported  third-quarter  net  income  surged  24%  to 
$47.8  million,  or  640  a  share,  compared  with  year-earlier  fig¬ 
ures. 

Quarterly  revenues  gained  5%  to  $513.3  million,  and  oper¬ 
ating  profit  declined  8%  to  $71.9  million. 

Profit  gains  from  newspapers  and  newsprint  manufacturing 
offset  declines  from  the  baseball  strike  and  losses  at  the  book 
and  multimedia  publisher  Compton’s. 

Quarterly  publishing  profits  —  including  newspapers  and 
other  —  gained  5%  to  $55  million,  as  revenues  advanced 
14%  to  $335  million.  Compton’s  chalked  up  nearly  $11  mil¬ 
lion  in  operating  losses  as  a  result  of  product  returns  and  in¬ 
ventory  write-offs. 

Newspaper  ad  revenues  expanded  11%,  including  retail  up 
7%,  general  up  16%,  and  classified  up  13%.  Excluding  other 
media,  newspapers  posted  16%  higher  operating  profit  and 
8%  higher  revenue. 

In  broadcasting  and  entertainment  —  including  the 
Chicago  Cubs,  which  lost  money  as  a  result  of  the  strike  — 
operating  profit  plunged  26%  to  $23.7  million,  with  the  help 
of  start-up  losses  and  lower  broadcast  revenue.  All  told,  the 
baseball  strike  reduced  quarterly  earnings  80  a  share.  The 
segment’s  quarterly  revenues  dipped  8%  to  $180  million. 

Higher  demand  for  newsprint  reversed  fortunes  stemming 
from  its  stake  in  the  newsprint  manufacturer  Quno,  from  a 
net  loss  of  $3.9  million  in  third-quarter  1993  to  a  net  gain  of 
$5.8  million  a  year  later. 

For  the  first  nine  months  of  the  year.  Tribune  Co.  revenues 
grew  9%  to  nearly  $1.6  billion,  and  operating  profit  advanced 
14%  to  $279.3  million.  Net  income  surged  36%  to  $159  mil¬ 
lion. 

Full-run  newspaper  ad  volume  increased  5.8%  over  nine 
months,  as  part-run  gained  6%  and  preprints  grew  8.5%.  To¬ 
tal  volume  grew  6.7%. 

WASHINGTON  POST  CO. 

The  Washington  Post  Co.  reported  third-quarter  net  in¬ 
come  increased  6%  to  $47.5  million,  or  $4.13  a  share,  from 
$44.8  million,  or  $3.82  a  share,  a  year  before. 

Excluding  one-time  gains  in  both  periods,  earnings  in¬ 
creased  24%,  the  company  said.  Quarterly  revenues  increased 
10%  to  $399.8  million,  and  operating  income  advanced  20% 
to  $66.3  million.  (continues) 
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Newspaper  revenue,  mainly  from  the 
Washington  Post,  increased  3%  for  the 
quarter,  as  Post  ad  volume  rose  3.4%. 

Broadcast  revenue  soared  62%,  as 
the  result  of  the  acquisition  of  two  TV 
stations  and  higher  network  compensa¬ 
tion.  Cable  TV  revenues  slipped  1%,  as 
did  revenue  from  Newsweek  magazine. 

Revenue  from  other  businesses,  in¬ 
cluding  educational  and  on-line  ser¬ 
vices,  grew  2%. 

Marginal  third-quarter  1993  losses 
from  newsprint  operations  turned  to  a 
net  gain  of  $11.9  million  a  year  later. 

For  the  first  nine  months  of  the  year, 
net  income  dipped  4%  to  $117.5  mil¬ 
lion,  or  $10.11  a  share,  from  $122.9  mil¬ 
lion,  or  $10.45  a  share. 

Excluding  unusual  items  from  both 
years,  earnings  increased  11%,  as  nine- 
month  revenue  increased  5%  to  $1.2 
billion  and  operating  profit  grew  10.8% 
to  $187  million. 

Nine-month  Post  ad  linage  increased 
less  than  1%,  as  circulation  remained 
flat.  Also  during  the  first  nine  months 
of  the  year,  the  company  repurchased 
$52.7  million  worth  of  its  own  stock. 

Southam  turns 
losses  to  profits 

SOUTHAM  INC.,  CANADA’S  biggest 
newspaper  publisher,  credited  rebound¬ 
ing  newspaper  profits  with  its  small 
third-quarter  net  profit  of  $500,000 
(Canadian),  reversing  the  net  loss  of 
$3.7  million  reported  for  third-quarter 
1993. 

Third-quarter  revenue  rose  2.7%  to 
$274.1  million,  and  operating  profit  rose 
to  $1.5  million,  from  an  operating  loss 
of  $4  7  million  a  year  earlier.  Quarterly 
newspaper  profits  soared  to  $7.5  mil¬ 
lion,  from  a  marginal  profit  a  year  earli¬ 
er,  as  revenues  grew  slightly  to  $188.8 
million  and  costs  shtank.  Newspaper 
ROP  ad  volume  slipped  3.7%  in  the 
quarter.  Circulation  revenue  increased 
8%. 

The  company  has  approved  spending 
$26  million  for  a  new  printing  plant  at 
the  Windsor  Star  in  Ontario  and  has 
tentatively  agreed  to  spend  $53  million 
on  a  new  plant  for  the  Montreal 
Gazette. 

Southam  reported  nine-month  net 
earnings  of  $13.7  million,  or  18<t  a  share, 
compared  with  a  net  loss  of  $7.7  mil¬ 
lion,  or  11^  a  share,  a  year  earlier.  Rev¬ 
enue  grew  1.4%  to  $839.4  million,  and 
operating  profit  jumped  to  $24.5  mil¬ 
lion,  from  an  operating  loss  of  $8.5  mil¬ 
lion  a  year  before. 


Pressroom  pact 

THE  BOSTON  GLOBE  and  its  press¬ 
room  union  have  reached  a  nine-year 
contract  calling  for  “major”  staff  cuts 
and  annual  pay  raises  of  $30  a  week 
through  1995. 

Initial  pay  hikes  are  consistent  in  dol¬ 
lar  terms  with  agreements  with  the  pa¬ 
per’s  other  unions. 

Members  of  the  Boston  Printing 
Pressmen’s  Union  Local  No.  3,  repre¬ 
senting  about  200  press  operators,  ap¬ 
proved  the  pact  by  mail  ballot  by  a  mar¬ 
gin  of  101  to  68. 

Effective  from  Jan.  1,  1993,  through 
Dec.  31,  2001,  the  agreement  calls  for 
pay  increases  to  be  renegotiated  in  1996 
and  1999,  and  it  includes  no-strike  and 
no-lockout  provisions. 

Cuts  in  minimum  staffing  will  save 
the  paper  $13  million  over  seven  years, 
the  Globe  said,  and  will  make  its  press¬ 
room  labor  needs  “competitive”  with 
other  metro  papers  nationally. 

The  deal  gives  management  greater 
flexibility  in  running  color,  zoned  ad¬ 
vertising,  shorter  runs,  new  commercial 
products,  and  editions  of  the  New  York 
Times.  Management  agreed  to  pay 
bonuses  of  $2,500  per  employee  to  re¬ 
open  staffing  provisions  before  1996. 

The  agreement  gives  the  union  in¬ 
creased  job  security  and  quid  pro  quo 
payments  ranging  from  $540,000  to 
$800,000  a  year  into  non-wage  benefit 
programs  such  as  health  and  retirement 
funds. 

Leading  Edge 

Continued  from  page  5 

the  lines  of,  “Fans  Give  Boone  Royals 
Treatment”  —  or  that  somehow  the 
Star  planned  to  deliver  our  advice  to 
Boone  directly. 

No  such  luck. 

Instead,  the  audiotex  service  told  us 
to  leave  a  message  with  our  name  and 
phone  number,  because  someone  from 
the  Sports  staff  mjght  get  back  to  us  fot 
a  further  interview  —  the  implicit  as¬ 
sumption  being  that  what  we  had  to 
say  had  better  be  good.  No  thanks,  we 
said,  without  leaving  a  message.  There 
was  nothing  in  the  next  day’s  paper  to 
indicate  that  anyone  on  the  Star’s 
Sports  staff  had  bothered  to  call  back 
anyone  who  had  “entered  4120.” 

Another  reason  for  the  skepticism 
about  newspapers  in  the  future  is  that 
no  one  has  yet  solved  the  riddle  of 
electronic  content. 

Papers  like  the  Tribune,  the  Star, 
and  the  San  Jose  Mercury  News  have 


tried  to  integrate  multimedia  access 
with  their  pages,  but  their  considerable 
efforts  remain  the  experimental  excep¬ 
tion  to  the  rule.  Even  some  of  their 
best  efforts  don’t  carry  the  full  force  of 
editorial  conviction. 

In  a  recent  edition  of  the  Tribune, 
for  example,  readers  had  to  go  to  the 
very  bottom  of  page  5  before  a  refer¬ 
ence  could  be  found  to  Tribune  On¬ 
line. 

If  these  multimedia  visual  cues  are 
buried  in  the  best  of  papers,  then  read¬ 
ers  are  no  doubt  receiving  an  unmis¬ 
takable,  albeit  subliminal,  message 
about  the  inhetent  value  of  this  addi¬ 
tional  information.  The  Tribune  posi¬ 
tions  the  Online  service  as  a  “supple¬ 
ment”  to  the  newspaper,  but  that  poli¬ 
cy  makes  as  much  sense  as  positioning 
the  newspaper  as  a  supplement  to  the 
on-line  service. 

Print,  audiotex,  and  on-line  services 
are  three  different  animals,  and  no  one 
has  figured  out  how  to  get  the  best  out 
of  each  one,  or  how  to  tightly  incorpo¬ 
rate  all  of  the  media  into  one  indis¬ 
pensable  daily  newspaper  package. 

Some  newspaper  people  believe  that 
“hyper”  local  coverage,  unconstrained 
by  the  space  limitations  of  the  medium 
itself,  is  the  answer  to  the  content  rid¬ 
dle.  This  hypothesis,  though  promis¬ 
ing,  is  still  unproven,  and  newspapers 
had  better  not  count  on  zoning  board 
tidbits  and  PTA  pronouncements  to 
bail  them  out  of  the  electronic  morass. 

The  non-suicidal  solution,  according 
to  Cryer  of  the  Sun-Sentinel,  shapes  up 
as  follows:  “All  the  editors  have  to  do  is 
listen  to  their  readers”  —  an  attitude 
that  has  led  to  considerable  growth 
and  success  for  the  newspaper  in  Fort 
Lauderdale. 

As  1995  approaches,  newspapers 
can’t  have  it  both  ways  anymore:  They 
can’t  cling  to  the  past  without  embrac¬ 
ing  the  future.  The  time  has  come  to 
acknowledge  that  the  core  print  prod¬ 
uct  will  provide  the  core  —  and  noth¬ 
ing  more. 

To  survive  into  the  next  century, 
newspapers  will  have  to  master  the 
packaging  and  delivery  of  electronic 
content  in  all  its  forms,  or  nontradi- 
tional  competitors  will  be  happy  to  do 
it  for  them. 

Further  customization  is  coming  — 
the  Personal  Newspaper  is  upon  us  — 
and  readers  who  don’t  get  what  they 
want  from  the  newspaper  will  be  more 
than  happy  to  get  it  from  Microsoft,  or 
Time  Warner  or  whomever.  The  mass 
market  is  dead,  replaced  by  an  endless 
group  of  individuals,  many  of  whom 
don’t  even  bother  to  read.  ■ES'P 
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Boycott 

Continued  from  page  19 

a  point  of  crisis  there  are  people  who 
will  say  ‘we  believe  in  what  you’re  do¬ 
ing,’  ”  the  editor  noted. 

Five  days  after  they  began  it,  the 
store  owners  ended  the  boycott.  Dur¬ 
ing  a  meeting  with  News  editors, 
Hamm  said  an  understanding  had 
been  reached. 

“While  they  understood  we  were  op¬ 
posed  editorially,  they  felt  we  could  be 
objective  in  our  news  coverage,  and 
that  they  could  have  their  say  through 
advertising  or  letters  to  the  editor,”  he 
said. 

In  fact,  he  noted,  the  store  owners 
now  run  a  full-page  ad  in  every  edition 
of  the  News  to  publicize  their  point  of 
view. 

Hamm  said  the  experience  “was  a 
good  reminder  of  the  value  of  public 
debate  and  a  newspaper’s  role  in  public 
debate  —  that  is  important  and  needs 
to  be  protected.” 

“People  don’t  tell  you  every  day  that 
they  like  what  you’re  doing,  and  when 
they  did  tell  us,  when  we  heard  their 
responses,  it  was  very  encouraging  to 
us,”  Hamm  said. 

Weekly 

Continued  from  page  25 

ton.  Long  still  was  governor,  so  he 
fired  the  director  of  the  hospital  and 
put  in  a  man  who  would  let  him  out. 
‘Uncle  Earl’  then  completed  his  term. 

“He  couldn’t  succeed  himself,  so  a 
year  later  he  ran  for  Congress.  He 
won,  but  had  a  heart  attack  election 
day  and  died  a  couple  of  days  later.” 

For  a  young  person  thinking  of  go¬ 
ing  into  the  weekly  field,  Hanna  offers 
a  worthwhile  bit  of  advice: 

“You  better  make  sure  this  is  your 
first  love.  That  it’s  all  you’ve  ever  want¬ 
ed  to  do,  because  it’s  not  easy.  And  I 
think  it’s  getting  harder.  Competition 
for  the  shrinking  advertising  dollar  has 
become  tougher,  for  one  thing.” 

Hanna  refers  to  himself  as  a  newspa¬ 
perman,  not  just  a  journalist. 

“A  journalist  is  a  man  who  makes  his 
living  by  writing,  strictly  writing.  The 
newspaperman  has  got  to  write,  and 
sell,  and  do  everything.” 

Plus,  be  involved  in  community  af¬ 
fairs. 

Hanna  currently  is  president  of  the 
Ferriday  chamber  of  commerce  and 
serves  on  the  board  of  the  Concordia 
Bank  &  Trust  Co.  He  was  president  of 


the  Louisiana  Press  Association  and 
the  local  Rotary  Club. 

One  of  Hanna’s  proudest  moments 
came  in  1993  when  he  was  inducted 
into  the  Hall  of  Fame  at  the  LSU 
School  of  Mass  Communications. 

During  his  29  years  of  ownership  in 
Ferriday,  the  editor  has  stood  rock-sol¬ 
id  on  his  philosophy  of  community 
journalism: 

“Basically,  the  Sentinel  belongs  to 
the  people  of  Concordia  Parish,  re¬ 
gardless  of  its  publisher,”  he  said.  “It 
was  that  way  before  I  came,  and  it’ll  be 
that  way  when  the  next  publisher  takes 
over.  Television  and  the  major  dailies 
can’t  do  what  the  small-town  paper 
does  —  and  that’s  serve  the  local  peo¬ 
ple  in  the  area  of  news  coverage  and 
advertising.  Only  the  local  newspaper 
can  provide  local  coverage,  ranging 
from  local  government  to  youth  activi¬ 
ties,  births  and  deaths,  triumph  and 
tragedy.” 


Coupons 

Continued  from  page  29 

The  average  face  value  of  coupons 
distributed  in  1993  was  540,  while  the 
average  face  value  redeemed  was  5l0, 
Joyner-Payne  said.  To  date,  for  1994 
the  average  face  value  distributed  is 
550,  and  the  average  face  value  re¬ 
deemed  has  stayed  the  same,  at  5l0. 

In  the  last  few  years,  manufacturers 
used  fewer  in-ad  coupons,  Joyner- 
Payne  said  “particularly  the  higher 
values  such  as  the  frees  and  the  buy- 
one-get-one  frees,  because  those  are 
the  ones  that  have  the  higher  risk  and 
the  higher  liability.” 

However,  she  added,  so  far  this  year, 
in-ad  redemption  has  increased  by 
29%,  and  unless  something  changes  in 
the  latter  half  of  the  year,  that  trend  is 
expected  to  continue. 

In  ad-face  values  are  higher  than 
regular  manufacturer’s  coupons,  with 
an  average  of  $1.38,  Joyner-Payne  said, 
so  “needless  to  say  it  certainly  offers 
the  consumer  some  additional  savings 
and  value.” 

Recently,  CMS  commissioned  the 
Roper  organization  to  perform  a  con¬ 
sumer  attitude  study.  The  poll  found 
that  86%  of  those  surveyed  feel  that 
coupons  save  them  money  and  help  to 
combat  rising  prices.  In  addition,  89% 
said  they  preferred  to  receive  coupons 
in  FSIs  over  any  other  method,  Joyner- 
Payne  said.  The  study  also  found  that 
44%  would  not  buy  a  new  brand  unless 
it  had  a  coupon. 


DataTimes 

Continued  from  page  37 

gates  and  competitors.  Score  cards  on 
178  industries  will  detail  leading  execu¬ 
tives,  market  share,  trends  and  various 
rankings. 

Immediately  upon  their  order,  brief¬ 
ings  are  compiled  from  the  latest  infor¬ 
mation  from  DataTimes  sources,  com¬ 
plete  with  appropriate  graphics,  and  fit 
into  pre-formatted  presentation  shells. 

Future  growth 

Looking  ahead,  DataTimes  sees 
growth  opportunities  in  alternate  ac¬ 
cess,  foreign  distribution  and  private  la¬ 
beling. 

John  Paschal  said  DataTimes  will  of¬ 
fer  access  from  the  Internet  by  year’s 
end.  It  is  designed  to  enable  users  and 
information  providers  to  reach  Data¬ 
Times,  but  not  as  an  Internet  gateway 
service  for  users. 

John  Paschal  said  non-subscribers 
may  be  able  to  use  credit  card  payment 
to  access  DataTimes  via  the  Internet 
connection. 

“An  aggressive  change”  from  a  North 
American  focus  is  anticipated,  said 
Allen  Paschal,  who  added  that  Dow 
Jones  will  handle  international  distri¬ 
bution  for  DataTimes. 

“We  don’t  necessarily  have  to  have 
the  DataTimes  name  spread  all  over  the 
world,”  said  Paschal,  noting  that  his 
company  will  strike  deals  for  private-la¬ 
bel  services  with  publishers. 

CPJ  guide 
for  survival 

THE  COMMITTEE  TO  Protect  Jour¬ 
nalists  has  published  a  new  handbook 
called  Journalists’  Survival  Guide:  The 
Former  Yugoslavia,  which  is  designed  to 
help  correspondents  cover  the  conflict 
there  as  safely  as  possible. 

Since  the  first  guide  was  published 
two  years  ago,  the  conflict  has  changed, 
protective  equipment  has  become  obso¬ 
lete,  and  telecommunications  have 
changed,  CPJ  noted. 

CPJ  plans  to  make  1,000  copies  of 
the  guide  available  to  the  United  Na¬ 
tions  Protection  Forces,  for  distribution 
from  their  Zagreb,  Split  and  Belgrade 
offices.  Copies  also  can  be  obtained, 
with  discounts  for  bulk  orders,  from 
Nicole  Cordrey  or  Fiona  Dunne  at  CPJ, 
330  Seventh  Ave.,  12th  floor.  New 
York,  N.Y.  10001;  telephone  (212)  465- 
1004. 
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Editor  &  Publisher’s  annual  Review  arwi  Forecast 
issue,  on  January  7,  looks  at  some  of  the  most 
important  newspaper  industry  stories  of  1994,  then 
takes  a  look  at  the  industry’s  best  estimates  of  what 
the  new  year  will  bring.  This  issue  will  include: 
The  biggest  news  stories  of  1994,  Supreme  Court 
decisions  and  congressional  legislation  affecting 
newspapers,  advertising  forecasts,  ownership 
changes,  financial  outlooks,  technological  changes... 

Leam  what  the  industry  leaders  see  for  the  news¬ 
paper  industry  in  1995.  Don’t  miss  this  first  issue  of 
the  new  year! 
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The  Only  Independent  Weekly  Journal  ofNewspapering 


Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROICXSY 


Daily-Weekly-Montlily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syrnlicate.  1-800-322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


BUSINESS 


SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


HEALTH  &  FITNESS 


EXPAND  YOUR  PUBUCATKDN 
INCREASE  READERSHIP-BUILD 
ADVERTISING  REVENUE-Publish 
Your  Own  Health  &  Fitness 
Newspaper  or  Insert. 
Protected  Territories-Major 
Markets  Available-CR  Material 
on  3.5"  disk,  via  modem  or 
moil.  Support  provided.  Low 
monthly  license  fee.  For  free 
kit  and  video  call  1  (800) 
NEW  UVING  OR  (51 6)  981  -7232 


If  you  would  but  exchange  places  with 
the  other  fellow,  how  much  more  you 
could  appreciate  your  position. 

Victor  E.  Gardner 


BUSINESS  OPPORTUNITIES 


WANTED:  Recycled  family  cartoons 
and  short  jokes  and  riddles  for  daily 
publication.  Call  Joe  (708)  916-6492. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
POBox  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Be<xh 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
POBox  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^ton-N.England-(61 7)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lantz-CANADA-(51 9)  775-2335 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  ^ston,  MA  02116.  (617) 
536-1900. 


JAMES  W.  HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-01 70. 


WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  have  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 
9  am  to  6  pm  Pacific  Coast  Time 


SENIOR  HEALTH 


"SENIOR  CLINIC",  since  1981, 
America's  ONLY  specialist  written 
column  on  Senior  Health.  Weekly,  600 
words,  samples,  rates.  Frank  Macinnis 
M.D.,  104-3282  Casorso  Road, 
Kelowna,  British  Columbia,  Canada 
VI W  3L6.  (604)  868-8603 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  vrork.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODEU,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  22 11 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 


WEATHER  SERVICES 


♦  ♦  ♦  ACCU-WEATHER  ♦  ♦  ♦ 
Accurate,  attractive  weather  pages 
help  you  compete  against  other 
media  and  out-of-town  dailies.  Used 
by  AP  and  1 50  individual  newspa¬ 
pers.  Call  for  FREE  information. 
(814)  234-9601  x400. 


Life  is  a  compromise  of  what  your  ego 
wants  you  to  do,  what  experience 
tells  you  to  do,  and  what  your  nerve 
lets  you  do. 

Bruce  Crampton 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


COME  TO  A  BEAUTIFUL  part  of  New 
England  and  own  your  own  weekly 
newspaper.  Turn  key  operation  with 
real  estate.  Gross  $500,000.  Real 
estate  value  at  $300,000  (approx. 
3900  sq.  ft.)  Owner  retiring  after  22 
years.  Send  financials  and  inquiries  to 
Box  071 62,  Editor  &  Publisher. 


REAL  STEAL-For  quick  sale,  $100,000 
gross,  owner  net  $35,000,  rural  Texas 
weekly  with  building  for  $60,000. 
Also,  a  small  paper  available  with 
practically  zero  down.  Bill  Berger, 
Associated  Texas  Newspapers,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


The  man  who  will  use  his  skill  and 
constructive  imagination  to  see  how 
much  he  can  give  for  a  dollar,  instead 
of  how  little  he  can  give  for  a  dollar,  is 
bound  to  succeed. 

Henry  Ford 


E&P*s  Classified 


The  newspaper  industry’s 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 


SEVENTEEN  YEAR  OLD  legally 
adjudicated  newspaper  in  growing 
sp^ialty  market  (Senior  Citizens)  has 
newspaper  press  and  local  TV  snow, 
possible  real  estate  included.  (805) 
831  -421 1  after  6  pm  PST. 


ZONE  4,  quality  bi-weekly,  $130,000 
ross,  $40,000  net.  Can  expand  to 
800,000  by  adding  huge,  next  door 
growing  market.  Owner  has  other 
goals.  Sell  now  $125,000.  Box  07173, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEWSPAPERS  WANTED 


THINKING  OF  RETIRING?  Husband/ 
wife  seek  small  daily  or  weekly.  Zone  2 
preferred.  PO  Box  9090,  Trenton,  NJ 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


TRADE  ASSOCIATION 

American  Associatian  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


For  quicker  placement,  you  con  Fox  your  Positions 
Wonted  od  along  with  your  Visa/ Mastercard  number 
and  expiration  dote  to  (212)  929-1 259. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

CONVEYORS  ~ 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 

EQUIPMENT  FOR  SALE 


2  letterpress  Goss  Mark  1  Headlin¬ 
er,  22  3/ 4"  cut-off,  1 964  and  1 969 
vintage,  roll  diam.  40",  web  width 
55"  i.e.  4  wide. 

Each  press  consists  of: 

a)  8  black  units  capable  of  producing 
64  broadsheet  pages  straight  or  1 28 
pages  in  collect  mode 

b)  6  double  half  decks  capable  of  pro¬ 
ducing: 

6  pages  in  4  colors  or 
8  pages  in  4  and  24  in  1  or 
8  pages  in  4  and  8  in  2  plus  8  in  1  or 
48  pages  in  1 

c)  2/3:2  folders  along  with  2  upper 
and  lower  formers. 

d)  M.E.G.  splicers 

R^ly  to:  Jean-Claude  Desforges 
Director  of  Corporate  Purchasing 
Tel:  (514)  284-1510 
Fax:  (514)  284-0473 


FOR  SALE 

•  Chemco  News  Pager  Camera  model 
1 298  with  transport  and  darkroom. 

•  Chemco  Marathon  Camera  model 
1 248  with  transport. 

•  Pako  Processor  26  ML  model  579. 

•  Two  Crosfield  Magnascan  Scanners 
model  6461 E. 

•  ITC  Smart-Link  Automatic  Dialing 
System  20  Active  lines,  40  line  capabil- 
ity. 

Call  Lynn  Hamilton,  (501 )  378-3464. 

MAILROOM 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

When  one's  expectations  are  reduced 
to  zero,  one  really  does  appreciate  all 
that  one  has. 

Stephen  Hawking 


MAILROOM 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MAIL  ROOM 

2  Ferag  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  800  821  -6257 


NEEDED  Mueller-Martini  Quarter- 
Folder.  Model  A492R  or  Model 
A493R.  Write  P.O.  Box  1511, 
Wenatchee,  WA  98807. 


PRE-OVYNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAaURING  CO. 

Bruce  L.  Seidel  (215)  820-9669 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741  -1 937 


NEWSPAPER  RACKS 

FOR  SALE-  300-400  used  tabloid  style 
newspaper  coin  racks.  Most  racks  hove 
totalizer  mechs  and  are  in  good  condi¬ 
tion.  Best  reasonable  offer.  For  informa¬ 
tion  call  Newsday,  Inc.,  Long  Island, 
New  York  (516)  864-7365.  Robert 
Halfman  or  Scott  Teitler. 

PRESSES 


ATTENTION 

PRESS  AVAILABLE  FOR  IMMEDIATE 
SALE 

GOSS  1 2  Unit  Heat  Set  Community 
Press 

Sale  price  $1 ,275,000. 

ALSO  AVAILABLE 

After  Burner  Tech  Systems  Phoenix 
6000 

Sale  price  $75,000. 

Call  NOW  for  additional  information 
Bill  Farmer 
(602)  225-2413 
2645  East  Washington  St. 
Phoenix,  AZ,  8^34 

SUN  WORLD  CORPORATION 
DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI  5A  VI  5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  4/u  1973  HARRIS  VI 5A; 
4/u  1975  COMMUNITY  w/SC  folder; 
4/u  1976,  6/u  1974  stacked  NEWS 
KINGS;  8/u  1 975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 

Tel(913)  362-8888  Fax(91 3)362-8901 
FOR  SALE 

8  Unit  Web  Leader,  2  folders 
brush  damp.  1 985  vintage 

1  Web  Leader  Quadracolor  1 985 
5  Unit  Harris  V-22,  heavy  duty 
RBI  folder  and  upper  former 

2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1981 

2  Cary  splicers  stacked  pair, 
model  4550  up  to  2500fpm 
4  and  8  Pocket  McCain  Speedbinder, 
w/3rd  &  4th  Knife 
We  want  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


Goss  SSC/C150  4-4  highs,  21.5" 
cutoff,  1 983 

Goss  SSC  3-4  highs,  22  3/4"  cutoff, 
1989 

Goss  Urbanite  1 1  units,  22"  cutoff 
Goss  Urbanite  8  units,  23  9/16",  1980, 
(reasonable) 

Goss  Urbanite  6  units,  23  9/1 6" 

(2  units  new)  1 980 

Creusot  Loire  Gazette,  22  3/4", 

9  units,  4/color,  1983 
Creusot  Loire  Tribune,  21"  [42"  circum) 
Harris  1650  presses,  22  3/4"  and 
22"  cutoff 

Harris  VI 5D  12  units,  complete  press 

Harris  V25  presses 

Harris  845  presslines,  components 

WE  HAVE  DOUBLE  WIDTH, 
SINGLE  WIDTH  PRESSES, 

Aa  CUTOFF'S  AND  COMPONENTS 
AVAILABLE. 

WEBEQ  INTERNATIONAL,  INC. 
PROSPEa  HEIGHTS,  !L 
TEL:  708-459-9700 
FAX:  708-459-9707 


PRESS  ROOM 


MAN-Roland  Folders 


160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 

SUBURBAN  &  COMM,  folder,  2  grease 
Comm,  units  with  sidelay,  Baldwin 
108  Stacker,  spares.  (703)  261-8000. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 
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CONSULTANTS 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkarn  (616)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


MARKETING  PLUS 
MANY  YEARS  EXPERIENCE 
QUALITY  +  QUANTITY,  908  738-5100 


THB  CUSTOMER 
CONNECTION 


1-800-327-8463 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEAAARKETING 
1  (800)929-1845 
our  26rti  Year 


PRO  START*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
-QUALITY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CONSULTANTS 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091 . 


All  business  proceeds  on  beliefs,  or 

judgments  of  probabilities,  and  not  on 

certainties. 

Charles  W.  Eliot 


GEHING  THE  MOST  OUT  OF 
YOUR  EDITORIAL  INVESTMENT? 
Editor  with  20-year  record  of  editorial 
excellence  and  a  history  of  circulation 
successes  leads  consulting  team  far 
large  and  small  newspapers,  including 
start-ups.  No  fee  for  initial  consultation. 

(904)  426-0283 

Healing  the  organization  -  Confidential 
Reconciliation  and  Re-commitment. 

PH  (61 4)  889-9747  JMPC  Est.  1 983 

DATABASE  SERVICES 

FREE  DATABASE  FOR  XXJRNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  YOUR  NEWSPAPER 

TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 

AUSTIN  NEWS  SERVICES  (National) 

LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlyl) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  ^x  2i£t38  l^easant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


HELP  WANTED 


ADMINISTRATIVE 


GM  -  Expanding  group  of  paid  com¬ 
munity  weeklies  &  TMC  shoppers  w/ 
commercial  web  printing  plant  seeks 
general  manager.  Knowl^ge  of  news¬ 
paper  &  commercial  printing  a  must  - 
min.  6  years  experience.  Location  1  mi. 
from  ocean  in  blue-chip  Long  Island  sub¬ 
urb.  Salary  -t-  full  benefits.  Fax  resume 
&  salary  history  to  (516)  569-4942  or 
mail  to  HR  Dir.,  Richner  Publications, 
PO  Box  220,  Lawrence,  NY  1 1 559. 


SALES  PERSON/MANAGER.  Weekly 
newspaper  manager  in  Western  Maine 
retiring.  Send  resume  to  RFT,  Box  269, 
Norway,  ME  04268. 


ADVERTISING 


AD  SALES  REP  (Outside)  for  daily  pub¬ 
lication  serving  Elkhart,  IN  and 
Michana  area.  Exceptional  earnings 
opportunity  for  top  sales  producer.  FAX 
resume  to  Joe  at  708-627-1233. 


ADVERTISING  DIREQOR 
Competitive  weekly  newspaper  group 
located  in  Zone  2  seeks  experienced, 
aggressive  ad  director.  Apply  to  Box 
07169,  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

The  Herald-Dispatch  in  Huntington, 
West  Virainia  is  in  search  of  a  Tele¬ 
phone  Sales  Manager  to  supervise  a  6 
person  sales  staff.  Candidate  must  hove 
strong  classified  sales  supervisory  expe¬ 
rience  as  well  as  a  strong  track  record 
of  training  and  motivating  telephone 
sales  professionals.  BA  in  advertising  or 
related  field  preferred  with  3-5  years  of 
supervisory  experience.  Send  resume 
and  salary  history  to:  Cindy  George, 
Advertising  Director,  The  Herald- 
Dispatch,  P.O.  Box  2017,  Huntington, 
WV  25720 


ADVERTISING 


ADVERTISING  DIREQOR 

We're  seeking  an  aggressive,  results- 
oriented  individual  to  lead  our  12- 
member  soles  and  creative  staff. 

A  proven  track  record  in  advertising 
sales  is  essential,  as  are  communica¬ 
tions  and  interpersonal  skills.  TMC  and 
classified  knowledge  is  helpful.  Experi¬ 
ence  designing  a  poy-for  performance 
commission  plan  is  a  plus.  A  commit¬ 
ment  to  the  community  and  to  the  pro¬ 
fessional  development  of  the  staff  is 
required.  The  successful  applicant  will 
know  how  to  motivate  people  and  pro¬ 
duce  numbers. 

We  offer  a  lot  of  latitude  and  freedom 
to  a  creative  and  competitive  self-starter 
plus  many  opportunities  for  growth  with 
a  progressive  and  expanding  company. 
Salary  in  the  mid-30s  plus  generous 
MBO  bonus  and  profit-sharing  incen¬ 
tives. 

With  a  circulation  of  1 1 ,000  and  a 
90%  penetration  in  city  zone,  the 
Plainsman  is  a  member  of  the  World 
Newspaper  group,  an  employee- 
owned  company  committed  to  Equal 
Employment  Opportunity.  Huron  is  a 
wholesome  county  seat  community  and 
regional  center  with  lots  of  friendly, 
hospitable  people,  excellent  schools 
and  university,  good  work  ethic  and 
low  crime  rate  in  a  state  without  an 


Please  send  application  and  resume  to: 

Daryl  Beall,  Publisher 
PLAINSMAN 
PO  Box  1278 
Huron,  SD  57350 


ADVERTISING 


ADVERTISING  MANAGER  NATIONAL 
ACCOUNTS 

A  customer-driven  projects  manager 
with  5+  years  print  or  competing  media 
experience  on  national  or  regional  level 
is  needed.  The  most  effective  manager 
will  have  extraordinary  creativity, 
developmental  thinking  and  leadership 
demeanor  (3-k  years  proven).  Respon¬ 
sibility  includes  business  forecast, 
marketplace  awareness,  all  depart¬ 
mental  administrative  functions.  Position 
requires  regular  visits  to  NYC  and  some 
overnight  travel.  A  pay  for  performance 
compensation  program  with  base 
salary,  excellent  benefits,  immediate 
vacation  and  more.  If  you  hove  the 
insight  and  initiative  that  makes  the  dif¬ 
ference,  send  resume  and  cover  letter 
including  salary  requirements  to  central 
Jersey's  own 

ASBURY  PARK  PRESS 
ATTN:  National  Sales  Position 
3601  Highway  66 
Neptune,  NJ  07754 

E.O.E. 


ADVERTISING  SALES 

The  New  Jersey  Press  Association  seeks 
to  add  a  top-flight  sales  pro  to 
represent  New  Jersey's  daily  and 
weekly  newspapers  through  its 
statewide  advertising  network  (NJ- 
ADS).  The  ideal  canJidate  is  a  well- 
organized,  professional,  aggressive 
self-starter  who  loves  to  sell  in  person. 
Newspaper  sales  experience  is  pre¬ 
ferred.  Based  in  Trenton,  the  package 
includes  base  salary,  incentives, 
expenses  and  benefits.  Apply  in  writing 
with  compensation  requirements  to 
George  White,  NJPA/NJ-ADS,  206 
West  State  St.,  Trenton,  NJ  08608.  No 
phone  calls  accepted.  EOE. 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  UnePOBox  1952 
_ Albuquerque,  NM  87103 _ 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  hondling  systems, 
ductvwjrk? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1  (800)  657-21 1 0 


All  life  is  a  chance.  So  take  it!  The 
person  who  goes  furthest  is  the  one 
who  is  willing  to  do  and  dare. 

Dale  Carnegie 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

Award  winning  daily  in  beautiful,  his¬ 
toric  Natchez,  MS  is  looking  for  a 
classified  advertising  manager.  Candi¬ 
dates  must  be  experienced  with 
excellent  telemarketing  skills,  have 
management  experience,  be  well 
organized,  and  have  a  desire  to  suc¬ 
ceed.  Qualified  applicants  will  also 
possess  the  ability  to  communicate, 
train  and  motivate  the  sales  staff.  We 
offer  an  excellent  opportunity  in  career 
growth  for  a  results  oriented  individual. 
Interested  applicants  should  send  a 
resume,  salary  history  and  cover  letter 
to  Steve  Stocks,  Generol  Manager,  The 
Natchez  Democrat,  P.O.  Box  1447, 
Notchez,  MS  39121. 601-442-9101, 

TARGET  MARKET 

ADVERTISING  MANAGER 

Manage  our  retail  staff  to  achieve 
challenging  short  and  long  term  torget 
market  advertising  revenue  goals 
increasing  market  share.  You  should 
have  at  least  5-7  years  success  manag¬ 
ing  newspaper  advertising  sales  staff. 
Please  send  your  resume  with  salary 
requirements  to:  Colleen  Eddy,  Employ¬ 
ment  and  Training  Manager,  The 
Hartford  Courant,  285  Broad  St., 
Hartford,  a  061 15.  EEO _ 

NATIONAL 

ADVERTISING  MANAGER 

Manage  our  national  staff  to  achieve 
challenging  revenue  goals.  Qualified 
candidates  should  possess:  a  minimum 
of  5  years  national  sales  management, 
preferably  within  the  newspaper  indus¬ 
try;  strong  sales  development  skills; 
ability  to  coach,  motivate,  and  develop 
sales  staff.  Please  send  your  resume 
with  salary  requirements  to:  Colleen 
Eddy,  Employment  and  Training  Man¬ 
ager,  The  Hartford  Courant,  285  Brood 
St.,  Hartford,  a  061 15.  EEO 
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HELP  WANTED 


_ ADVERTISING _ 

DIREaOR  OF  ADVERTISING 

The  Times  Orange  County:  Lead  a  team 
of  advertising  sales  professionals  as 
you  strategically  increase  market  share 
and  advertising  revenue  in  one  of 
Southern  California's  most  competitive 
markets. 

You  will  be  charged  with  increasing 
advertising  revenue  in  the  retail, 
automotive,  real  estate,  employment 
and  classified  categories  for  the  Times 
Orange  County.  This  will  require  you  to 
plan  effective  growth  strategies;  create 
and  manage  a  successful  sales  team; 
and  develop  and  implement  new  com¬ 
pensation/incentive  programs  which 
promote  a  performance  culture  and  max¬ 
imize  profitability. 

We  are  seeking  a  dynamic  leader  with 
a  successful  track  record  of  10+  years 
in  sales,  which  includes  a  minimum  of  5 
years  in  a  management  capacity.  A 
newspaper  background  is  desirable, 
but  other  media-related,  packaged 
goods,  or  high  transaction  product 
sales  experience  will  be  considered.  A 
Bachelor's  degree  is  required;  MBA 
preferred. 

The  Los  Angeles  Times  offers  an  outstan- 
ding  compensation  and  benefits 
package  which  includes  company-paid 
ESOP  and  401  |K).  For  immediate  con¬ 
sideration,  please  forward  your  resume 
and  salary  history  to:  Los  Angeles 
Times,  Employment  Office,  Dept.  DA/ 
LK,  Times  Mirror  Square,  Los  Angeles, 
CA  90053.  An  EOE/Affirmative  Action 
Employer, 

LOS  ANGELES  TIMES 


EXTREMELY  Successful  35,000  circula¬ 
tion  daily  in  Zone  2  is  seeking  an 
aggressive  leader  to  lead  our  sales 
force.  Excellent  package  with  full  range 
of  benefits  including  a  401 K  program. 
We  need  someone  with  new  ideas  and 
the  ability  to  see  them  through.  Send 
resume  including  salary  requirements  in 
confidence  to  Box  071 72,  Editor  &  Pub¬ 
lisher. 


METRO  CREATIVE  GRAPHICS,  INC., 
New  York,  NY,  is  accepting  resumes 
for  the  position  of  regional  sales  man¬ 
ager  In  its  New  England  territory. 
Knowledge  of  newspapers  and 
newspaper  technology  is  a  plus,  willing¬ 
ness  to  travel  is  a  requirement.  Send 
resumes  to  Andrew  Shapiro,  Metro 
Creative  Graphics,  Inc.,  33  West  34th 
Street,  NewYork,  NY  10001. 


OUTSIDE  SALES 

Exciting  growth  opportunity-Zone  9 
Competitive  compensation-  Resumes: 
PO  Box  970,  Dana  Point,  CA  92629 


_ ADVERTISING _ 

PHONEROOM  MANAGER 

One  of  Northern  New  Jersey's  fastest 
growing  and  most  progressive  newspa¬ 
pers  has  an  immediate  opening  in  the 
classified  department  for  an  aggressive, 
results  oriented  individual.  Must  have 
well  developed  sales  skills  and  be  able 
to  motivate  and  manage  a  staff  of  ten 
for  continued  sales  growth.  Minimum  of 
two  years  newspaper  experience  (one 
of  wnich  must  have  been  a  supervisory 
role)  in  classified  or  a  telemarketing 
department.  We  offer  liberal  health  and 
life  insurance  and  vacation  package. 
Please  send  resume,  references  and 
salary  history  to:  Classified  Manager, 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-021 7. 


PRIVATE  PARTY  AD  MANAGER 

If  you  hove  strong  consumer  marketing 
and  customer  service  skills  plus  systems 
and  TM  management  experience,  you 
may  qualify  for  this  metro  market  posi¬ 
tion  with  a  national  weekly  chain. 

We  are  growing  rapidly  and  need 
someone  who  can  continue  building 
our  private  party  sales  TEAM.  Nan- 
smoking  office,  EOE. 

Salary+incentives+benefits  adds  up  to  a 
great  opportunity.  This  winter,  stay 
warm  in  sunny  Texas.  Send  resume  and 
salary  history  to  Box  07176,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 

The  Herald-Standard,  a  32,000  circula¬ 
tion  newspaper  located  in  southwestern 
Pennsylvania,  is  seeking  a  highly 
motivated,  experienced  advertising 
manager  with  a  proven  track  record  in 
sales  and  management.  The  successful 
candidate  must  be  an  innovative, 
strategic  planner,  able  to  develop  and 
meet  safes  goals  in  a  competitive 
market.  Salary  commensurate  to  expe¬ 
rience.  Excellent  benefits.  Send  resume/ 
salary  history  to:  Maureen  Zorichak, 
Advertising  Director,  The  Herald- 
Standard,  PO  Box  848,  Uniontown,  PA 
15401. 


TELEMARKETING 

The  San  Jose  Mercury  News  seeks  an 
experienced  Telemarketing  Manager. 
The  person  hired  will  help  build  and 
lead  a  new  department,  dedicated  to 
seeking  revenue  from  non-traditional 
categories  and  accounts  for  retail, 
national  and  classified.  This  is  a  high- 
profile  project,  reporting  to  the  Display 
Advertising  Director.  Previous  experi¬ 
ence  in  an  outbound  TM  management 
position  with  emphasis  on  hiring,  staff 
development,  revenue  generation  and 
cold  calling  essential.  We  are  a  Knight 
Ridder  newspaper,  45  miles  south  of 
San  Francisco  and  offer  a  competitive 
compensation  and  benefit  package. 
Apply  by  fax  to:  Lou  Alexander,  San 
Jose  Mercury  News,  (408)  271  -3693. 


_ ACADEMIC _ 

ASSISTANT  EDITOR  wanted  for  The 
Capitol  Reporter,  Metropolitan  State  Col¬ 
lege  Of  Denver's  internship  newspaper 
that  covers  the  annual  session  of  the 
State  legislature. 

•Full-Time  Six-Month  Faculty  Position  in 
the  Department  of  Journalism  begins  in 
January  1 995. 

•Minimum  requirements:  bachelor's 
degree,  preferably  in  journalism,  with 
six  years  of  newspaper  editing  experi¬ 
ence  or  equivalent  background; 
extensive  QuarkXPress  page  design 
experience.  Knowledge  of  state  gov¬ 
ernment,  publication  management 
experience  and  college  teaching  expe¬ 
rience  are  desired. 

•Rank  and  Salary:  commensurate  with 
education  and  experience. 

•Duties:  The  assistant  editor's  duties 
include  helping  the  editor  direct  the 
day-to-day  operation  of  the  newspaper 
during  the  legislative  session,  and 
oversee  and  evaluate  the  progress  of 
student  interns  in  their  reporting,  edit¬ 
ing,  layout  and  photography  duties.  In 
addition,  the  assistant  eciitor  will  have 
primary  responsibility  for  the  layout 
and  design  of  the  newspaper  each 
week,  instructing  student  page 
designers,  and  will  be  in  charge  of  tne 
Capitol  Reporter  News  Service,  supervis¬ 
ing  work-study  students  and/or  interns 
in  the  selection  of  stories  to  be  sent  to 
client  newspapers  thraughout  the  state. 
•Screening  of  applicants  will  continue 
until  the  position  is  filled. 

•Letters  of  application  should  include: 
education  and  experience  relevant  to 
the  prerequisites  listed  above;  a 
resume;  and  the  names  addresses  and 
telephone  numbers  of  at  least  three  cur¬ 
rent  references.  Letters  should  be  sent 
to: 

J.P.  McLaughlin 
Chair,  Screening  Committee 
Department  of  Journalism, 

Campus  Box  76 

Metropolitan  State  College  Of  Denver 

P.O.  Box  173362 
Denver,  CO  8021 7-3362 

Pursuant  to  Colorado  open  records  law, 
written  materials  in  a  search  process 
may  be  open  for  inspection  by  tne  pub¬ 
lic. 

Metropolitan  State  College  Of  Denver  is 
an  Equal  Opportunity  Employer. 
Applications  from  minorities  and 
women  are  particularly  invited. 


THE  MASS  COMMUNICATION 
Department  of  the  University  of 
Southern  Colorado  is  seeking  resumes 
and  curricula  vitae  from  journalism  pro¬ 
fessionals  interested  in  a  full-time, 
tenure  track  teaching  position.  Appli¬ 
cants  must  have  a  master's  degree  in 
journalism  or  mass  communications,  3- 
5  years  of  professional  journalism 
experience,  and  3-5  years  of  full-time 
college  level  teaching  in  journalism. 
Doctorate  preferred.  Starting  date 
August  1995.  Submit  application  letter 
and  resume  to  Assistant  Professor  Jen¬ 
nifer  Mullen,  Chair,  Mass  Communica¬ 
tions  Search  and  Screen  Committee, 
University  Of  Southern  Colorado,  2200 
Bonforte  Blvd.,  Pueblo,  CO  81001. 
use  is  an  EEO/AA/ADA  employer. 


Fear  can  be  headier  than  whiskey, 
once  man  has  acquired  a  taste  lor  it. 

Donald  Dowes 


_ ART/EDITORIAL 

PUBUCATION/GRAPHIC  DESIGN 
SPECIAUST 

The  Federal  Reserve  Bank  of  Boston  has 
an  immediate  opening  for  a  Pub¬ 
lication/Graphic  Design  Specialist  in  its 
Research  Department.  The  successful 
candidate  will  be  responsible  for  all 
graphics  production  by  a  two-person 
staff  and  for  coordination  of  publication 
printing  services,  both  in-house  and 
with  outside  vendors.  Editing  of 
economic  publications  is  also  required. 
Qualifications  include:  Bachelor's 
degree  with  course  work  in  economics; 

5  years'  experience  in  printing  produc¬ 
tion,  publications  management,  and/or 
editing;  and  knowledge  of  graphics 
design  and  desktop  publishing. 

The  Federal  Reserve  Bank  of  Boston 
offers  a  competitive  salary  and  a  com¬ 
prehensive  benefits  package.  We  are 
conveniently  located  at  South  Station  on 
the  MBTA  Red  Line.  Qualified  candi¬ 
dates  should  should  send  or  fax 
resumes  by  December  2,  1 994  to: 

Publication/Graphic  Design 
Specialist  Position 
Employment  Unit,  T-3 
Federal  Reserve  Bank  af  Boston 
600  Atlantic  Avenue 
Boston,  MA  02106 
Fax:  (617)  973-3487 
An  Equal  Opportunity/ Affirmative 
Action  Employer 

THE  SUN  of  Lowell,  MA  seeks  Art  and 
Graphics  Director  for  award-winning 
daily  serving  24  communities  north  of 
Boston.  Can  you  design  section  fronts 
and  special  sections;  create  clean, 
informative  graphics;  manage  part-time 
assistant  and  significant  free-lance 
budget?  The  successful  candidate  will 
have  newspaper  or  strong  design  expe¬ 
rience;  solid  grounding  in  computer 
raphics  and  ability  to  work  under 
eadline  pressure.  Knowledge  of 
Freehand,  Photoshop  and  QuarkXPress 
needed.  Send  letter,  resume  and  work 
samples  to  Jonathan  Kellogg,  executive 
editor.  The  Sun,  PO  Box  1477,  Lowell, 
MA01853.  EOE. 

ART/GRAPHICS 

ART  DIRECTOR  to  work  with  editor  as 
designer,  layout  director,  and  produc¬ 
tion  person  on  all  Arts  Indiana  Maga- 
zine  publications  and  support 
materials.  Knowledge  of  Pagemaker 
5.0,  Microsoft  Word  5.1  definitely  pre¬ 
ferred.  Magazine  or  design  experience 
and  skills  required.  Resume,  design  sam¬ 
ples,  3  reference  names'  To  Hank 
Nuwer,  Editor,  Arts  Indiana,  47  South 
Pennsylvania,  Suite  701,  Indianapolis, 
IN  46204. 

GRAPHIC  ARTIST 

Community  newspaper  seeking 
motivated,  talented  graphic  artist  to 
lead  advertising  and  editorial  page 
design  efforts.  Proven  design  back¬ 
ground  required.  Copy  writing  experi¬ 
ence  a  plus.  Must  be  proficient  with 
Windows,  PageMaker  and  CorelDRAW 
software.  The  ideal  candidate  will  be 
capable  of  independently  conceiving 
fresh  ideas  as  well  as  working 
effectively  with  a  team.  Full-time, 
excellent  benefits,  stimulating  work 
environment.  Send  cover  letter,  resume 
and  salary  history  by  Nov.  28,  1994  to 
Publisher,  Steamboat  Pilot/Today,  PO 
Box  4827,  Steamboat  Springs,  CO 
80477.  EOE. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS:  Tuesday  noon  (EST)  for  following 
Saturday  issue 

CLASSIFIED  DISPLAY:  Friday  5pm  (EST)  8  days  prior  to  publication 
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DISTRIBUTION 


DISTRIBUTION  MANAGER 


ASSISTANT  BUSINESS  EDITOR 


The  Houston  Post  seeks  an  experienced 
editor/ writer  with  strong  planning  and 
managing  skills.  Successful  candidate 
will  work  with  business  editor,  eight 
reporters  and  desk  staff  of  four  on  daily 
section  and  long-range  projects.  Needs 
initiative  in  story  ideas  and  ability  to 
envision  creative  page  display.  Send 
resume,  work  samples  and  letter 
explainirra  you  goals  to  Business  Editor 
Gerald  ^ger.  The  Houston  Post,  PO 
Box  4747,  Houston,  TX  77210-4747. 


ASSISTANT  NEWS  EDITOR 

The  Quad-City  Times,  a  60,000  daily, 
87,000  Sunday  circulation  morning 
newspaper  in  Davenport  Iowa,  is  seek¬ 
ing  an  assistant  news  editor  to  complete 
a  nine-person  copy-desk  staff.  We  want 
a  creative  page  designer  and  staff 
leader  who  also  enjoys  working  with 
others  and  helping  ihem  improve.  The 
ideal  candidate  has  supervisory  experi¬ 
ence  and  at  least  three  years  of  copy 
editing/layout  experience  at  a  daily 
newspaper.  Pagination  skills  are 
helpful,  but  not  a  requirement.  We  offer 
a  competitive  salary.  Health  benefits, 
401 K  with  matching  funds,  retirement 
and  disability  plans,  and  a  stock 
purchase  program.  Our  newspaper, 
located  on  the  Mississippi  River.  Ixtests 
a  new  facility  and  our  press  features 
top-notch  color  reproduction.  We  are 
the  top  news  source  for  a  metro  area  of 
more  than  300,000  people  in  Iowa  and 
Illinois.  Send  your  resume,  cover  letter 
and  non-returnable  work  examples  to: 

Monte  Cox,  news  editor 
Quod-City  Times 
500  East  3rd  Street 
Davenport,  lA  52801 

ASSOCIATE  FINANCIAL  EDITOR 

Seeking  experienced  editor/writer  to 
assist  in  coverage  of  one  of  the  most 
economically  viable  and  dynamic  areas 
of  the  Midwest.  Candidates  must  have 
experience  in  covering  consumer 
affairs,  personal  finances  and  work 
place  issues  and  trends.  In  addition  to 
routine  reporting,  responsibilities  will  be 
shared  in  maintaining  timely  business 
coverage,  and  planning  daily,  Sunday 
and  related  publications.  Must  be  profi¬ 
cient  in  reporting,  writing  and  edition 
with  excellent  organizational  skills. 
Degree  in  Journalism  or  related  field. 
Three  to  six  years  experience  in  busi¬ 
ness  reporting,  writing,  editing  and 
page  design.  Competitive  salary  and 
excellent  benefits  package.  Send 
resume,  salary  requirements  and 
appropriate  writing,  editing  and  layout 
samples  by  December  10  to  Trish 
Thoms,  The  Gazette,  P.O,  Box  51 1, 
Cedor  Ropids,  lA  52406.  EOE _ 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
For  dynamic  weekly  community  news¬ 
paper  group  and  shopper  in  beautiful 
Long  Island  suburb,  170,000  combined 
circulation.  Heavy  experience  in  sub¬ 
scription  sales  including  phone  room 
management  a  must.  Also  responsible 
for  single  copy  sales.  Knowledge  of 
DMN,  2nd  and  3rd  class  mailing  pro¬ 
cedures  required.  You  must  be  very  well 
organized  and  self-motivated.  Excellent 
compensation  package.  Send  resume 
with  salary  history  and  references  to; 
Clifford  Richner 
Richner  Publications 
379  Central  Ave. 

Lawrence,  NY  1 1 559 
FAX:  (516)  569-4942 


CIRCULATION  MARKETING  MAN¬ 
AGER  sought  for  15,000  PM,  award¬ 
winning  Zone  6  daily.  Looking  for 
someone  familiar  with  the  basics  along 
with  plenty  of  ideas  on  new  approaches 
to  circulation  marketing.  Recent  num¬ 
bers  up  but  hoping  for  more.  You  need 
a  solid  background,  creativity,  ability  to 
plan  &  follow  through.  We're  willing  to 
pay  a  good  base  for  top  candidate, 
plus  offer  realistic  bonuses.  Send 
resume,  cover  letter,  salary  history  to 
Box  071 68,  Editor  &  Publisher. _ 

CIRCULATION  SALES  MANAGER 

The  Bucks  County  Courier  Times 
(70,000  AM),  is  seeking  an  experi¬ 
enced  manager  to  be  responsible  for  all 
circulation  sales  programs.  We  hove  an 
aggressive,  goal  oriented  department 
with  a  record  of  sales  success  and 
circulation  gains.  The  Sales  Manager  is 
responsible  for  telemarketing,  crew 
sales,  carrier  promotion,  direct  mail, 
PBM  promotion,  and  special  projects. 
This  is  a  key  position  in  the  department 
and  requires  and  individual  with  pro¬ 
ven  sales  success. 

Mail  or  Fax  your  resume  along  with 
cover  letter  and  salary  history/ 
requirements  to: 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 

_ Fox:  (215)  949-4114 _ 

CIRCULATION 
MARKETING  MANAGER 

Seek  experienced  marketer  who  can 
develop  and  implement  a  sales  and  pro¬ 
motion  strategy  to  sustain  and  grow 
core  paid  for  top  quality  20,000  circula¬ 
tion  Wisconsin  daily.  Bachelors  degree 
required,  minimum  of  5-10  years 
marketing  experience  with  some  news¬ 
paper  work  required.  Direct  marketing, 
data  base  management,  and/or 
research  exposure  a  plus.  Department 
head  position  reporting  directly  to  pub¬ 
lisher.  Excellent  base  salary  and  bonus 
plan  plus  401  (K)  and  pension  plans. 
Ideal  work  and  community  environment 
with  potential  for  personal  growth  with 
one  of  the  nation's  leading  newspaper 
companies.  Box  07164,  Editor  &  Pub¬ 
lisher. 


There  are  very  few  monsters  who 
warrant  the  fear  we  have  of  them. 

Andre  Gide 


_ CIRCULATION _ 

CIRCULATION  TELEMARKETING 
MANAGER 

Fort  Wayne  Newspapers  is  a  company 
that  believes  in  good  customer  service 
and  you  can  be  part  of  the  team  that 
provides  that  service.  Our  company  is 
one  of  the  largest  publishers  in  Indiana. 

We  are  creating  an  in-house  telemarket¬ 
ing  program  and  we're  accepting 
applications  for  a  manager  to  moke  this 
operation  successful.  The  person  we're 
looking  for  needs  the  skills  to  recruit, 
hire  and  train  telemarketers  and  will  be 
responsible  for  coordinating  calling 
rotations  and  creating  sales  order  doc¬ 
umentation.  We're  seeking  pro¬ 
fessionals  with  excellent  written  and 
verbal  communication  skills  and  good 
moth  and  business  skills.  You  must  hove 
sales  and  planning  experience,  good 
organizational  abilities  and  the  motiva¬ 
tion  to  achieve  sales  goals  consistently. 
Problem  solving  abilities  and  a  good 
customer  service  attitude  are  essential. 
Three  years  of  circulation  or  telemarket- 
ing  experience  is  preferred.  A 
bachelor's  degree  In  business  or  com¬ 
munications  is  desired. 

The  hours  will  be  between  1  :(X)  pm  and 
10:00  pm,  Monday  through  Thursday 
with  a  rotation  of  either  Friday  or  Sat¬ 
urday. 

If  you  are  interested  in  the  challenging 
and  exciting  field  of  newspaper 
telemarketing,  send  your  resume  includ¬ 
ing  salary  requirements  to: 

Fort  Wayne  Newspapers 
Human  Resources  Department 
600  West  Main  Street 
Fort  Wayne,  IN  46802 

Equal  Opportunity  Employer 
M/F/H/V 


DISTRO  MANAGER 

AM  -  PM,  Combined  weekend  with  Tri- 
State  Circulation.  Award  winning  paper 
located  in  western  Maryland.  Sales, 
service,  and  collection  duties.  Com¬ 
petitive  compensation  and  excellent 
benefits  package.  Please  send  cover  let¬ 
ter,  resume,  and  salary  history  to:  Jack 
E.  Haines,  Herald-Mail  Co.,  PO  Box 
439,  Hagerstown,  MD  21 740 

NATION'S  LARGEST  PUBLISHER  of 
Real  Estate  Magazines  seeks  national 
circulation  coordinator.  Based  in  Flor¬ 
ida.  Must  have  extensive  single  copy 
sales/operational  experience  in  paid 
and/or  controlled  circulation  newspa¬ 
pers  or  magazines.  Range  is  $33- 
$38,000  based  on  experience.  Some 
college  preferred.  Reply  to  Human 
Resources/Circulation,  Roy  Conner,  PO 
Box  501 8,  Tallohassee,  FL  3231 4. 


NEWSPAPER  OPERATIONS 
MANAGER 

Newspaper  and  newsletter  distributor 
seeks  experienced  manager  with  single 
copy,  home  delivery,  and  warehouse 
experience.  Knowledge  of  Washington 
D.C.  area  is  a  plus.  Send  resume  to  PO 
Box  70244,  ATTN:  HR,  Washington 
D  C.  20024. 


Retail  Sales  Inc.,  a  subsidiary  of  The 
Boston  Globe,  seeks  an  experienced 
newspaper  distribution  manager  for  a 
new  branch  servicing  the  Cape  Cod 
area.  The  successful  candidate  must 
have  experience  in  both  sales  and 
operations  and  will  be  responsible  for 
all  facets  of  our  distribution  on  The 
Cape.  Salary  range  is  $40,000  to 
$50,000  based  on  experience.  Send 
resume  to  Retail  Sales  Inc.,  P.O.  Box 
2378,  Boston,  MA  02107-2378. 

DATA  PROCESSING 

AS400  PROGRAMMER/ ANALYST 
A  daily  newspaper  in  Zone  1  is  looking 
for  an  AS400  Programmer/Analyst 
with  5+  years  of  experience.  Familiarity 
with  RPG  and  newspaper  accounting 
systems  is  essential.  Knowledge  of  INSI 
Advertising,  PC  networking  and  DEC 
equipment  a  plus.  If  interested  send 
resume  and  salary  requirements  to  Box 
071 65,  Editor  &  Publisher. 

EDITORIAL 

GAMING  REPORTER 
The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport  LA, 
has  an  immediate  opening  for  a 
veteran  reporter  with  at  least  three 
years  of  doily  experience.  Experience  ] 
in  computer-assisted  reporting  helpful. 
We  seek  a  reporter  to  lead  our  cov¬ 
erage  of  the  gambling  industry,  both 
locally  and  regionally.  Investigative 
skills  extremely  important.  Lottery,  video 
poker,  thoroughbred  racing,  riverboat 
casinos  are  all  in  our  coverage  area 
and  we  need  a  seasoned  reporter  to 
take  the  lead  in  covering  this  industry 
and  its  long-term  effects.  Send  letter, 
resume  and  6-10  clips  to  Editor  Judy 
Christie,  The  Times,  222  Lake  St., 
Shreveport,  LA,  71 130.  We  value 
diversity  in  the  wor  kplace  and 
encourage  those  who  share  that  vision 
to  apply. 

EEOM/F/V/H 

A^i 

BUSINESS  EDITOR 

You've  proven  you  can  cultivate 
numerous  sources  quickly.  You'll 
manage  a  business  reporter  and  a  copy 
editor. 

We're  a  seven-day  AM  paper  with 
26,000  circulation.  Respond  to  Human 
Resources  Director,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903. 

AGGRESSIVE  REPORTERS  sought  for 
major  metropolitan  daily.  Experience, 
drive  and  desire  are  musts.  Send 
resume  and  clips  to  John  Gravois,  City 
Editor,  The  Houston  Post,  P.O.  Box 
4747,  Houston,  TX,  77210-4747. 

ASSISTANT  SPORTS  EDITOR  wanted 
for  35,000-AM  daily  in  ntensely  com¬ 
petitive  market.  Immediate  opening. 
Must  be  a  Quark-pro,  a  good  copy 
editor  and  able  to  handle  some  writing- 
moybe  even  a  beat.  Send  resumes  and 
samples  to:  Bill  Douglas,  Sports  Editor, 
The  Record,  501  Broadway,  Troy,  NY, 
12180. 


BUSINESS  REPORTER;  Need  motivated 
reporter  to  join  aggressive  3-person 
business  desk  on  growing  metro  daily. 
Must  be  self-starter  with  flair  for  writing 
and  breaking  news.  3  years  daily  expe¬ 
rience  required.  Send  resume  and  clips 
to  Business  editor.  Mesa  Tribune,  120 
W.  First  Ave.,  Mesa,  AZ  85210.  No 
calls,  please. 


NATIONALLY  DISTRIBUTED  Trade 
Magazine  based  in  N.Y.C.  seeks  tech, 
writer  for  information  superhighway 
beat.  Position  will  eventually  include 
editorial  overseeing  of  an  on-line 
information  service.  Resume,  salary 
requirements,  references  a  must.  Send 
to  Box  071 77,  Editor  &  Publisher 


Editor6?Publisher  •  November  19,  1994 


51 


EDITORIAL  DIREaOR 


_ EDITORIAL _ 

BUSINESS  REPORTER'-Aggressive 
weekly  business  journal  in  growing 
market  seeks  experienced  beat  reporter 
with  track  record  of  scooping  competi¬ 
tion.  Send  resume,  clips  to:  Editor, 
Orlando  Business  Journal,  315  E. 
Robinson  St.,  Suite  250,  Orlando,  FL 
32801 . 


BUSINESS  REPORTER 
COPY  EDITOR 

The  Lima  News  (36,000  d,  48,000  S) 
has  openings  for  a  copy  editor  and 
business  ref -orter.  Copy  editor  needs  com¬ 
mand  of  English  language,  ability  to 
create  attractive  pages,  write  crisp 
headlines.  Paginating  skills  a  plus. 

Business  reporter  needs  strong 
enterprise  reporting  skills  as  well  as 
organizational  skills.  Must  be  able  to 
dig  beneath  surface  to  inform  readers 
how  business  affects  them. 

Lima  is  a  northwest  Ohio  city  in  an 
urban  area  of  90,000.  Strong 
nKinufacturing  base  and  growing  retail 
market.  Resume  and  clips  to:  Jim 
Krumel,  Managing  Editor,  The  Lima 
News,  121  East  High  St.,  Lima,  Ohio 
45802. 


COPY  EDITOR--Entry-level  job  at 
20,000  circulation,  7-day  daily, 
Washington,  D.C.,  metro  area.  Prize¬ 
winning  national  group-owned  paper 
with  good  fringes.  Mail  or  FAX  (304) 
263-8058,  clips,  resume  and 
references  to  William  Doolittle,  Box 
807,  Martinsburg,  W.  Va.,  25401 . 

COPY  EDITOR/LAYOUT  EDITOR 

Versatile,  copy  editors  sought  for 
Sponish  language  publication  in  New 
Jersey-New  Yonc  metro  area.  Candi¬ 
dates  must  be  able  to  edit,  write 
headlines  and  design  attractive  pages. 
Opportunity  for  advancement.  Send 
resume  ana  tearsheets  to  Box  071 57, 
Editor  &  Publisher. 


COPY  EDITOR 

Growing  daily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  and  language  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  No  calls  please. 


COPY  EDITOR 

The  Press  Democrat  in  Santa  Rosa,  CA., 
has  an  opening  for  a  copy  editor.  The 
Press  Democrat  is  a  100,000- 
circulation  daily  owned  by  the  New 
York  Times  Co.  It  is  located  an  hour 
north  of  San  Francisco  in  the  heart  of 
Northern  California's  wine  country. 
Applicants  need  at  least  2  years  expe¬ 
rience;  a  flair  for  editing  and  page 
design;  and  knowledge  or  pagination. 
Send  examples,  a  cover  letter  and 
resume  to  Brian  Moe,  Copy  Desk  Chief, 
The  Press  Democrat,  P.O.  Box  569, 
Santa  Rosa,  CA  95402.  EOE 


_ EDITORIAL _ 

COPY/DESIGN  EDITOR 
The  Bismarck  Tribune  seeks  a  copy/ 
design  editor  with  the  ability  to  expertly 
edit  stories  and  design  with  a  flair.  Be 
part  of  a  full-color  newspaper  that 
prides  itself  on  being  the  cutting  edge 
and  a  solid  newspaper  group  with 
many  career  opportunities.  We're  look¬ 
ing  for  someone  with  a  desire  for 
accuracy,  innovation  and  imagination 
in  design,  excellent  interpersonal  skills 
and  self-motivation.  In  return,  we'll  give 
you  the  room  to  move  and  the  skills  and 
tools  to  become  the  best  you  can  be. 

On  the  personal  side,  we  live  in  a  beau¬ 
tiful  tree-lined  state  capital  city  on  the 
Missouri  River,  where  outdoor  recrea¬ 
tion  abounds.  Clips  and  resume  should 
be  sent  to;  Libby  Simes,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502 


COPY/LAYOUT  EDITOR 

Versatile,  creative  copy  editor  sought 
for  fast-paced  desk  at  60,000  circula¬ 
tion  New  Jersey-New  York  metro  area 
daily.  A  strong  background  in  handling 
local  news  is  essential.  Applicants  must 
be  able  to  design  attractive  news  and 
feature  pages  and  write  headlines  that 
sparkle.  Salary  around  $37,000. 
Opportunity  for  advancement.  Send 
resume  ana  tearsheets  to  Box  071 58, 
Editor  &  Publisher. 


COPYDESK  CHIEF  to  supervise  three- 
person  night  desk  for  Virginia  daily. 
Send  resume  and  tearsheets  to  Ellen 
Mitchell,  Potomac  News,  P.O.  Box 
2470,  Woodbridge,  VA  221 93. 

CREATIVE,  DYNAMIC  copy  editor 
sought  for  26,000  Sun-F  PM  paper  in 
one  of  Kentucky's  fast-growing  cities. 
The  right  person  to  fill  this  expansion 
position  will  be  one  who  strives  for 
accuracy,  demands  the  best  effort  possi¬ 
ble  and  leads  others  to  do  the  same. 
Experience  in  daily  copy  slot  environ¬ 
ment  required.  Quark,  Freehand  know¬ 
ledge  a  plus. 

Also  seeking  general  assignment 
reporter  because  of  expansion  -- 
someone  who  can  find  the  news  and 
make  our  readers  feel  they're  by  your 
side  while  the  action  happens.  Com¬ 
petitive  pay,  benefits.  Send  resumes, 
clips,  letter  to:  David  Bauer,  asst, 
managing  editor,  the  Daily  News,  P.O. 
Box  90012,  Bowling  Green,  KY 
42102-9012  or  fax  to  502-745-7301. 
No  calls,  pleose. _ 

EDITOR  -  Seven  day  community  daily 
newspaper  seeks  local  editor  to  lead 
and  supervise  staff  of  8-10  reporters. 
Strong  interest  in  community,  local 
news  and  photography  necessary. 
Duties  include  making  assignments,  edit¬ 
ing,  deadline  adherence,  communicat¬ 
ing  with  staff  and  working  with  public. 
Applicants  with  successful  daily  news¬ 
paper  experience  given  preference. 
Position  reports  to  managing  editor. 
Send  resume  and  cover  letter  to  Keith 
Briscoe,  Managing  Editor,  Daily  Times- 
Call,  P.O.  Box  299,  Longmont,  Colo., 
80502. 


Classified  Advertisers;  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


Growing  Cleveland-based  publisher 
seeks  a  seasoned  editor  to  direct  the 
editorial  product  of  eight  current  and 
up  to  eight  future  monthly  business-to- 
business  newspapers.  Candidates  must 
have  a  minimum  of  5-10  years  pro¬ 
fessional  writing  and  editing  experi¬ 
ence.  Business  journalism  expertise  pre¬ 
ferred.  Duties  include  directing  the 
editorial  tone  and  focus  of  the  news 
organization,  os  well  as  working  one- 
on-one  with  reporting  and  editing  staff 
members  to  target  and  improve  specific 
journalistic  skills. 

Must  be  able  to  work  In  fast-paced,  com¬ 
petitive  environment  with  skilled,  self- 
directed  team.  Send  resume,  3  clips 
and  references  to: 

Managing  Editor 
POBox  16302 
Cleveland,  OH  441 1 6 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  51 36 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


EDITOR 

Successful  young  alternative 
newsweekly  in  booming  coastal  market 
seeks  dynamic,  'with-iF'  editor. 

Exciting,  challenging  position  could  be 
opportunity  of  a  lifetime  for  editor 
ready  to  make  their  mark  on  a  good 
newsweekly  poised  to  become  a  great 
one. 


Box  07141 ,  Editor  &  Publisher. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
rree  newsletter  call  (310)  792-1313. 


FOOD  EDITOR 

Food  section  editor  with  eclectic 
interests  sought  by  The  Press-Enterprise, 
a  1 60,000  paper  in  warm,  growing 
Southern  California.  Knowledge  of  food 
and  wine  is  paramount,  but  also 
interests  in  music  and  popular  culture  a 
plus.  Send  writing/reviewing/editing 
samples  to  Sally  Ann  Maas,  AME/ 
Features  &  Art,  The  Press-Enterprise, 
3512  1 4th  Street,  Riverside,  CA  92502 


GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  for  1 2,900-circulation 
afternoon  daily  in  southern  Indiana. 
Will  consider  entry-level  as  well  as 
applicants  with  small  daily  or  weekly 
experience.  Send  clips,  resume  and 
cover  letter  to:  Fred  Smith,  City  Editor, 
The  Herald,  PO  Box  31,  Jasper,  IN 
47546 _ 

MANAGING  EDITOR 

Does  great  hunting  and  fishing  along 
with  spectacular  scenery  appeal  to  you? 
The  Fairbanks,  Alaska  Daily  News- 
Miner  is  looking  for  a  Managing  Editor 
with  a  wide  variety  of  newsroom  man¬ 
agement  experience,  whose  strength  is 
local  news.  If  any  of  this  is  of  interest  to 
you,  send  current  resume  and  several 
references  to  Paul  J.  Massey,  Publisher, 
Fairbanks  Daily  News-Miner,  200  N. 
Cush'iian  St.,  Fairbanks,  AK  99701 . 


GROWING  ENGUSH-language  weekly 
newspaper  in  Budapest,  Hungary 
seeks: 

•Business  editor 
•Business  reporter 
•News  reporter 

All  positions  require  a  minimum  of  five 
years  daily,  trade  or  wire-service  expe¬ 
rience,  including  desk  work.  Send 
resume  and  clips  to  Alan  Krauss, 
Budapest  Sun,  Dozsa  Gyorgy  84/A, 
1068  Budapest,  Hungary.  Fax  (36-1) 
268-1103. 


LAY-OUT/COPY  EDITOR 
SPORTS 

Mid-size  Northwestern  Pennsylvania 
daily  has  an  Immediate  need  for  a  lay¬ 
out/copy  editor  in  a  12  person  Sports 
Department.  Our  search  committee  will 
consider  a  wide  range  of  candidates 
from  recent  college  graduates  to  sea¬ 
soned  veterans.  We  will  focus  on  hiring 
a  person  that  is  capable  of  taking  a 
leading  role  in  the  creation  of  our  daily 
Sports  section.  Qualifications  required: 

•Must  demonstrate  solid  news  judgment. 

•Strong  page  lay-out  skills  with  excep¬ 
tional  copy  editing  ability. 

•Functional  knowledge  of  Macintosh 
preferred,  as  we  are  moving  towards 
pagination. 

•Bachelors  degree  in  Journalism  or 
English  preferred. 

This  is  an  excellent  opportunity  regard¬ 
less  of  candidate's  experience  level. 
Position  offers  competitive  woge,  com¬ 
mensurate  with  experience,  and 
excellent  fringe  benefits.  Send  confiden¬ 
tial  resume  and  clips: 

Times  Publishing  Company 
Attn:  Human  Resources  Manager 
Herbert  Gilroy 
205  West  1 2th  Street 
Erie,  PA  1 6534 
EOE 


MANAGEMENT  REPORTERS.  Experi¬ 
enced  freelancers  needed  to  report 
shrewd  executive  strategies  for  advance¬ 
ment  and  success.  Developing  new  staff 
for  business  management  newsletter 
(monthly).  Need  writers  to  work  only 
with  primary  sources  and  to  submit 
rough  copy  by  modem.  Send  letter, 
resume  and  samples  to:  HC  c/o  NIBM, 
1101  King  St.,  Alexandria,  VA  22314. 

Fax:  703-549-6972. _ 

NIGHT  EDITOR 


The  Bucks  County  Courier  Times  seeks  a 
night  editor  to  help  take  an  issue-  and 
reader-oriented  70,000  daily  to  a  new 
level.  The  night  editor  must  be  a  strong 
leader  who  can  relate  to  editors  and 
reporters  in  a  team  concept.  This  editor 
will  report  directly  to  the  executive 
editor  and  focus  on  quality  control, 
story  selection  and  maintaining  a  sense 
of  urgency  during  our  night  speration. 
Background  in  design  a  plus.  The 
Courier  Times  is  a  suburban  Philadel¬ 
phia  newspaper  located  in  a  scenic,  his¬ 
toric  area.  Women  and  minorities 
encouraged  to  apply.  Send  a  cover  let¬ 
ter  and  resume  to  Bill  Steinauer,  Execu¬ 
tive  Editor,  Bucks  County  Courier  Times, 
8400  Route  1 3,  Leviltown,  PA  1 9057. 


Editor6?Publisher  •  November  19,  1994 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


_ EDITORIAL _ 

MANAGING  EDITOR 

The  Ouriook,  a  26,000  daily  covering 
the  Westside  of  Los  Angeles  (including 
Malibu,  Santo  Monico/  Beverly  Hills 
and  Venice),  seeks  strong,  creative, 
experienced  leader  to  run  editorial 
department.  Minimum  experience 
required:  10  years  as  a  journalist,  5 
years  as  a  supervisor  on  a  daily  news¬ 
paper,  preferably  as  managing  editor 
or  asst.  m.e.  Must  hove;  strong  people 
skills,  excellent  news  judgement  and  pro¬ 
ven  leadership  ability.  Outlook  is  part 
of  121,000-circulation  Copley  LA. 
Newspapers,  with  salary  commensurate 
for  that  circ.  Send  resume,  clips  and 
cover  letter  outlining  experience  and 
management  philosophy  to:  Executive 
Editor  Skip  Rimer,  The  Outlook,  1920 
Colorado  Ave.,  Santa  Monica,  CA 
90404.  EOE. 

MANAGING  EDITOR 

The  Marin  Independent  Journal,  a 
42,000  circulation  Gannett  AM/PM 
newspaper  north  of  the  Golden  Gate 
Bridge,  has  an  opening  for  managing 
editor.  Applicants  require  a  proven 
track  record  of  success;  at  least  five 
vears  management  experience;  a 
brood  knowledge  of  newspaper  opera¬ 
tions;  experience  in  coaching  editors, 
reporters;  experience  in  managing 
news  projects  and  in-depth  stories;  and 
reporting  experience.  Please  send  a 
cover  letter  outlining  qualifications, 
achievements;  resume;  and  samples  of 
work  to:  Mike  Townsend,  Executive 
Editor,  Morin  Independent  Journal,  150 
Alameda  del  Prado,  Novato,  CA 
94949. 

MANAGING  EDITOR  -  Boston  Maga¬ 
zine,  a  1 1 5,000  circulation  city  maga¬ 
zine  seeks  a  Managing  Editor  with 
excellent  organizational  and  writing 
skills.  Send  resume  and  clips  to  Art 
Jahnke,  Boston  Magazine,  300  Massa¬ 
chusetts  Ave.,  Boston,  MA  021 15.  No 
phone  calls,  please. 

METRO  EDITOR 

Ambitious  but  stuck  behind  a  bunch  of 
baby  boomers  at  a  major  metro?  Eager 
for  greater  responsibility  and  a  chance 
to  odvonce  to  managing  editor?  We're 
looking  for  you. 

We're  a  midsized,  family-owned  news¬ 
paper  in  a  three-way  competitive 
market  that  needs  a  key  player  for  our 
management  team.  We're  looking  for 
big-city  skills  and  sharp  editing,  solid 
news  judgment  on  daily  and 
interpretive  stories,  and  the  ability  to 
help  a  good  staff  of  nearly  20  reporters 
get  even  better. 

We're  20  minutes  from  major  league 
sports  and  top-quality  cultural 
amenities,  but  far  enough  away  to 
escape  big-city  prices,  taxes  and  crime. 

Send  clips  and  resume  to  Arnold  Miller, 
Managing  Editor,  The  Chronicle- 
Telegram,  PO  Box  4010,  Elyria,  OH 
44036. 

Facts  are  stubborn  things,  but 
statistics  are  more  piiabie. 

Lawrence  J.  Peter 


_ EDITORIAL _ 

NATIONAL  SPORTS  JOBS  WEEKLY 
Media»Adminislration»Marketing 
(800)  339-4345 


NEWS  EDITOR 

INFOWORLD  -  a  leading  computer 
trade  news  weekly-  is  looking  for  a 
News  Editor  to  oversee  our  24  person 
News  Department.  Requires  excellent 
management  skills;  a  commitment  to 
breaking  news  stories;  keen  interest  in 
hardware,  software  and  Network 
technology;  and  over  5  years  reporting 
experience  at  either  a  daily  newspaper 
or  in  computer  trade  publications. 

INFOWORLD  offers  competitive 
salaries,  an  excellent  benefits  package, 
and  an  opportunity  to  be  part  of  a  team 
of  computer  news  professionals.  Send 
resume  to  S.  Barnes,  Human  Resource 
Dept.  08,  INFOWORLD,  155  Bovet 
Rd.,  Ste.  800,  San  Mateo,  CA  94402. 
Fax  (415)  312-0668.  No  phone  colls, 
please.  EOE. 


NIGHT  ASSISTANT  CITY  EDITOR 
The  Inland  Valley  Daily  Bulletin,  an 
85,000  daily  newspaper  located  in 
Ontario/Southern  California,  is  seeking 
to  fill  a  key  Assistant  City  Editor  posi¬ 
tion.  Candidates  must  be  strong  in  news 
judgement,  editing,  management  and 
have  good  people  skills.  The  Assistant 
City  Editor  is  responsible  for  assisting  in 
in  the  direction  of  up  to  25  reporters, 
editing  locally  produced  copy, 
coaching  writers,  and  assigning  stories 
and  photos.  Final  employment  cont¬ 
ingent  upon  drug  screen  results.  Send 
resume  with  writing,  editing  and  layout 
samples  to:  Human  Resources,  Inland 
Valley  Daily  Bulletin,  P.O.  Box  4000, 
Ontario,  CA  91 761 . 


PAGE  DESIGNER/COPY  EDITOR 

Creative  mind  sought  to  design  feature 
covers  with  flair  for  new  we^end  edi¬ 
tion  of  60,000-circulation  New  Jersey 
daily.  Tearsheets  should  jump  out  at  us, 
proving  your  talent  (or  grabbing 
readers'  attention  and  not  letting  go. 
Sophistication  and  savvy  should  com¬ 
pete  with  fun  and  excitement  in  your 
work.  Candidates  must  also  possess 
top-notch  copy  editing  and  headline 
writing  skills.  Send  resumes/tearsheets 
to:  Box  071 67,  Editor  &  Publisher. 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 

please. _ 

REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  health 
care  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  ore  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 


PRODUCTIVE,  community  minded 
Sports  Editor  at  The  St.  Augustine  (FL) 
Record,  7-day,  18,000  circulation  PM. 
successful  candidate  will  be  a  hands- 
on,  do-all  type  who  can  write,  edit, 
layout,  take  pictures,  relate  ta  high 
school  athletes  and  supervise  two-mil 
time  sports  writers.  Would  cover  all 
sports  at  four  local  high  schools  and 
Flagler  College,  plus  new  NFL 
Jacksonville  Jaguars.  Looking  for 
someone  who  can  expand  pages 
beyond  t^ical  game  "stufr .  A  bachelors 
degree  is  preferable,  with  two  years 
experience.  Good  job  for  someone  wan¬ 
ting  editing/ management  experience. 
Apply  to  Adrian  Pratt,  Managing 
Editor,  The  St.  Augustine  Record,  P.O. 
Drawer  1630,  St.  Augustine,  FL  32085. 


REPORTER  wanted.  2+  years  experi¬ 
ence.  Hard  worker;  team  player. 
Talented  writer  ond  reporter.  40,000 
AM  in  northern  New  England.  Pay  low 
to  mid  20s.  Send  resume,  best  clips  and 
letter  telling  why  we  should  hire  you. 
Box  071 74,  Editor  &  Publisher. 


REPORTER— Respected  national  news 
service  seeks  enterprising  reporter  to 
cover  federal  education  programs.  At 
least  two  years'  daily  hard  news  expe¬ 
rience  a  must.  Salary  in  mid-20s; 
superb  benefits.  Send  resume,  clips  to: 
A.M.  Licitra,  Education  Daily,  1101 
King  St.,  Suite  444,  Alexandria,  VA 
22314. 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

•  Editor  &.  Publisher  is  NOT  a 

monthly  association 
house  organ. 

•  Editor  &L  Publisher  is  NOT 
sponsored  by  a  university,  society  or 
foundation. 

•  Editor  &L  Publisher  IS  the  only 
independent  weekly  NEWS 

magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference! 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675^4380 
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_ EDITORIAL _ 

REPORTERS:  Six-day,  1 2,000  PM  in 
sunny  New  Mexico  is  seeking  general 
assignment  and  city  hall  reporters. 
Experience  required.  Clips  and  resume 
to  Manny  Marquez,  Associate  Editor, 
News-Sun,  201  Thorp,  Hobbs,  NM 
88240. 


REPORTERS 

Zone  3,  50,000  daily  has  openings  for 
experienced  reporters  covering  variety 
of  beats.  Cover  letter,  resume  and  clips 
to:  Box  071 70,  Editor  &  Publisher. 


SPORTS  EDITOR 

The  Bucks  County  Courier  Times  is  look¬ 
ing  for  a  strong  leader/motivator  in  a 
market  equally  concerned  with  com¬ 
munity  sports  and  strong  professional 
and  college  sports.  Creativity,  organi¬ 
zational  skills  and  the  ability  to  flourish 
in  a  team  concept  are  needed.  The 
Courier  Times  is  an  issue-  and  reader- 
oriented,  70,000-circulation,  newspa¬ 
per  in  the  scenic  Philadelphia  suburbs. 
Women  and  minorities  encouraged  to 
apply.  Send  cover  letter,  resume  and 
examples  of  work  to  Executive  Editor 
Bill  Steinauer,  Bucks  County  Courier 
Times,  8400  Route  13,  Levittown,  PA 
19057. 


THE  DAILY  IBERIAN,  a  1 5,000  daily 
located  in  the  heart  of  Cajun  Country, 
is  still  accepting  applications  for  a  busi¬ 
ness  writing  position.  At  least  two  years 
experience,  preferably  on  a  daily,  is 
required.  We  offer  competitive  salory 
and  benefits.  And,  we're  the  Louisiana 
Press  Association's  Newspaper  of  the 
Year.  Contact  Ted  Truby,  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberia,  LA  70562,  or  call  (318)  365- 

6773  after  1 1 :30  a.m.  CST. _ 

THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  largest  daily,  is  looking  for  a 
reporter  with  three  years  business 
reporting  experience  to  join  its  seven- 
member  business  staff.  We  want  a 
reporter  who  can  develop  solid  sources 
in  banking  and  finance  as  well  as  turn 
out  readable  consumer/personal 
finance  pieces.  The  job  will  emphasize 
enterprise.  The  reporter  also  will  be 
responsible  for  periodic  coverage  of 
businesses  out-state.  Send  cover  letter, 
resume,  clips  and  references  to  Albu- 
querciue  Journal,  Business  Editor  Steve 
McMillan,  P.O.  Drawer  J,  Albuquerque, 

NM  87103. _ 

THE  RECORDER,  a  daily  legal  newspa¬ 
per  in  San  Francisco  that  is  part  of  The 
American  Lawyer  Media  chain,  is  look¬ 
ing  for  an  associate  editor.  Applicants 
do  not  need  a  legal  degree,  although 
experience  with  legal  reporting  is  a 
plus.  Along  with  line  editing,  this  editor 
would  work  with  reporters  to  develop 
daily  stories,  as  well  as  longer  term 
features.  Applicants  should  have  at 
least  two  years  editing  experience. 
Experienced  reporters  who  want  to 
move  into  editing  might  be  considered. 

Please  send  resumes,  references  and 
clips  of  articles  that  you  have  edited  or 
written  to: 

Susan  Beck 
Executive  Editor 
The  Recorder 
625  Polk  Street 

San  Francisco,  CA  941 02-3368 


_ EDITORIAL _ 

ZONE  4-  A  seasoned  staff.  A  new 
design.  The  Greenville  News, 
100,000-t  circulation,  needs  Lifestyle 
Editor  to  guide  growing  staff  that  pro¬ 
duces  1 1  sections  each  week.  Join  us  in 
the  early  stages  of  a  redesign.  Candi¬ 
date  needs  to  be  disciplined  editor  with 
strong  writing  skills,  excellent  organiza¬ 
tional  skills,  creativity  and  a  thorough 
understanding  of  readership  goals. 
Please  send  cover  letter,  resume,  editing 
and  writing  samples,  and  a  one-page 
description  of  what  makes  a  great 
feature  section  to:  Ann  L.  Clark,  Manag¬ 
ing  Editor/Features  and  Administration, 
The  Greenville  News,  P.O.  Box  1688, 
Greenville,  SC  29602. 


_ FREELANCE _ 

FREELANCE  WRITER  sought  by  national 
consumer  advocacy  organization  to 
assist  with  a  major  writing/editing  pro¬ 
ject  on  fitness.  This  position  would 
initially  be  offered  on  a  freelance  basis 
with  the  possibility  of  growing  into  a 
full-time  staff  position.  Candidates  must 
have  excellent  writing  skills  and  aca¬ 
demic  training  or  demonstrated 
expertise  in  fitness/exercise.  Applicants 
should  send  cover  letter,  resume,  and 
writing  samples  to  CSPI,  Personnel, 
1 875  Connecticut  Avenue,  N.W.  #300, 
Washington,  D.C.  20009. 

FREELANCE  WRITER  sought  by  national 
advocacy  organization  to  assist  with  a 
major  writing  project  on  dietary  supple¬ 
ments  (vitamins,  minerals,  amino  acids, 
herbs,  etc.).  Candidates  must  have  an 
extensive  knowledge  of  the  field  and 
appropriate  academic  training.  Writers 
with  a  keen  interest  and  an  advanced 
degree  in  biology,  nutrition, 
biochemistry,  pharmacology  or  public 
health  are  preferred.  Applicants  should 
send  cover  letter,  resume,  and  writing 
samples  to  CSPI,  Personnel,  1875  Con¬ 
necticut  Avenue,  N.W.  #300,  Washing¬ 
ton,  D.C.  20009. 

MAILROOM 


MAILROOM  SUPERVISOR 

The  Sarasota  Herald-Tribune,  a  New 
York  Times  Company,  seeks  a 
Mailroom  Supervisor  to  work  in  our  dis¬ 
tribution  facility.  Reporting  to  the 
Mailroom  Manager,  the  selected  can¬ 
didate  will  supervise  upwards  of  50  to 
60  employees  in  the  Mailroom  during 
the  second  shift;  hours  ore  flexible.  A 
minimum  of  one  to  two  years  of 
Mailroom  supervisory  experience  is 
desired  with  at  least  one  year  at  a 
1 00,000-^  circulation  daily.  Strong  peo¬ 
ple/managerial  skills  and  excellent 
oral/written  communication  skills  are 
also  required.  We  offer  an  excellent 
benefits  and  compensation  package, 
including  medical,  dental  and  life 
insurance,  as  well  as  pension,  retire¬ 
ment  and  employee  stock  purchase 
plans.  Qualified  candidates  please  sub¬ 
mit  resumes,  including  salary  history 
and  references  to: 

MAILROOM  MANAGER 
SARASOTA  HERALD-TRIBUNE 
P.O.  BOX  1719 
SARASOTA,  FL  34230 

No  telephone  calls,  please. 

E.O.E. 


DAILY  SOUTH  CAROLINA  McClatchy 
Newspaper  is  looking  for  experienced 
setup  operator.  Harris  848  knowledge 
a  plus.  Must  be  dependable,  prompt 
and  energetic.  Newspaper  25  minutes 
from  Charlotte,  NC.  Please  send  resume 
to  The  Herald,  c/o  Hal  Palmer,  P.O. 
Box  1 1 707,  Rock  Hill,  SC  29731 . 


_ MARKETING _ 

MARKET  DEVELOPMENT  DIREQOR 
Expanding  the  current  candidate  pool 
and  looking  ahead  to  anticipated 
opportunities  in  1995,  Gannett's 
Newspaper  Division  is  inviting  resumes, 
letters  and  work  samples  from  candi¬ 
dates  with  marketing-leadership  expe¬ 
riences  and  interests.  Applicants  should 
have  expertise  in  market  segmentation, 
research,  targeting  strategies,  sales 
development  ana  coordination  of 
marketing  programs  and  be  interested 
in  a  fast-paced  environment  that  seeks 
to  create  new  strategies  and  part¬ 
nerships  with  internal  and  external 
customers.  Interested  candidates  may 
write  to  Mary  Kay  Blake,  Director, 
Recruiting/Placement,  Gannett  Co., 
Inc.,  Dept.  EPM-03,  1 100  Wilson  Blvd., 
Arlington,  VA  22234.  Gannett  --  a  For¬ 
tune  200  company  with  83  daily  news¬ 
papers  nationwide,  on  Guam  and  in 
the  Virgin  Islands  -  is  one  of  the  coun¬ 
try's  largest  news  and  information  com- 
panies.  We  are  also  an  Equal 
Opportunity  Employer  that  values  the 
benefits  of  diversity  in  the  workplace 
and  especially  encourages  those  who 
share  our  vision  to  apply. _ 

_ PRESSROOM _ 

DAILY  SOUTH  CAROLINA  McClatchy 
Newspaper  is  searching  for  hands  on 
night  press  foreman  to  run  1 1  -unit  Goss 
Urbanite  Press  and  assist  Camera/ 
Plate/Press  Manager.  Supervisory 
experience  required.  Good  pay  and 
benefit  package.  25  minutes  from 
Charlotte,  NC.  Please  send  resume  to 
The  Herald,  c/o  Tony  Couto,  P.O.  Box 
11707,  Rock  Hill,  SC  29731 . 

HELP  WANTED:  MANAGER,  Zone  8 
job  shop.  Web  work  includes  daily.  Self 
starting  individual  with  Goss  Com¬ 
munity,  color,  and  sales  experience. 
Pristine  location.  Box  07175,  Editor  & 
Publisher. 


PRESS  OPERATOR/SUPERVISOR  for 
our  commercial  1 2  and  9  unit  Goss  Com¬ 
munity  presses.  4  color  experience 
required.  Competitive  benefits/ 
compensation.  EOE/AA.  Mail  or  fax 
resume  and  cover  letter  to: 

Fricke-Parks  Press 
37428  Centralmont  Place, 
Fremont,  CA  94536 
Attention:  Ken  Valentine. 
_ Fox  510-793-0091 _ 

STRONG  AM-PM  paper  in  growing 
market  has  opportunity  for  Pressroom 
Superintendent.  Ideal  candidate  will 
hove  proven  aptitude  for  operating  and 
maintaining  mechanical  equipment  and 
machinery,  experience  in  daily  news¬ 
paper  and  double  width  offset  press¬ 
room,  and  strong  supervisory  back¬ 
ground.  Responsibilities  include  man¬ 
agement  of  pressroom,  personnel, 
equipment  and  commodities,  the  train¬ 
ing  of  press  operators  and  supervisors, 
as  well  as  the  overall  performance  of 
the  pressroom. 

Must  be  able  to  work  day,  night  and 
weekend  hours.  Salary  in  $40's.  based 
on  ability  and  experience  with  good 
benefit  package  available,  oend 
resume  to  Production  Director,  Amarillo 
Globe-News,  Box  2091,  Amarillo,  TX 
79166. 


PRODUaiON/TECH 

ASSISTANT  IMAGING  MANAGER 

Manages  the  production  imaging  of  the 
newspaper  by  supervising  the  color  lab. 
Requirements:  at  least  5  years  success 
in  graphic  arts;  complete  c.nowledge  of 
imaging  and  printing,  including;  "high- 
end"  scanners  (prefer  Scitex,  Leaf, 
Agfa),  Macintosh;  outstanding  organi¬ 
zational  skills;  experience  maintaining 
a  budget,  and  ability  to  work  2nd  shift, 
weekends,  and  holidays.  We  offer  a  com¬ 
petitive  salary  and  benefits.  Please  send 
resume  with  salary  requirement  to:  John 
Tarpey,  Staff  Recruiter,  The  Hartford 
Courant,  285  Broad  St.,  Hartford,  CT 
06115EEO 


PRODUaiON  DIREaOR 
Busy  newspaper  and  commercial  print¬ 
ing  operation  seeks  production  man¬ 
ager  to  oversee  seven-day,  three  shift 
operation.  Responsibilities  will  include 
overseeing  press  operation,  mail  and 
electronic  page  assembly.  Ideal  candi¬ 
date  will  have  familiarity  with  all 
aspects  of  newspaper  production  and  a 
demonstrated  record  of  building  a 
highly  effective  production  organiza¬ 
tion.  Send  resume  and  salary  require¬ 
ments  to:  Maryann  Noe,  in  c/o  North 
Shore  Community  Newspapers,  152 
Sylvan  St.,  PO  Box  293,  Danvers,  MA 
01923. 

PRODUaiON  SYSTEMS  SPECIAUST 

Our  client,  Lee  Enterprises,  Inc.,  a 
diversified  media  company  based  in 
Davenport,  Iowa,  has  an  immediate 
opening  for  a  Production  Systems 
Specialist. 

This  position  is  part  of  the  I.S.  AAanage- 
ment  team  and  has  responsibility  for 
project  budgeting,  planning,  manage¬ 
ment,  and  implementation.  Requires 
maintaining  Lee  vendor  relationships 
and  researching  alternative  solutions. 
Candidate  must  possess  4-t-  years  in  the 
newspaper  industry,  have  professional 
presentation  skills  and  extensive  know¬ 
ledge  of  newspaper  production 
systems. 

Mike  Worden 

Management  Resource  Group 

400  Main  St.,  Suite  206  . 

Davenport,  lA  52801  j 

(319)323-3333 

(319)  323-0767  FAX  | 

RESEARCH 


NEWSPAPER  RESEARCH  ANALYST: 
Worldwide  communications  research 
and  consultation  firm  seeking  experi¬ 
enced  newspaper  research  analyst  to 
join  growing  publishing  division. 
Perfect  for  strong  number  two  wanting 
to  be  number  one.  Send  resumes  in  con¬ 
fidence  to:  Box  07093,  Editor  &  Pub¬ 
lisher. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
ESiP’s  Circulation 
Department  at 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  nnust  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7,86  per  line 

2  weeks-$6.96  per  line,  per  issue. 

3  weeks-$6.05  per  line,  per  issue. 

4  weeks-$5.20  per  line,  per  issue. 

Add  $8.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-$3.40  per  iine,  per  issue. 

3  weeks-$2.86  per  iine,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue. 

Add  $4.50  per  Insertion  for  box  sen/ice. 
Count  as  an  additional  line  in  copy. 


_ ADVERTISING _ 

AD  AGENCY  MEDIA  PRO 
Consultation  on  competitive  media  & 
buyer's  perspective  (201 )  379-2334 

SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201)  991- 
5496. 

COLUMNIST 

INNOVATIVE  COMMENTATOR  of  20 
something  perspective  seeks  broader 
audience.  Butch  (41 2)  266-4046. 

COMPUTER  TECHNOLOGY 

INFORMATION  SYSTEMS/New 
Technology  Director-Over  25  years  of 
Newspaper  Experience.  Looxing  for 
New  Challenge  in  Zone  2.  Box  07171, 
Editor  &  Publisher. 

EDITORIAL 

CUPS  AHOY 

I  have  three  years  of  editing,  reporting 
and  layout  experience.  I  speak  fluent 
Hebrew  and  am  willing  to  relocate.  All  I 
need  is  a  job.  Call  Amos  at  (404)  261- 
1986. 


'COPY  EDITOR,  Sports,  Entertainment  or 
Main  Desk.  Seasoned  pro.  Will 
relocate.  ROB:  (818)  506-1872.' 


ELEGANT  Feature  Writer/TV  Critic  with 
sparkle  to  spare  seeks  staff  position  in 
either  capacity  with  newspaper  or 
magazine.  Call  (914)  632-1305. 

TRIAL  ATTORNEY,  now  versatile  staff 
writer  for  respected  Europe-based 
weekly,  seeks  reporting  position  in 
Zones  7,  8  or  9.  Available  January. 
Fox  Ross  Crockford  at  The  Prague  Post. 
42  (2)  2487  5050 

VETERAN  Courthouse  reporter  with 
copy  editing  experience  seeking  com¬ 
munity-minded  newspaper.  Reply  to 
Box  071 66,  Editor  &  Publisher. 


_ EDITORIAL _ 

WIDE-EYED,  award-winning  editor  of 
area's  best  college  paper  waits  to  be 
unleashed  on  city  desk  of  daily.  Matt 
(801)373-5619,  378-7109. 

PHOTOGRAPHY 

NEED  A  PHOTOXXIRNAUST?  Call  the 
NPPA  Job  Information  Bonk.  The 
National  Press  Photographers  Associa¬ 
tion  will  list  your  job  opening  for  free! 
Every  week  we  carry  dozens  of  job 
openings  for  photographers,  photo 
editors,  digital  imaging  specialists, 
teachers,  interns  and  we  won't  charge 
you  a  dime!  Call  us  and  we'll  tell  you 
how  to  reach  our  10,000  members  for 
free.  1  (800)  BUY-NPPA  (1  (800)  289- 
6772). 


_ PRESSROOM _ 

15  YEARS  EXPERIENCE  Operating  and 
Maintaining  Goss  Metro,  Metroliner 
and  Colorliner.  Excellent  Work  Ethic. 
Zone  3+4.  (813)546-6507 

PROOFREADING 

FREELANCE  EXPERIENCED  proofreader 
seeking  assignments  in  Zone  2.  Call 
Kira  (201)  447-8924  Fax  (201)  447- 
8996. 


_ PUBUSHER _ 

PROVEN  AND  RESPECTED  Publisher 
seeks  new  challenge;  Knows  all 
departments  and  bottom  line  responsi¬ 
bility.  Box  07161 ,  Editor  &  Publisher. 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writersi  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


There  are  two  things  to  aim  at  in  life: 
first,  to  achieve  what  you  want,  and 
after  that  to  enjoy  it.  Only  the  wisest 
of  mankind  achieve  the  second. 

Logan  Pearsall  Smith 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  botdface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $95;  2  to  5  times,  $90 
6  to  13  times.  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  rrxjiled  each  day  os  they  are  received. 

Name _ _ 

Company _ _ 

Address _  _ 

City _  _ 

State _ _ 

Zip _ 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy _ 


Credit  Card# _ Exp. _ 

No.  of  Insertions: _ Amount  Enclosed:  $  _ 

EditorS’Publisher 

1 1  West  19th  Street,  NY,  NY  1X1 1.  (212)  675-4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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Shoo  Talk  at  Thirty  by  Joel  Kaplan 


IN  PRAISE  OF  THE  MEDIA'S 
O.J.  SIMPSON  CASE  COVERAGE 


“THERE’S  NO  WAY  O.J.  can  get  a  fair 
trial.” 

“The  media  coverage  of  O.J.  Simp¬ 
son  has  been  unfair  and  sensational.” 

“Why  must  the  media  broadcast 
every  lurid,  unsubstantiated  allega¬ 
tion?” 

This  just  taps  the  surface  in  the  con¬ 
stant  drumbeat  of  criticism  directed  at 
America’s  newspapers  and  television 
stations,  since  the  most  spectacular 
criminal  case  in  this  country’s  history 
burst  into  everybody’s  consciousness 
last  June. 

For  several  weeks  now,  the  media 
has  been  the  object  of  unprecedented 
criticism  from  a  multitude  of  sources. 
Either  the  media  are  accused  of  mak¬ 
ing  up  facts  to  intentionally  hurt  O.J., 
or  they  are  widely  believed  to  be 
throwing  out  whatever  ethics  they 
might  have  in  order  to  make  as  much 
money  as  possible  out  of  this  tragedy. 

1  submit  that,  by  and  large,  the  me¬ 
dia  in  this  country  have  done  an  out¬ 
standing  job  of  covering  the  murders  of 
Nicole  Brown  Simpson  and  Ronald 
Goldman,  and  the  subsequent  arrest  of 
football  hero  and  movie  star  O.J.  Simp¬ 
son. 

With  few  exceptions  (there  was  no 
bloody  ski  mask;  Nicole  Simpson  did 
not  telephone  her  mother  at  11  o’clock 
the  night  of  the  murder),  the  responsi¬ 
ble  (i.e.,  non-tabloid)  media  in  this 
country  have  covered  this  story  accu¬ 
rately,  fairly  and  comprehensively, 
faced  with  some  of  the  most  difficult, 
ultracompetitive  situations  reporters 
will  ever  encounter. 

Yes,  the  coverage  has  often  been  ex¬ 
cessive  and  seemingly  never-ending, 
but  one  must  keep  in  mind  that  O.J. 
Simpson  is,  arguably  —  with  the  possi¬ 
ble  exception  of  John  Wilkes  Booth  — 
the  most  prominent  figure  in  Ameri¬ 
can  history  to  be  charged  with  murder. 


Kaplan  is  an  assistant  professor  of 
newspaper  journalism  at  Syracuse 
University’s  S.I.  Newhouse  School  of 
Public  Communications . 


More  importantly,  the  media  has 
used  the  O.J.  Simpson  case  to  inform 
the  public  of  important  issues  in  mod¬ 
ern  society. 

The  traditional  role  of  the  press  — 
to  inform  the  people,  so  that  they  can 
make  intelligent  decisions  about  press¬ 
ing  social  and  political  issues  —  con¬ 
tinues  to  be  performed  admirably  by  a 
wide  cross  section  of  media  institu¬ 
tions. 

In  recent  months,  thousands  of 
pages  of  newsprint,  and  thousands  of 
hours  of  air  time,  have  been  devoted  to 
such  issues  as  health  care,  Haiti, 
Bosnia  and  the  crime  bill. 


The  press  has  also  kept  the  public 
informed  of  developments  in  the  crim¬ 
inal  case  against  O.J.  Simpson.  The 
fact  that  most  Americans  haven’t  the 
foggiest  idea  of  why  we’re  considering 
military  action  in  Haiti,  yet  know 
every  intimate  detail  of  Brian  (Kato) 
Kaelin’s  life,  says  more  about  the  news 
reader  than  the  news  writer. 

But  even  if  you  accuse  the  media  of 
pandering  to  their  viewers  by  broad¬ 
casting  every  titillating  detail  in  the 
Simpson  case,  at  least  two  strong  posi¬ 
tive  developments  have  come  out  of 
the  intense  coverage: 

1.  The  issue  of  spousal  abuse  is  now 
permanently  etched  in  the  public  con¬ 
sciousness. 

2.  More  people  now  know  what  the 
Fourth  Amendment  to  the  U.S.  Con¬ 
stitution  is  all  about. 

As  a  national  audience  watched  en¬ 
thralled,  some  of  this  country’s  top  le¬ 
gal  talent  argued  whether  it  was  con¬ 
stitutional  for  police  officers  to  enter  a 
private  residence  without  a  search  war¬ 
rant.  In  this  case.  Judge  Kathleen 
Kennedy  Powell  ruled  that  it  was,  but 
the  fine  points  of  that  ruling  are  still 


being  debated  across  the  country. 

Furthermore,  the  expert  witnesses 
used  by  the  networks  during  the  pre¬ 
liminary  hearing  were  forceful  and  in¬ 
sightful.  Their  positions  about  the  con¬ 
stitutionality  of  the  search  only  served 
to  enhance  the  debate. 

Now,  the  debate  is  turning  to 
whether  O.J.  Simpson  will  receive  his 
Sixth  Amendment  right  to  an  impar¬ 
tial  trial. 

If  polls  are  any  indication  of  popular 
sentiment,  most  people  think  O.J. 
Simpson  cannot  receive  a  fair  trial  and 
they  blame  the  media  for  this.  But  the 
reality  remains  that  the  First  Amend¬ 


ment  right  to  a  free  press  and  a  defen¬ 
dant’s  Sixth  Amendment  rights  have 
long  been  in  conflict. 

The  media  shouldn’t  spend  a  great 
deal  of  time  worrying  about  whether 
individual  defendants  receive  fair  trials. 
The  role  of  the  press  is  to  inform.  If 
that  means  it  must  tell  a  university 
community  where  an  alleged  rapist 
lives,  so  be  it  —  even  if  it  ultimately  af¬ 
fects  the  accused’s  right  to  a  fair  trial. 
The  media  in  the  O.J.  Simpson  case 
had  a  duty  to  broadcast  the  911  tapes, 
even  if  such  tapes  should  prove  inad¬ 
missible  in  the  case  against  Simpson 
and  the  broadcast  makes  it  more  diffi¬ 
cult  for  the  defense  to  find  impartial 
jurors. 

It  is  not  the  media’s  role  to  ensure 
fair  trials.  That  is  the  role  of  the  crim¬ 
inal  justice  system.  Judge  Lance  Ito  has 
plenty  of  tools  at  his  discretion  to  ac¬ 
complish  this  end. 

If  Judge  Ito  does  his  job  properly, 
O.J.  Simpson  will  get  a  fair  trial.  And, 
more  importantly,  it  won’t  infringe  on 
the  duty  of  the  media  to  inform  the 
population  of  matters  of  very  public 
concern.  HEOT 


If  Judge  Ito  does  his  job  properly,  O.J.  Simpson 
will  get  a  fair  trial. 
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HOW 


MARKETS 

STACK 

UP 

IN 


Market  Guide 


1995 


The  1995  Kdiror  &  PuMishcr  Market  CiuiJe"  incKkles'- 
cxclusixe  projections  as  well  as  census  i.lata.  And  past 
years  ha\’e  shown  these  projections  not  to  dex’iate  iiiore 
than  5  percentage  points  of  actuals.  So  it  you  want  an 
accurate  picture  ()f  1995  JenioLiraphics  ant.1  retail  sales, 
it’s  ax  aikihle  now  in  the  E*Sir  Market  Cluide  and  E&P 
Market  (hiide  CIVROXE  For  more  intorniation  ani.1 
oiAlerin” '(.letails,  look  tor  the  convenient  business  reply 
card  hound  in  this  issue  ot  E&P  C9r  call  (212)  675-4 ISO. 

Mtordi’Puhlisher 

11  West  19t[>  Street,  New  York,  NY  10011-4234 


w? 
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It’s  about  teens,  it’s  written  by  *” 

teen  reporters  and  it  appears  every  week  in  the 
Union  News.  Already  one  year  old,  and  an  I  TMqualified 
success,  I'Nlisted  gives  the  newspaper  the  opportunip- 
to  work  together  ^\^th  young  people  to  ghe  them  a 
voice.  (]rime,  racism,  succes,s,  the  liiture  ...  the  issues  are 
the  same,  but  the  focus  can  sometimes  be  different. 
Together  we’re  pnxlucing  something  that  both  young 
people  and  adults  respond  to  every  Tuesda\'  in  I’Nlisted. 


Union-News 


SwntiaijBcflwWiran 

I860  Main  St.,  Springfield,  MA  01101 

Represented  nationally  by  New  house  New  spapers 


ONE  YEAR  LATER-ifs  UNcommon, 
UNbeatable,  UNequaled  and  UNforgettable 


“By, 


trier 


